CHEMIS 

DRUGGI 

IICORPORATING  RETAIL  CHEMIST 


APRIL  5  198 


You  can't  judge  a  galenical 


by  its  gallipot 


If  you  want  to  be  sure  about  the  quality  and  performance 
of  a  galenical,  you  need  to  know  something  about  its  background.  When 
you  buy  drugs  and  galenicals  from  Ransom's,  you  have  the  assurance  that  all 
the  Company's  products  conform  to  the  highest  possible  standards  of 
excellence.  With  over  a  century's  experience  behind  it,  the  name 
Ransom  is  synonymous  with  quality  throughout  the  world. 

Extracts,  Tinctures,  Essential  Oils,  Infusions,  Syrups,  Resins,  Oleo-Resins 
Actual  growers  of  Peppermint,  Lavender,  Chamomile 

William  Ransom  &  Son  Ltd. 
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Manufacturing  Chemists  and  Growers  of  Medicinal  Plants  for  over  a  Century 
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Bottle  feeding  takes  a  turn 
for  the  better. 

At  some  time  or  other  every  mum  has  wished  for  a  method 
of  controlling  the  flow  of  bottle  feeding. 

Now  Griptight  have  developed  a  simple  and  ingenious  way 
of  satisfying  babies  ever  changing  appetites  and  feeding 
requirements. 

It's  done  with  a  special  Variflo  teat.  This  has  an  oval  hole  so 
that  when  the  bottle  is  rotated  through  90°  the  flow  can  be 
regulated. 

And  Griptight's  understanding  of  babies  feeding  doesn't 
stop  there. 

The  range  of  teats  from  Newborn  through  Fref  lo  and 
Variflo  develops  through  all  stages  of  feeding. 

Used  with  hygienic  Freflo  polycarbonate  bottles,  feeding 
becomes  more  satisfying  and  enjoyable. 

We're  getting  the  message  over  to  more  mums  than  ever 
before  with  full  pages  in  all  the  mother  and  baby  magazines. 

So  stock  early,  your  sales  are  bound  to  take  a  turn  for  the 


rerlo 


laBffilBBKBf! 


by  Griptight. 
Little  things  mean  a  lot. 


Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Road,  Birmingham  B297EE.  Tel:  021-472  4211. 
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Another  headache 

Pharmaceutical  reaction  to  the  increase  in  prescription 
charges  announced  in  the  Budget  has  been  predictably 
hostile.  Many  pharmacists  know  that  they  will  once 
again  be  asked  by  patients  to  adjudicate  on  the  "essential" 
'items  on  a  prescription,  an  experience  whi'cti  forces  the 
majority  of  the  profession  to  resent  this  "tax  on  the  sick". 

However,  there  is  another  aspect  which  causes  concern 
— the  difficulty  of  explaining  to  the  public  that  the  higher 
levy  does  not  go  into  the  pocket  of  the  chemist.  As  Mr 
Alan  Smith,  chief  executive  of  the  Pharmaceutical  Services 
Negotiating  Committee  said  in  a  Press  statement  this 
week,  "The  increase  to  70p  on  April  1  and  then  £1  on 
December  1,  is  there  purely  to  add  monies  to  the  DHSS 
budget  as  a  whole.  The  pharmacist  will  not  see  one  penny 
of  this  increase  and  it  has  no  bearing  on  the  drug  costs  in 
real  terms." 

Unfortunately  the  pharmacist  is  unlikely  to  receive  much 
help  from  the  Press  in  getting  this  message  across;  it  is 
something  he  will  have  to  deal  with  from  behind  the 
counter,  and  what  better  way  than  by  drawing  attention  to 
the  value  of  pre-payment  certificates. 

Computer  futures 

With  both  the  National  Pharmaceutical  Association  and 
Independent  Chemiists  Marketing  Ltd  (Numark)  having 
recently  issued  policy  statements  about  computers  in 
retail  pharmacy,  it  is  worth  noting  a  new  report  on  grocery 
reta'iling's  progress  in  that  direction. 

In  an  80-p  document,  the  Institute  of  Grocery  Distribution 
reviews  the  current  level  of  installation,  developments  in 
article  numbering,  symbol  marking  and  bar  coding,  and 
practice  in  the  USA  and  Europe.  In  preparing  the  report, 
the  IGD  also  surveyed  retailers'  realised  and  anticipated 
benefits  to  be  derived  from  point-of-sale  systems. 

The  survey  showed  that  although  the  vast  majority  of 
new  stores  are  equipped  with  electronic  cash  registers 
with  limited  capability,  probably  no  more  than  30 
supermarkets  have  so  far  put  in  systems  able  to  look  up 
an  extensive  range  of  items.  (That  is  out  of  a  total  of 
80,000  grocery  outlets,  including  7,000  supermarkets.) 
However,  all  large  multiples  and  Co-operative  Societies 
are  investigating  the  potential,  though  many  appear  to  be 
waiting  until  a  high  proportion  of  their  sales  volume  is 
covered  by  bar-coded  products — hardly  surprising  when  the 
cost  is  estimated  at  £10,000  per  checkout  line.  Six  of  the 
ten  leading  multiples,  with  a  turnover  of  £4, 000m  and 
accounting  for  two-thirds  of  grocery  sales,  are  said  to  be 
testing  systems,  however. 

The  report  says  that  by  the  end  of  1979  fewer  than  400 
products  were  bar  coded,  but  several  thousand  more  are 
expected  to  be  added  this  year — in  the  USA,  85-90  per 
cent  of  grocery  sales  are  coded. 

The  implications  for  ptiarmacy  retailing  will,  of  course, 
depend  upon  whether  those  who  use  computer  terminals 
receive  much  of  a  competitive  advantage  over  other 
outlets,  and  from  the  report  it  seems  that  the  certainty  of 
advantage  is  some  way  off.  But  the  growth  of  coding  and 
terminals  is  likely  to  be  exponential,  and  NPA  and 
iCML  are  right  to  be  pressing  forward.  The  IGD's  report 
shows,  however,  that  there  is  still  time  for  pharmacy  to  get 
in  on  the  ground  floor,  provided  that  the  right  decisions 
are  taken,  and  quickly. 

□  "Survey  of  Point-of-sale  Systems",  Institute  of  Grocery 
Distribution,  Grange  Lane,  Letc'hmore  Heath,  Watford 
WD2  8DQ,  price  £45  to  non-members. 
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NPA  Management 
Board  changes 


Two  sitting  members,  Mr  S.  Bubb  and 
Mr  A.  H.  Moseley,  lost  their  places  on 
the  National  Pharmaceutical  Associa- 
tion's Board  of  Management,  in  election 
results  announced  this  week.  Both  had 
been  Board  members  for  nine  years  and 
theirs  were  the  only  areas  contested. 

The  voting  figures  were  as  follows:  — 
Area  10  E.  M.  Thornton  75;  S.  G.  Bubb 
72;  R.  Crockett  50.  Voting  papers  issued 
344;  returned  178  (52  per  cent);  invalid 
6. 

Area  13  J.  D.  Thomas  96;  G.  P.  Paisley 
95;  A.  H.  Moseley  57.  Voting  papers 
issued  335;  returned  197  (58.5  per  cent); 
invalid  9. 

Mr  Thomas,  who  has  won  election  at 
'his  second  attempt,  qualified  in  1964  and 


is  proprietor  of  a  business  in  Walsall.  Mr 
Thornton  qualified  in  1955  and  is  the 
proprietor  of  a  pharmacy  in  Blandford 
and  a  director  of  three  in  Poole;  he  is 
also  a  member  of  Che  Local  Pharma- 
ceutical Committee. 

In  the  uncontested  areas,  the  follow- 
ing were  returned:  Area  1  P.  Snowdon; 
area  2  L.  Calvert;  area  3  C.  D.  Ross; 
area  4  D.  L.  Coleman;  area  5  R.  G. 
Worby;  area  6  J.  C.  N.  Wilford;  area  7 
A.  R.  Moore;  area  8  L.  Priest;  area  9 
D.  N.  Sharpe;  area  11  G.  J.  Hendra; 
area  12  P.  E.  Taylor;  area  14  no  nomina- 
tions received;  area  15  J.  C.  Leigh;  area 
16  M.  Gellman;  area  17  (returning  two 
members)  D.  R.  Evans  and  Dr  D.  H. 
Maddock;  area  18  T.  I.  O'Rourke. 


PSGB  Council 
candidates 

Thirteen  candidates  are  presenting  them- 
selves for  election  to  the  Pharmaceutical 
Society's  Council  next  month.  They  are: 
David  W.  Carrington  (Norwich),  David 
J.  Dalglish  (Carlisle),  William  M.  Darling 
(South  Shields),  Dr  John  H.  Scott  (Lon- 
don), Maxwell  Gordon  (Leeds),  Colin 
R.  Hitchings  (London),  Mrs  Estelle  J. 
M.  Leigh  (Ormskirk),  Mrs  Enid  Lucas- 
Smith  (Langley),  A.  G.  Mervyn  Madge 
(Plymouth),  John  A.  Myers  (Edinburgh), 
Roger  W.  Odd  (North  Humberside), 
Bernard  Silverman  (Scarrington),  Terence 
D.  Turner  (Cardiff). 

Eight  members  are  retiring — Dalglish, 
Darling,  Hitchings,  Leigh,  Madge,  Myers, 
Odd  and  J.  M.  T.  Ross — and  all  except 
Mr  Ross  are  seeking  re-election. 

Preregistration 
grants  'too  low' 

"Who  would  honestly  take  on  a  pre- 
registration student?"  Mr  David  Auk- 
land,  secretary  of  the  British  Pharma- 
ceutical Students'  Association,  put  that 
question  at  the  Association's  annual  con- 
ference in  support  of  the  proposition  that 
the  present  incentives  for  retail  pharma- 
cists to  employ  preregistration  students 
are  insufficient  and  inhibitory.  The 
motion  was  carried  by  a  large  majority 
and  so  becomes  BPSA  policy. 

Mr  Aukland,  who  is  carrying  out  his 
own  training  in  retail  pharmacy,  said 
that  students  fresh  from  college,  although 
full  of  academic  knowledge,  needed  in- 
struction in  retail  dispensing.  Their  em- 
ployers trained  them  for  a  year  then  lost 
their  services — for  the  inadequate  grant 
of  £1,275.  Many  employers  were  tempted 
by  the  low  grant  to  use  preregistration 
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students  as  cheap  labour — "dispensing 
machines  locked  in  the  back  room".  An 
adequate  grant  must  be  given  to  ensure  a 
fair  deal  for  the  pharmacist  and  the 
student. 

During  the  discussion  it  was  argued 
that  raising  the  grant  might  increase  the 
incentive  to  employ  students  as  cheap 
labour  and  that  the  present  grant  was 
adequate.  However,  the  main  feeling  was 
one  of  anxiety  at  the  falling  number  of 
preregistration  places  and  this  was  re- 
flected in  the  large  majority  voting  for 
the  motion. 

Another  proposal  which  showed  this 
worry  demanded  that  active  steps  be 
taken  by  the  Government  and  the  Phar- 
maceutical Society  to  ensure  that  pre- 
registration places  are  available  for  all 
pharmacy  graduates.  This  was  also 
approved  by  a  large  majority  at  the  con- 
ference, which  has  been  meeting  this 
week  at  Portsmouth. 

Legal  history  made 
on  equal  pay 

Mrs  Wendy  Smith  made  British  and 
European  legal  history,  last  week,  when 
she  won  a  battle  over  women's  equal 
pay  rights  in  the  European  Court  of 
Justice,  in  Luxembourg,  against 
Macarthys  Pharmaceuticals  Ltd. 

The  court  ruled  that  her  claim  to  be 
paid  as  much  for  managing  a  stockroom, 
as  the  man  who  did  the  job  before  her, 
was  justified.  The  case  hinged  on  whether 
the  Equal  Pay  Act  covered  situations 
where  a  woman  takes  over  the  job  of  a 
male  predecessor  and  not  just  circum- 
stances in  which  men  and  women  do  the 
same  job  at  the  same  time. 

Mrs  Smith's  claim  had  been  referred 
to  the  European  court  by  the  Appeal 
Court  in  London  because  the  Appeal 
Court  judges  had  doubts  about  whether 
the  principle  of  equal  pay  for  equal  work 


under  Common  Market  law  applied  to 
a  case  of  successive  employment.  It  be- 
gan when  Mrs  Smith  became  manageress 
of  a  stockroom  in  Wembley,  Middlesex, 
three  months  after  the  Equal  Pay  Act] 
became  law  in  December,  1975.  She  went) 
to  an  industrial  tribunal  after  discover- 
ing that  Macarthy's  were  paying  her  £101 
a  week  less  than  her  male  predecessor,] 
who  had  left  the  post  some  five  monthsf 
earlier. 

The  tribunal  awarded  her  equal  pay,l 
and  dismissed  the  employer's  appeal.  But! 
in  the  Appeal  Court  in  London,  the] 
judges  were  unsure.  Lord  Denning, 
Master  of  the  Rolls,  said  at  the  time  that 
a  woman  could  compare  her  pay  under 
English  and  European  law  "at  the  same 
time"  and  "in  succession"  provided  suc- 
cession was  so  close  as  to  make  a  com- 
parison just  and  reasonable.  But  Lords 
Justice  Lawton  and  Cumming-Bruce  felt 
that  the  words  in  the  Equal  Pay  Act 
were  consistent  only  with  employment 
"at  the  same  time." 
□  In  a  letter  to  The  Times,  this  week, 
Mr  A.  R.  Ritchie,  chairman  of  Mac- 
arthys, said  that  the  most  important 
aspect  of  the  decision  by  the  European 
Court  is,  "that  it  has  made  a  judgment 
on  a  matter  of  principle  which  is  in 
direct  conflict  with  the  letter  of  British 
law". 

He  concludes  that  "Whatever  the 
merits  of  this  particular  case,  it  is  dis- 
turbing to  know  that  a  person  or  com 
pany  may  conduct  their  affairs  in  con- 
formity with  British  law  only  to  fine 
that  .  .  .  they  have  acted  improper!}1 
when  confronted  with  Community  legis 
lation." 

Chemist  found  guilty 
of  script  fraud  plot 

A  Kilburn  pharmacist  was  found  guilt] 
at  the  Old  Bailey  this  week  of  plottinj 
to  defraud  the  Brent  and  Harrow  Are; 
Health  Authority  over  forged  prescrip 
tion  forms. 

Mr  Sidney  Frankel,  who  had  premise 
in  Willesden  Lane  and  lived  in  St  John' 
Wood,  North  London,  had  denied  con 
spiring  to  defraud  the  authority  by  th 
presentation  of  forged  prescription  form 
and  falsely  representing  the  descriptioi 
and  quantity  of  medicines  prescribed  b 
doctors  Barry  Michaels  and  Max  Skobl 
and  dispensed  by  him  to  their  patients] 

Earlier,  Mr  Daniel  Hollis,  prosecuting 
had  told  the  jury  both  doctors  ha 
pleaded  guilty  to  similar  offences  an 
would  be  sentenced  later.  Mr  Frankel 
was  bound  over  on  bail  to  come  up  fo 
judgment  after  the  Easter  recess. 

Mr  Hollis  said  Mr  Frankel  and  th 
doctors  agreed  that  Mr  Frankel  subm 
forged  forms  to  obtain  money  for  gooc 
which  had  never  been  prescribed  or  di; 
pensed.  He  said  the  offences,  committe 
between  November  1976  and  Septemb< 
1977,  involved  only  a  small  amount  c 
money.  "We  are  looking  at  somethir] 
like  £50  per  person  throughout  the  perio 
we  can  prove." 
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Presentations  made  at  the  Guild  of  Hospital  Pharmacists  weekend  school,  Loughborough  University,  last  week.  On  the  left,  Mr  Bob 
Wells,  sales  manager,  Evans  Medical  Ltd,  presents  the  Evans  Medal  for  services  to  hospital  pharmacy  to  Mr  J.  G.  Roberts,  regional 
pharmaceutical  officer,  Mersey  Regional  Authority.  Mr  Roberts  has  been  a  member  of  the  guild  council  for  17  years,  its  president 
1973-75,  and  a  member  of  the  Pharmaceutical  Society's  Council  1972-74.  He  was  a  prime  mover  in  identifying  the  need  for  the  Noel 
Hall  investigation  and  was  awarded  the  OBE  in  1978  for  services  to  hospital  pharmacy.  On  the  right,  Mr  G.  Crane  (right),  a  director 
of  MSD  Holdings  and  formerly  general  manager,  Thomas  Morson  Pharmaceuticals,  presents  a  chairman's  badge  of  office  to  Mr  Mike 
Burden,  chairman,  East  Midlands  group  of  the  Guild,  organisers  of  the  school 


Short-term  use  advised 
for  benzodiazepines 


The  Committee  on  the  Review  of  Medi- 
cines has  decided  that  treatment  with 
benzodiazepines  should  be  limited  to 
short-term  use,  with  careful  selection  and 
monitoring  of  patients  and  regular  re- 
view of  treatment. 

The  committee  believes  the  true  addic- 
tion potential  of  benzodiazepines  is  low, 
but  draws  attention  to  reports  of  with- 
drawal symptoms  following  abrupt  dis- 
■  [Continuation  of  therapy  and  recommends 
Bthat  the  drugs  be  withdrawn  gradually. 
I  These  symptoms  have  usually  been 
associated  with  high  doses  taken  over 
prolonged  periods  but  have  also  occurred 
in  patients  taking  normal  therapeutic 
doses  for  a  short  time. 

The  CRM  has  issued  guidelines  on  the 
use  of  benzodiazepines  in  anxiety,  in- 
somnia and  certain  other  conditions  but 
their  use  in  obstetrics,  epilepsy  and  in 
children  other  than  for  anxiety,  insom- 
nia and  night  terrors  will  be  considered 
later. 

Although  the  CRM  says  little  is  known 
about  the  long-term  safety  and  efficacy 
of  these  drugs,  all  benzodiazepines  were 
found  to  be  effective  in  the  short-term 
treatment  of  symptoms  of  anxiety  and 
in  insomnia.  There  was,  however,  little 
evidence  that  sedative  hypnotics  con- 
tinued to  be  effective  when  used  nightly 
for  long  periods.  They  were  considered 
unsuitable  for  depression,  tension  head- 
aches or  dysmenorrhoea  occurring  in  the 
absence  of  anxiety.  The  CRM  also  re- 
commends that  they  should  not  be  used 
for  anxiety  or  insomnia  in  children. 

Patients  receiving  long-acting  benzo- 
diazepines, for  any  indication,  should  be 
advised  not  to  drive  or  operate  machinery 
and  the  committee  concludes  that  the 

5  April  1980 


short-acting  benzodiazepines  might  be 
recommended  when  daytime  sedation 
was  not  required.  There  is  also  a  warn- 
ing about  the  unexpected  reactions  with 
alcohol  that  could  occur  on  the  day  or 
evening  following  night-time  use  of  these 
drugs,  a  potential  hazard  to  car  drivers. 

Manufacturers  will  be  invited  to 
apply  for  revised  product  licences  and 
will  have  to  change  their  data  sheets 
according  to  the  recommendations, 
although  they  may  be  able  to  make  modi- 
fications for  individual  products  if 
sufficient  evidence  is  available  to  support 
their  claims.  Meanwhile,  the  Department 
of  Health  says  current  data  sheets  are 
valid. 


Debendox  cleared 

The  Committee  on  Safety  of  Medicines 
has  completed  its  study  of  evidence  re- 
lating to  the  safety  of  Debendox  and 
has  found  no  reason  to  withdraw  it. 
This  announcement  was  made  in  a  letter 
to  Mr  Jack  Ashley,  MP,  who  wrote  to 
Mr  Patrick  Jenkin,  Secretary  for  Social 
Services,  calling  for  sales  of  the  drug 
to  be  suspended  until  its  safety  was 
proved. 

BHS  range  extended 

British  Home  Stores  have  extended  their 
Eleanor  Moore  range  of  cosmetics  to  a 
further  17  stores.  This  brings  the  total 
number  of  stores  in  which  the  cosmetics 
are  now  selling  to  59. 

British  Home  Stores  have  also 
announced  they  will  be  expanding  the 
range  with  new  colours  and  products. 


What  to  do  about  fat  children 


Fat  babies  do  not  necessarily  turn  into 
fat  adults,  according  to  Dr  P  G  F  Swift, 
consultant  paediatrician,  Leicester 
Hospitals. 

Many  tend  to  slim  down  by  the  age 
of  one  year,  but  if  they  are  still  obese 
at  the  age  of  five  they  are  much  more 
likely  to  become  obese  adolescents  and 
then  almost  certain  to  become  over- 
weight adults,  he  said. 

He  told  the  Guild  of  Hospital  Phar- 
macists school  on  "Diet  and  disease" 
last  weekend  that,  in  the  long  term, 
drugs  were  ineffective  in  treating  child- 
hood obesity.  Most  appetite  suppressants 
were  derivatives  of  drugs  affecting  the 
central  nervous  system  so  should  pro- 
bably not  even  be  given  in  the  short 
term  to  growing  individuals.  Instead  the 
emphasis  should  be  on  calorie  reduction, 


taking  more  exercise  and  educating 
children  and  parents  into  better  eating 
habits. 

Obese  children  should  be  encouraged 
to  transfer  to  a  high  fibre  diet  and  to 
cut  down  on  fats  and  high  carbohydrate, 
refined,  "junk"  foods.  Several  small 
regular  meals,  including  a  decent  break- 
fast, were  better  than  two  or  three  large 
meals,  particularly  if  one  of  the  large 
meals  was  a  heavy  supper  before  going 
to  bed.  Calories  taken  at  breakfast  were 
far  more  likely  to  be  "run  off"  during 
the  day. 

Theories  about  why  some  people  had 
a  tendency  to  become  obese  were 
complex,  Dr  Swift  added,  but  recent 
research  suggested  that  they  could  have 
some  abnormality  of  brain  endorphin 
control. 
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Small  business  tonic 
receives  mixed  welcome 

"This  is  an  earnest  of  our  determination  to  make  further  progress  when  economic 
conditions  permit"  was  how  Sir  Geoffrey  Howe,  Chancellor  of  the  Exchequer, 
introduced  his  Budget  measures  to  help  small  businesses.  The  main  points  were : 
Enterprise  zones  to  be  set  up  in  inner  city  areas  of  economic  decay — six  to  seven 
of  up  to  500  acres. 

Capital  allowances  of  100  per  cent  are  now  allowed  on  the  construction  or  alteration 
of  industrial  premises  of  2,500  sq  ft  or  less.  This  initial  allowance  now  runs  for  three 
years  (previously  50  per  cent  for  one  year). 

Corporation  tax  cut  from  42  to  40  per  cent  for  small  businesses,  with  the  profit 
limit  for  payment  up  to  £70,000,  from  £60,000.  Upper  limit,  from  Which  the  full 
52  per  cent  paid,  up  to  £130,000  from  £100,000. 

VAT  registration  threshold  increased  from  £10,000  to  £13,500.  De-registration  limit 
increased  from  £8,500  to  £12,500  (from  June  1). 

Stock  relief  changes  will  allow  businesses  to  reduce  stocks  without  accruing  excessive 
tax  charges — a  large  part  of  the  recovery  charge  due  when  stocks  fall  is  to  be  deferred 
for  a  year.  The  new  relief  will  be  given  on  accounts  ending  after  1979-80. 
Trading  income:  Proposals  to  end  requirement  of  close  companies  and  members  of 
trading  groups  to  justify  the  amount  of  profits  retained  in  the  business  undistributed. 
Venture  capital  scheme  will  enable  losses  on  unquoted  shares  to  be  offset  against 
income  tax  instead  of  only  capital  gains  tax. 

Investors  in  close  companies  will  now  be  able  to  claim  tax  relief  on  interest  paid  on 

money  borrowed  for  investment  in,  or  lending  to,  a  close  company — they  no  longer 

have  to  have  worked  for  the  greater  part  of  their  time  in  that  company. 

Capital  gains  tax  exemption  increased  to  first  £3,000  of  individuals  gains. 

Capital  transfer  tax  exemption  for  handing  on  a  small  business  doubled  to  £100,000. 

Retirement  annuity  relief:  The  percentage  of  earnings  qualifying  for  tax  relief 

goes  up  from  15  per  cent  to  174  per  cent. 

Stamp  duty  exemption  limit  on  the  transfer  of  property,  other  than  stocks  and  shares, 
raised  from  £15,000  to  £20,000 — corresponding  adjustments  in  limits  for  reduced 
rates  of  duty. 

Inner  city  revival  plans  to  go  ahead 


The  most  innovative  of  the  Chancellor's 
proposals  concerning  small  businesses  are 
those  for  setting  up  "enterprise  zones" 
in  decaying  inner  city  areas.  Within  these 
zones  two  tax  incentives  will  be  available; 
first,  100  per  cent  capital  allowances  for 
both  industrial  and  commercial  buildings, 
and  secondly,  total  relief  from  develop- 
ment land  tax.  Businesses  will  also  be 
freed  from  paying  rates  and  training 
Board  levies  and  planning  procedures  are 
to  be  eased.  In  addition  the  Government 
have  announced  that,  in  general,  simpli- 
fied procedures  and  speedier  administra- 
tion over  development  will  be  applied. 

Cautious  welcome  from  NPA 

The  National  Pharmaceutical  Association 
have  welcomed  the  help  the  Chancellor 
has  given  to  small  businesses,  but  are 
reserving  a  comprehensive  judgment  until 


the  finer  points  of  the  proposals  have 
been  assessed. 

One  matter  that  has  disappointed  the 
Retail  Consortium  is  that  Sir  Geoffrey 
has  "once  again  continued  the  anomaly 
that  retail  development  does  not  qualify 
for  capital  allowances".  Richard  Weir, 
director,  commented  that  "the  nett  effect 
of  the  reduction  in  Income  Tax  and  the 
increase  in  direct  tax  will  be  neutral  in 
terms  of  consumer  demand — one  will 
cancel  out  the  other". 

Further  disappointments  for  small 
businessmen  are  to  be  found  in  the  main- 
tenance of  high  interest  rates  and  what 
the  National  Chamber  of  Trade  has 
called  "the  iniquitous  employers'  sur- 
charge on  National  Insurance".  But 
interest  rates  seem  likely  to  stay  at  their 
present  high  levels,  at  least  in  the  near 
future.  When  asked  at  a  London  Press 


£1  prescription: 
'tax  on  sickness' 

The  Pharmaceutical  Society,  the  National 
Pharmaceutical  Association  and  the 
Pharmaceutical  Services  Negotiating 
Committee  have  been  joined  by  Mr  James 
Callaghan,  the  Opposition  leader,  in  call- 
ing the  £1  prescription  an  "increased 
tax  on  sickness". 

Prescription  charges  will  go  up  from 
December  1  1980  and  although  details 
of  elastic  hosiery  and  "season  ticket" 
charges  have  yet  to  be  announced,  they 
will  be  increased  proportionately.  The 
new  rates  will  yield  an  extra  £5  million 
in  1980-81  and  £30m  in  1981-82— by 
December  prescription  charges  will  have 
risen  500  per  cent  since  the  Conservative 
party  came  to  power.  They  have  also 
announced  that  the  new  prices  will  be 
maintained  in  real  terms. 

Leading  the  attack  in  the  House  of 
Commons,  on  the  new  rates,  Mr  Cal- 
laghan maintained  that  it  would  have 
been  far  better  to  have  imposed  a  fur- 
ther increase  in  the  duty  on  cigarettes 
than  to  charge  the  sick. 

In  replying  to  protests  by  other  Labour 
MPs,  the  Prime  Minister,  Mrs  Margaret 
Thatcher,  stressed  that  by  the  time  the 
£1  charge  became  operative,  the  average 
cost  of  a  prescription  item  would  be 
around  £2.90. — "That  is  about  three  times 
the  amount  paid".  She  also  pointed  out 
that  through  the  operation  of  the  ex- 
emption system  some  60  per  cent  of  pre- 
scriptions did  not  incur  any  charge.  Sup- 
porting the  Prime  Minister,  Mr  Patrick 
Jenkin,  Secretary  for  Social  Services,  said 
the  increases  were  "fully  justified". 

The  Society  and  the  PSNC  have  re- 
iterated their  recommendation  to  those 
people  receiving  long-term  treatments  to 
purchase  prepayment  certificates. 

conference,   shortly   after   the   Budget,  I 
when  they  were  likely  to  fall,  Sir  Ke'ith 
Joseph   replied:    "Months   not  weeks, 
months  not  years". 

Businesses  using  oars  also  have  to  face 
increased  running  costs  and  a  20  per  cent 
increase  in  the  scale  figures  measuring 
the  benefit  of  a  company  car  for  tax 
purposes.  One  "modest  relief",  as  the 
Chancellor  called  it,  is  a  decrease  in  the 
qualifying  mileage  of  business  use  for  tax 
relief — down  to  18,000  miles  from 
25,000. 


I 


White  Paper:  New  charges  maintain  spending 


The  prescription  increases  from  Decem- 
ber 1  will  reduce  the  net  expenditure  on 
pharmaceutical  services  to  £869  million 
in  1980-81,  against  £878m  in  1979-80, 
but  gross  spending  is  up  £56m  to  £954m, 
according  to  the  White  Paper  on  Govern- 
ment expenditure  plans  published  follow- 
ing the  Budget.  Mr  Patrick  Jenkin,  Sec- 
retary for  Social  Services,  says:  "We 
have  stuck  to  our  pledge  to  maintain 
spending  on  the  NHS  but  more  of  the 
cost  will  be  met  by  charges". 


The  Government  expect  health  authori- 
ties cash  limits  for  1980-81  to  provide 
for  a  real  growth  of  about  \  per  cent 
compared  with  the  planned  level  of  ex- 
penditure for  1979-80.  But,  because  of 
the  squeeze  on  cash  limits  this  year, 
Government  estimates  put  the  real  in- 
crease at  some  3  per  cent.  A  continuing 
growth  in  the  expenditure  on  the  health 
service,  in  real  terms,  over  the  next  few 
years  is  also  revealed  in  the  White  Paper. 

Net  spending  on  all  family  practitioner 


services  is  also  less  for  1980-81 — down 
to  £l,656m  from  £l,662m  in  1979-80. 
Increases  in  dental  charges  and  the  in- 
troduction of  a  £2  charge  for  sight  tests 
in  the  general  ophthalmic  service  have 
combined  with  the  increase  in  script 
charges  to  provide  the  Government  with 
this  saving. 

The  White  Paper  "The  Government's 
Expenditure  Plans  1980-81  to  1983-84" 
is  available  (£6.25,  excluding  postage) 
from  HM  Stationery  Office. 


558    Chemist  &  Druggist 


5  April  1980 


Shaping  up  to  meet 
your  needs 

COMPACT  PACKAGE .  EASlLy DISPENSED  AND  CAPJZIED 


OPAQUE 
&MT EH  PACK. 
MPES 

f&FOLr  CAPSULES 

pgOM  cumou$ 

GWLD&EN 


PUNCH-OUT 

&USTEI& 
HELPS  PATIENT 
REMEMBER.  HER. 
DAIL-yPOSE 

SIDE  vim 


ACTUAL  Sll£ 


Fefol,  the  effective  iron  and  folic  acid  supplement  is  now 
more  easily  dispensed,  competitively  priced  and  simple 
.;•/.;.  /s  <: ;  v  -  for  the  patient  to  comply  with.  Available  as  a 
\>V; : }}  >/; .V-  2  x  14  blister  pack  and  a  special  hospital  pack . 

Iff    New  Fefol  blister  pack 

^551  |  ferrous  sulphate  and  folic  acid 

tjfiQt'  ^5I^^^^F  '  n'1'"'1  informa tion  available  from  Smith  Kline  and  French  Laboratories  Limited.  SS    X/ . 

%R9  1^1'k'^p'„u  SMITH  KLINE  &  FRENCH  LABORATORIES  LIMITED  Welwyn  Garden  City,  Hertfordshire,  AL71EY  WW 

^*%^  'Fefol 'and 'Spansule' are  trademarks,  t  Smith  Kline  &  French  Laboratories  Limited.  1980.  1/VIT:AD300. 
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CARNATION 

CORN  GAPS 


CARNATION 

CORN  CAPS 


HAVE  YOU  GOT  YOUR 
CARNATIONS  IN  YET? 

From  June  to  September,  Carnation  are 
conducting  a  sweeping  consumer  campaign  in 
national  monthlies  like  'Good  Housekeeping' 
'Ideal  Home',  'Living',  'She',  'Family  Circle' and 
'Woman  and  Home'.  In  addition,  we'll  have 
coverage  in  the  national  press  and  women's 
weeklies.  So,  if  you  haven't  ordered  already,  it's 
time  to  stock  up  and  watch  your  Carnation  sales 
grow  this  summer. 

At  the  end  of  the  summer  you  could  be 
lucky  enough  to  win  a  Luxury  holiday  for  two  in 
Paris.  If  you  enter  Carnation's  word  competition. 
Details  to  be  announced  in  April.  And  there  are 
splendid  runner-up  prizes  to  make  competing 
extra  worthwhile. 

So,  get  your  Carnations 
in  early. 

They're  always  good 
sellers  and  to  help  you 
get  a  good  display  we  are 
putting  them  in  smart 
new  outers. 

Stocks  available. 
Order  now. 


^RNATION 


CARNATION 

THE  GENTLE  CORN  REMOVER. 

Cuxson  Gerrard  &  Co  (Dressings)  Ltd 
Oldbury,  Warley,  West  Midlands  B69  3BB 
Teleohone  021-552-1355 


K^arnatJ 


C^NATI0N 


PEOPLE 

Mr  Herbert  S.  Grainger,  FPS,  former 
president  of  the  Pharmaceutical  Society 
and  who  has  since  1965  been  the  first 
secretary  of  the  European  Pharmaco- 
poeia Commission,  will  retire  from  the 
Council  of  Europe  on  April  30. 
Sir  Ewart  Jones,  CChem,  FRIC,  FRS, 
will  become  the  first  president  of  the 
new  Royal  Society  of  Chem'istry  on  June 
1.  Sir  Ewart  Jones  has  recently  retired 
from  'the  Waynflete  Professorship  at 
Oxford.  He  is  a  former  president  of  both 
the  Chemical  Society  and  the  Royal 
Institute  of  Chemistry  and  for  five  years 
has  been  chairman  of  the  unification  com- 
mittee which  effected  the  union  between 
the  two  bodies.  Mr  John  Ruck  Keene, 
will  become  the  first  secretary  general. 
He  is  currently  general  secretary  of 
the  Chemical  Society,  a  post  which  he 
has  held  since  1947,  having  joined  the 
society's  staff  in  1946. 
Mr  Charles  Haycocks,  MPS,  Brighton, 
won  a  bronze  medal  last  week  at  the 
8th  World  Cup  Ski  Championships  for 
Pharmacists,  held  in  Garmisoh-Parten- 
kirdhen,  Germany.  Mr  Haycocks  came 
third  in  the  men's  giant  slalom  and  was 
the  only  British  competitor  to  take  part. 
Liz  Platts  and  Mr  Gerry  Duggin,  have 
been  appointed  editorial  assistants  on  the 
staff  of  C&D.  Miss  Platts  graduated  from 
Hull  University  in  June  1979  with  a 
BA  (Hons)  degree  in  history.  She  joined 
the  editorial  staff  in  September.  Mr  Dug- 
gin has  a  BSc  (Hons)  in  Social  Science 
and  worked  for  Company  Secretary's 
Review,  a  Benn  Group  journal,  before 
joining  C&D  in  November. 

Deaths 

Randolph:  On  March  22,  Mr  Harry 
Beckham  Randolph  of  Studland,  Dorset, 
formerly  chairman  of  Wilkinson  Sword. 

NEWS  IN  BRIEF 

□  Price  changes  to  14  different  bandages 
are  included  in  the  Second  Amendment, 
March  1980,  to  the  Scottish  Drug  Tariff 
1979. 

□  The  total  number  of  prescriptions  dis- 
pensed by  Chemists  and  Appliance  Sup- 
pliers in  Scotland  during  December  1979 
was  2,791,000.  The  gross  average  cost 
was  £2.83. 

□  David  Bryant,  singles  gold  medallist 
in  the  recent  World  Bowls  Champion- 
ships in  Australia  and  Scotland's  David 
McGill,  the  bronze  medal  winner,  are 
among  competitors  in  the  Kodak  Masters 
singles  tournament  at  Worthing  in  June. 
Kodak  Ltd  have  increased  their  sponsor- 
ship to  £30,000  for  the  singles  and  pairs 
tournaments,  which  are  organised  in  col- 
laboration with  the  English  Bowling 
Association. 

□  An  exhibition  of  'black  and  white 
photographs  selected  from  the  columns 
of  the  Daily  Express  during  the  1970s, 
will  be  on  show  at  the  Kodak  Photo- 
graphic Gallery,  246  High  Holborn,  Lon- 
don WC1,  from  April  16-May  16. 


TOPICAL  REFLECTIONS 

by  Xrayser 

Shakeout 

As  a  small  retailer  I  have  to  expect  somewhat  less  than  VIP  treatment 
from  suppliers,  for  it  is  a  fact  that  the  big  spenders  get  more  attention 
because  their  accounts  are  more  valuable.  Even  so,  I  have  no  reason 
to  complain  about  the  service  I  get  from  my  wholesalers  ...  so  far. 
Despite  this,  I  see  it  as  inevitable  that  one  day,  sooner  or  later,  the 
two  smaller  of  them  will  come  a-knocking  at  my  door  to  demand  a 
bigger  slice  of  my  £3,000  "ethicals"  buying  account,  or  regretfully 
being  unwilling  or  unable  to  continue  servicing  my  shop.  Possibly 
they  will  want  instant  cash  on  the  30th  of  the  current  month, 
if  not  COD,  or  will  have  to  suggest  fewer  calls. 

Vestric  have  decided  not  to  handle  accounts  doing  less  than  £600  a 
month,  while  Macarthy's  suggest  £1,000.  I  understand  that  Sangers 
are  reviewing  their  less-than-£1 ,000-per-month  accounts  and  asking 
them  for  immediate  shortening  of  credit.  Against  such  pressure  you 
can't  help  looking  at  Unichem  who  now  give  7  per  cent  on  the  initial 
£2,000  "ethicals"  purchases,  and  at  Vestric  who  give  6  per  cent. 
Applying  cold  logic  to  this  situation  will  lead  to  a  totally  unacceptable 
situation,  leaving  only  two,  possibly  three,  pharmaceutical  wholesalers  in 
three  or  four  years'  time,  who  will  in  the  end  have  to  reduce  their  give- 
away discounts  to  satisfy  the  need  for  an  acceptable  commercial  return. 

Since  Unichem  really  did  start  this  big-time  cut-price  war,  is  it  quite 
impossible  for  the  shareholder  members  to  regain  control  of  their  mad 
mushroom  in  an  effort  to  make  some  peace  within  the  wholesaling 
division  of  pharmacy  so  that  we  can  maintain  a  healthy  distributive 
choice?  If  continued,  the  present  shakeout  will  be  as  lethal  and 
insidious  as  atomic  fallout. 

Boots  and  all 

Boots  don't  like  the  idea  of  sanctions  and  have  made  it  clear  they 
believe  in  proper  negotiations  between  reasonable  parties.  I  used  to,  too 
— still  do — so  long  as  the  parties  are  reasonable,  but  as  an  independent 
without  Boots'  professional  management  back-up,  I  find  myself  less  able 
to  take  a  detached  view  in  the  face  of  what  seems  to  be  gross 
prevarication.  But  Mr  Silverman  at  the  Buckinghamshire  LPC  conference 
gave  his  very  simple  response  to  the  situation  within  retail  pharmacy.  If 
contracting  is  less  profitable  than  other  retail  activities,  it  will  be 
discontinued.  Indeed  his  company  has  already  closed  100  branches  over 
the  past  two  years,  which  amounts  to  the  perfect  accountant's  sanction, 
and  one  which  this  Government,  dedicated  to  sound  commercial  practice, 
must  surely  appreciate. 

Illusions 

I  really  ought  to  be  putting  my  mind  to  the  PSNC's  admirable  new 
contract  proposals  which  are  currently  being  discussed  by  LPC's.  If  only 
we  can  get  some  control  over  new  contracts  they  will  represent  an  ideal 
situation  so  let's  hope  there  is  a  chance  of  implementation.  But  instead, 
I  find  my  thoughts  dwelling  on  the  irritation  caused  by  my  bundle  of 
returned  scripts  this  month.  More  irksome  than  the  work  entailed  was  the 
knowledge  that  payment  would  be  held  up  until  they  were  returned.  I 
sorted  mine  quickly  enough,  and  in  fairness  I  didn't  think  it  unreasonable 
to  endorse  the  maker's  name  and  pack  size.  But  because  I  deal  with 
suppliers  who  don't  send  invoices  with  goods,  I  find  it  exasperating  to 
have  to  turn  up  old  invoices  for  a  price.  Don't  the  Pricing  Bureaux  have 
makers'  price  lists?  Like  everyone  else,  I  think  it  childish  and  pedantic 
to  have  scripts  returned  asking  for  maker's  name,  price  and  pack  when 
there  is  only  one  manufacturer  or  pack.  Good  fun  for  the  Department  no 
doubt,  but  it  is  my  income  they  are  larking  about  with. 

But  with  the  work  all  done  and  the  offending  documents  filed  away  in 
the  cabinet,  in  doctor  order,  paids  and  unpaids,  I  forgot  the  nuisance 
until,  with  the  month  ended,  I  took  out  the  drawer,  so  nearly  full,  for  a 
moment  I  rejoiced  at  having  had  the  best  month's  dispensing  since  I  was 
leapfrogged!  A  sad  illusion. 
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The  likeliest  candidates  for  travel  sickness  are 
jnder  15. 

Surprisingly  all  the  available  remedies  are  made 
Primarily  for  adults. 

With  one  exception.  Joy-Rides.The  first  and  only 
[ravel  sickness  tablet  made  specifically  for  children. 

And  as  the  only  travel  sickness  tablet  aimed  at 
children, we'll  still  be  out-selling  every  other  brand. 

How7 

By  out-spending  them  with  the  biggest  campaign 
Anyone's  ever  seen  in  this  category. 


With  bolder  and  more  modern  packs  that'll 
stand  out  when  displayed. 

With  free  PO.S.  leaflets  for  your  customers 
and  with  special  trade  promotions.  Your  Stafford-Miller 
representative  will  supply  you  with  all  the  details. 

So  if  you  had  to  stock  just  one  travel  sickness 
tablet- make  it  the  one  that's  goinglto  sell. 

Joy-Rides 

The  only  travel  sickness  tablet  made  specially  for  ch  i  Id  re 


COUNTERPOINTS 


Body  Mist  relaunched  with 
feminine  appeal  emphasis 


Body  Mist,  claimed  to  be  the  UK's  top- 
selling,  anti-perspirant  deodorant  for 
women,  is  being  relaunched  by  Beecham 
Toiletries  with  the  feminine  theme 
"Body  mystery"  and  £l|m  marketing 
support. 

Since  the  last  relaunch  of  Body  Mist 
in  1977,  Beecham  Toiletries  claim  an  11 
per  cent  share  of  the  total  deodorant 
market  now  worth  £50m.  The  company 
says  consumer  research  has  revealed  that 
the  brand  was  being  hampered  from 
further  sales  expansion  by  its  neutral 
image. 

Mike  O'Donovan,  Beecham  Toiletries 
marketing  director,  says:  "'To  break 
through  this  psychological  barrier,  we 
have  evolved  this  concept  of  the  'Woman 
with  body  mystery'  which  harnesses  our 
brand  directly  to  the  way  modern  women 
are  now  beginning  to  see  themselves." 

The  aerosols  have  been  formulated 
with  a  softer  spray  and  the  roll-on  a  fast- 
drying,  non-sticky  formula. 

Packaging  has  been  given  a  more 
feminine  appeal  with  three  fragrances  in 
their  own  colours — dawn  fresh  in  blue, 
spring  whisper  in  green  and  wild  rose 
in  pink.  Body  Mist  aerosol  contents  are 
now  in  millilitres  instead  of  grams  and 
the  larger  aerosol  has  been  reduced  to  a 


more  handy  size. 

A  £650,000  television  advertising  cam- 
paign is  the  core  of  a  long-term  pro- 
motional programme. 

The  range  is  available  in  two  aerosols 
(150ml,  £1.23;  100ml,  £0.99)  and  a  roll- 
on  (50ml,  £0.80),  Beecham  Proprietaries- 
Toiletries,  Beecham  House,  Great  West 
Road,  Brentford,  Middlesex  TW8  9BD. 


April  push  for  Ipso 

Nicholas  Laboratories  are  planning  na- 
tional television  campaign  to  support 
Ipso  which  will  run  'throughout  April. 
Nicholas  state  that  by  the  end  of  the  first 
year  of  national  distribution  over 
£500,000  will  have  been  spent  on  tele- 
vision advertising  for  Ipso. 

According  to  Nicholas,  research  has 
shown  that  over  one-third  of  adults  who 
are  aware  of  Ipso  have  purchased  and 
three-quarters  of  those  have  re-purchased. 

"The  heavyweight  television  support 
planned  will  lift  the  overall  level  of 
awareness  and  push  sales  towards  that 
£10m  target",  says  John  Turner  Nicholas' 
confectionary  division  marketing  mana- 
ger, "We  are  also  about  to  embark  upon 
an  ambitious  drive  to  widen  distribution 
and  over  the  next  three  months  or  so 
auxiliary  sales  forces  will  be  calling  on 
16,000  retail  outlets  throughout  the 
country".  Nicholas  Laboratories  Ltd, 
225  Bath  Road,  Sough,  England. 

Wella  competition 

Wella  are  launching  a  new  trade  com- 
petition for  all  their  direct-call  accounts. 
Called  "Get  set  for  summer  with  Wella 
sets",  the  competition  covers  the  com- 
plete range  of  the  40ml  size  of  Wella 
setting  lotions. 
To  qualify  for  entry  a  retailer  has  to 


purchase,  in  one  order,  a  specified  quan- 
tity of  40ml  sets  in  any  combination  be- 
tween March  24  and  May  2.  The  com- 
petition involves  answering  four  ques- 
tions and  selecting  the  answers  from 
three  given  choices.  Winners  will  be 
chosen  by  prize  draw. 

First  prize  is  a  Sea  Ranger  sailing 
dinghy,  second  prize  comprises  two 
Honda  MC50  motor  cycles  taxed  and  in- 
sured for  one  year  and  third  prize  a  sea 
surfer.  Picnic  bags  will  be  awarded  to  125 
runners-up.  Wella  (GB)  Ltd,  Wella  Road, 
Basingstoke,  Hampshire. 

Prescription  Specialities  this  week  are 
on  p604 

Three  new  showcards,  window  or  in-store, 
for  Milvil,  Milupa  granulated  rusks  or  one 
of  the  Milupa  range  of  infant  foods. 
Milupa  Ltd,  Milupa  House,  Lyons  Estate, 
Uxbridge,  Middlesex 


Roc  additions  to 
make-up  range 

Roc  are  introducing  their  latest  make-up 
shades  and  products  from  France  for  the 
spring  and  summer.  All  preparations  are 
hypo-allergenic  and  unperfurned. 

Exclusive  to  chemists,  the  range  addi- 
tions include,  a  new  shade  of  cream 
rouge,  cyclamen  (£2.70).  For  the  eyes 
there  are  new  fashion  colours  of  grape  in 
powder  eyeshadow  (£3.60)  and  slate  in 
cream  eyeshadow  (£3.70)  and  blue  and 
green  automatic  mascara  (£3.40). 

A  new  preparation,  super  rich  lip- 
colouring  stick  (£3.20)  is  also  being 
launched.  With  an  angled  tip  for  easy 
outlining,  it  is  presented  in  a  slim, 
marbled  beige  and  gold  case  and  is  avail- 
able in  five  shades :  pink  beige,  cool  pink, 
fiery  red,  deep  rose  pink  and  russet  red. 

For  POS,  a  "mini-tester"  display  is 
available.  Designed  to  match  the  cur- 
rent Roc  tester  stand  to  which  it  can  be 
easily  attached. 

April  will  also  see  the  beginning  of 
Roc's  1980  advertising  campaign,  which 
will  consist  of  four-colour  advertise- 
ments for  both  the  basic  skin-care  and 
make-up  range  and  the  sun  and  anti-sun 
products  in  Vogue,  Good  Housekeeping 
and  Woman's  Journal  through  to  Decem- 
ber. Roc  Laboratories  UK  Ltd,  46  Mount 
Street,  London  W1Y  6EJ. 


Teeda  shortage 

Teeda  will  be  unavailable  for  two  months 
due  to  failure  to  pass  quality  control 
specifications.  Kir  by -Warrick  Pharmaceu- 
ticals Ltd,  Mildenhall,  Bury  St  Edmunds, 
Suffolk. 

ON  TV 
NEXT  WEEK 

Ln — London,  M — Midlands,  Lc — Lancashire,  Y — 
Yorkshire;  Sc — Scotland;  WW — Wales  and  West, 
So — South,  NE— North-east;  A— Angha,  U— Ulster, 
We — Westward;  B — Border,  G — Grampian, 
E — Eireann,  CI — Channel  Island. 

Alberto  Free  and  Natural:  M 

Alka  Seltzer:  All  areas 

Anadin:  All  areas 

Balance:  M,  Lc,  Y,  NE 

Clearasil  Clearguard  cream:  Ln 

Farley  rusks:  All  except  E,  CI 

Grecian  2000:  All  areas 

Head  &  Shoulders:  L,  WW,  U,  WE,  A 

Ipso:  All  except  E 

Johnson's  cotton  buds:  All  except  U,  B, 
G,  E,  CI 

Natural  Balance:  All  areas 
Paddi  Pads:  All  areas 
Oil  of  Ulay:  All  except  E 
Slimguard:  All  except  C,  CI 
Snugglers:  All  areas 
Sweetex:  All  areas 
Vespre:  All  except  A 
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Top  brands,  low  prices  and  big  prizes 

APRIL  14tl 


Big  offers  on 
Brand 
Leaders. 


This  is  the  big  promotion  A 
for  all  the  family.  It's  specially  ^ 
designed  to  appeal  to  Numark 
Chemists'  most  important 
customer  group.  Mothers  with 
children  under  twelve. 

We've  put  together 
2  bumper  bundles  of  keenly 
priced  offers.  Phase  1  April  14th 
to  May  3rd.  Phase  2 
May  12th  to  31st. 


Great  Children's 

Painting 

Competition. 


To  give  the  promotion 
extra  family  interest,  there's  a 
great  Children's  Painting 
Competition  with  30 
Raleigh  bikes  plus 
hundreds  more  prizes  to 
be  won.  Free  badges  to 
give  away  to  young 
customers. 
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Boficwja 

Chemists... 


n  our  biggest  ever  Spring  Promotion. 

MAT  31st. 


Chemists'Prizes. 

And  for  the  Numark  Chemists  who  supply  the 
I  vinning  entry  forms,  there's  a  prize  bonanza  too.  30  superb 
Hparbecues  for  outdoor  entertaining.  For  the  runners  up, 
Hhere  are  really  luxurious  garden  loungers. 


Massive 

advertising  and 
strong 

merchandising. 


There's  big  advertising 
back-up  for  the 
promotion  in  the  national 
press,  TV  Times,  women's 
magazines.  And  colourful, 
eye-catching  point-of-sale 
material  to  spread  the 
excitement  and  bring  more 
customers  than  ever  into 
Numark  chemists. 


NUMARK 


CHEMIST, 

National  Promotions  -  just  part  of  Numark's  comprehensive  service. 
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Animal-repellent  slug  and 
snail  killer  granules 

Secto  have  introduced  slug  &  snail  killer 
granules  (£0.98)  containing  animal  repel- 
lents, available  in  a  re-closeable  plastic 
sprinkler  pack. 

The  company  says :  "This  new  granu- 
lar formula  contains  special  repellents, 
in  accordance  with  forthcoming  Ministry 
requirements,  which  provide  maximum 
possible  protection  to  warm  blooded 
animals,  (dogs,  cats,  birds  etc)  and  also, 
to  children. 

"This  concentrated  slug  and  snail  killer 
granule  contains  10  per  cent  of  metalde- 
hyde,  coated  with  layers  of  repellent, 
water  proofer,  and  slug  attractant,  three 
times  stronger  than  normal  slug  pellets. 
Contents  cover  1,750  sq  ft  when  used  as 
directed."  Secto  Co  Ltd,  Carlinghurst 
Road,  Blackburn,  Lanes. 


Two  promotions 
from  Agfa 

Agfa  are  to  run  two  promotional  offers, 
part  of  their  £l}m  campaign  for  a  bigger 
share  of  the  110  camera  and  colour  slide 
markets.  Both  offers  involve  money 
refunds. 

Buyers  of  Agfamatic  motor  pocket 
cameras  can  receive  a  refund  of  £10  if 
they  purchase  one  between  May  12  and 
July  11  this  year.  To  qualify  for  this 
offer,  they  need  only  buy  one  additional 
Agfacolor  CNS  110  colour  print  film. 

Agfa's  second  offer  concerns  buyers 
of  Agfa  CT  35mm  Valupaks  colour 
transparency  film.  A  voucher  entitles 
them  to  £1  back  if  they  send  a  film  for 
processing  before  July  1,  or  50p  will  be 
given  if  a  film  is  processed  between  July 
1  and  October  1  this  year. 

These  offers  will  be  supported  by 
national  television  advertising  from  May 
to  August,  and  advertisements  in  most 
major  national  national  daily  newspapers 
during  the  qualifying  period.  Additional 
support  comprises  a  national  poster 
campaign,  and  POS  material.  Agfa- 
Gevaert  Ltd,  27  Great  West  Road. 
Brentford  Middlesex. 


There  are  combination  offers  on  diaze- 
pam with  quinine  sulphate  or  bisulphate, 
and  nitrazepam  with  diazepam,  and 
special  prices  for  5,000  lots  of  frusemide, 
diazepam  and  nitrazepam,  or  3,000 
quinine  sulphate  or  bisulphate. 

Global  odd-job  single  edge  blades  are 
soon  to  be  packed  in  blisters  (packs  of 
five)  at  the  same  price  as  the  original 
counter-pack.  Global  Pharmaceutics 
Ltd.  62  Kenilworih  Road,  Edgware. 

Limmits  bran  news 

Unicliffe  have  added  bran  to  all  the 
sweet  biscuits  in  their  250  range.  The 
calorie  count  is  unchanged. 

With  a  £500,000  advertising  spend 
there  will  be  a  seven  week  national 
television  campaign  (excluding  the  Chan- 
nel Isles)  commencing  April  14. 

Also  available  from  Limmits  is  a  new 
chocolate  flavoured  biscuit.  Unicliffe 
Ltd.  941  Great  West  Road.  Brentford. 

Dylon  canvas-bag 

Dylon  have  on  offer  a  Sterling  Cooper 
canvas  bag  (£4.25  including  p&p;  usual 
price  £6.50).  Measuring  17  x  15in  the  bag 
is  available  on  receipt  of  the  coupon 
attached  to  tubes  of  Dylon  travel  wash. 
The  offer  closes  October  31. 

Advertisements  for  travel  wash  will 
appear  in  the  Daily  Mail  during  June 
and  July,  Woman  &  Home  in  July  and 
August  and  also  in  Camping  &  Caravan- 
ning and  Yachts  and  Yachting. 

A  POS  dump  bin  with  headed  board  is 
available  to  promote  the  canvas  bag 
and  another  offer  of  a  plastic  beachball. 
Leaflets  for  ordering  the  bag  and  ball 
are  contained  in  a  pouch  fixed  to  the 
headboard.  A  floorstand  is  available  free 
with  orders  over  six  dozen.  Dylon  Inter- 
national Ltd,  Worsley  Bridge  Road, 
Lower  Sydenham,  London  SE26  5HD. 


Veeto  on-pack 
competition 

Reckitt  Toiletries,  makers  of  Veeto  de- 
pilatory cream,  have  launched  an  on-pack 
beauty  competition. 

The  'competition  asks  entrants  to 
identify  six  of  the  world's  most  beautiful 
women  from  key  letter  clues  to  their 
names.  For  the  tie-breaker  entrants  have 
to  say  why  Veeto  is  "an  essential  aid  to 
every  woman's  beauty  routine". 

The  top  two  prizes  are  nine-oarat  gold 
bracelet  with  padlock  and  safety  chain 
(value  £325)  and  a  belcher  necklet  (£100) 
also  in  nine-carat  gold.  There  are  120 
runner-up  prizes  of  Beckford  hand- 
painted  silk  scarves  plus  six  months' 
supply  of  Veeto. 

Closing  date  for  the  competition  is 
September  30.  Entry  forms  are  printed 
on  the  inside  of  Veeto  cartons  and 
should  be  enclosed  with  two  tokens  from 
small  or  medium  size  Veeto  packs. 
Reckitt  Toiletries,  Reckitt  House,  Stone- 
ferry  Road,  Hull  HU8  8DD. 

Cuticura  coupons 

Cuticura  Laboratories  will  be  featuring 
lOp-off  coupons  in  women's  magazine 
advertisements,  including  Woman's 
Realm,  Woman's  Journal,  Family  Circle, 
Mother,  My  Weekly  and  Parents.  For 
use  against  both  baby  wipes  and  cool 
wipes,  there  will  be  approximately  three 
coupons  in  circulation,  April  to  June. 
Cuticura  Laboratories  Ltd,  Maidenhead, 
Berkshire. 

Topal  for  heartburn 

Concept  Pharmaceuticals  are  introducing 
Topal  tablets  for  indigestion  and  heart- 
burn. 

The  tablets  are  foil-packed  (12,  £0.45; 
48,  £1.38)  and  contain  alginic  acid  200mg, 
dried  aluminium  hydroxide  gel  30mg  and 
light  magnesium  carbonate  40mg.  Accord- 
ing to  the  company,  the  tablets  have  ex- 
cellent palatability  with  a  caramel-like 
flavour.  The  product  is  classified  as  GSL. 
Concept  Pharmaceuticals  Ltd,  59  High 
Street,  Rickmansworth,  Herts.  Distributor 
— De  Witt  International  Ltd,  Seymour 
Road,  London  EI0  7LX. 

Betadine  sachets 

Napp  Laboratories  have  added  ointment 
sachets  to  their  range  of  germicides.  Now 
available  in  a  single-application  (lg)  foil 
sachet  the  ointment  contains  povidone- 
iodine,  a  broad  spectrum  germicide 
suited,  the  company  says,  for  the  con- 
trol and  prevention  of  skin  infections. 
The  sachets  are  available  in  boxes  of 
150  (£7.50).  Napp  Laboratories  Ltd,  Hill 
Farm  Avenue,  Watford. 
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Generics  for  3p! 

To  coincide  with  the  current  increase  in 
prescription  charges.  Global  Pharmaceu- 
tics are  making  "generous  offers"  on 
their  range  of  generics  throughout  April. 

Four  are  "threepenny"  offers  in  which 
1,000  frusemide  tablets  40mg  or  1,000 
nitrazepam  5mg  are  available  for  3p  with 
a  purchase  of  1,000  quinine  sulphate  or 
bisulphate  300mg;  1,000  diazepam 
tablets  2mg  at  3p  with  1,000  diazepam 
tablets  5mg  plus  1,000  frusemide  tablets 
40mg,  or  1,000  diazepam  2mg  at  3p  with 
1,000  codeline  phosphate  tablets  30mg. 
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Survey  records  highest 
monthly  promotions 


Cosmetic  and  toiletry  promotions  readied 
record  levels  during  February  according 
to  the  latest  "Prompt"  report. 

With  212  different  promotions  this  was 
the  largest  number  ever  recorded  in  one 
month  since  the  survey  started  in  July 
1978.  It  is  69  per  cent  up  on  the  January 
level  of  125  and  well  over  double  the 
December  low. 

Max  Factor  had  the  most  promotions 
(26)  in  February  followed  by  Yardley 
(15),  Revlon  and  Lentheric  (12  each)  and 
Faberge  (11).  In  all  60  companies  were 
running  promotions  during  the  month. 

Most  promotions  were  for  fragrances 
but  skin  care  promotions  are  steadily 
growing.  In  the  six  months,  July  to  De- 
cember 1979,  skin  care  promotions 
accounted  for  19  per  cent  of  all  pro- 
motions. In  February  the  share  had  risen 
to  25  per  cent. 

Gift-with-purchase  promotions,  which 
proved  so  popular  around  Christmas, 
have  lost  ground  as  value-orientated  pro- 
motions increase  in  number. 

Due  to  the  large  number  of  promotions 
it  was  difficult  to  select  a  promotion  of 
the  month.  Although  Lancome  won  the 
award  for  their  Mother's  Day  presenta- 
tion special  mention  is  made  for  pro- 
motions from  Elizabeth  Arden,  Estee 
Lauder,  Revlon  and  Helena  Rubinstein. 
Full  details  can  be  obtained  from  John 
Houston  Associates  Ltd,  23  Golden 
Square,  London  Wl. 

Enlarging  easels  in 
single  format 

To  facilitate  the  making  of  a  number  of 
photographic  prints  using  the  whole  of  a 
standard  size  sheet  of  paper,  Paterson 
Products  are  offering  the  first  of  a  range 
of  single  format  easels,  one  for  12.7  x 
17.8cm  (5  x  7in)  paper,  the  other  20.3  x 
25.4cm  (8  x  lOin)  paper.  The  smaller 
easel  gives  4mm  (^in)  borders  and  the 
larger  5mm  (3 /I  (Sin);  in  each  case  a 
consistent  border  size  is  achieved. 

In  use,  the  picture  is  focused  and 
framed  on  the  white  base  of  the  easel 
and  then,  after  switching  off  the  enlarger 
lamp,  the  hinged  flap  on  the  front  of 
the  easel,  which  also  forms  the  mask  on 
one  side  of  the  frame,  is  lifted.  The  sheet 
of  enlarging  paper  can  then  be  slid  into 
the  frame  and  the  front  flap  dropped  to 
hold  me  paper. 

The  easels,  moulded  in  black  with  non- 
skid  feet,  are  said  to  be  ideal  for  the 
beginner  setting  up  a  darkroom  for  the 
first  time.  Suggested  retail  prices  are 
£4.55  for  the  12.7  x  17.8cm  size  and 
£5.70  for  the  20.3  x  25.4cm  size.  Paterson 
Products  Ltd,  2  Boswell  Court,  London. 
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Swiss  shampoos  and 
toothpaste 

A  series  of  fragrant  shampoos  from 
Switzerland  have  been  added  to  the 
Crab  tree  and  Evelyn  range.  The  sham- 
poos include  goatmilk  for  oily  hair, 
wheatgerm  oil  for  dry  'hair  and  butter- 
milk for  normal  hair  (£1.75). 

Also  new  is  a  Swiss  herbal  toothpaste 
(£0.95).  Flavoured  with  camomile,  bal- 
mint  and  t'hyme  and  containing  fluoride, 
the  toothpaste  comes  in  a  box  illustrated 
with  alpine  flowers.  Crabtree  and  Evelyn, 
24  New  Bond  Street,  London  Wl. 


Splashing  out  on  kitchen  towels 

Kimberly-Clark  are  supporting  Maxi  Dri 
kitchen  towel  with  a  £150,000  campaign 
in  women's  Press  from  March  until  July, 
part  of  a  £500,000  promotional  cam- 
paign. 

An  on-pack  promotion  of  a  house 
plant  is  currently  running  (£1.25).  The 
plants  available  are  a  sensitivity  plant, 
coleus,  scots  pine,  eucalyptus  and  a 
polka  dot  plant.  Closing  date  for  the 
offer  is  September  30.  Kimberly-Clark 
Ltd,  Larkfield,  Nr  Maidstone,  Kent. 


Revlon  activity 

Revlon  are  to  introduce  professional 
cheek  colour  pencils  (£1.75)  in  hot  pink, 
hot  poppy  and  sparkling  gold.  Three 
new  eye  kohls  now  available  are  ex- 
presso,  blue  smoke  and  ebony  and  six  lip 
colours — sugar  pink,  rum  plum,  choco- 
late drop,  china  bronze,  china  coral  and 
china  red. 

Also  new  are  two  Moon  Drops 
masques  (£2.95)  available  from  April. 
Deep  cleansing  clay  masque  is  said  to 
be  for  normal  to  dry  skin  and  replenish- 
ing moisture  pack  for  dry  to  extra  dry 
skin.  Revlon  International  86  Brook 
Street,  London  Wl. 

Hansen  offer 

Sally  Hansen's  latest  promotion  is  an 
opportunity  to  purchase  a  hand-made, 
crystal  ring  tree  for  £2.50  (retail  price 
£5). 

The  offer  will  be  available  from  June 
with  each  purchase  of  Hard  as  Nails. 
Sally  Hansen  Ltd,  Hook  Rise  South. 
Surbiton,  Surrey. 

Babycare  window 
display  competition 

Unichem  are  staging  a  window  display 
competition  for  members — based  on  their 
own  brand  babycare  range  from  April 
8-30. 

Two  first  prizes  of  a  £300  5-piece  set 


of  hand-cut  Waterford  crystal  glassware 
are  being  awarded.  In  addition  there  will 
be  ten  runner-up  prizes  of  six  Waterford 
crystal  tumblers,  valued  at  over  £50. 

To  qualify,  members  must  set  up  and 
photograph  a  window  display  of  Uni- 
chem baby  products.  Display  material  in 
the  form  of  window  bills  will  be  avail- 
able with  orders  for  Unichem  baby  pro- 
ducts. 

Photographs  must  reach  Unichem  by  12 
May;  prize-winners  will  be  notified  by 
May  19.  Unichem  Ltd,  Crown  House, 
Morden,  Surrey. 

Grooming  aids 

New  lines  from  Olive  (Chemist  Sundries) 
Ltd  are  a  grooming  aid  stand,  an  eight 
piece  manicure  set  and  a  display  card 
for  cosmetic  brushes. 

The  grooming  aid  stand  (£43.16  trade) 
holds  two  types  of  manicure  scissors, 
finger  nail  clippers,  styptic  pencils,  eye- 
brow tweezers  in  nickel  and  stainless 
steel,  nail  files  and  emery  boards,  toe  nail 
pliers,  clippers,  nail  buffers  and  files. 

A  new  eight  piece  manicure  set  is  sup- 
plied in  an  equal  colour  assortment  of 
blue,  orange  and  black  (£1.99). 

Ten  each  of  the  eyeliner  brushes,  lip 
brushes,  eye  shadow  brushes  and  eye 
shadow  sponge  applicators  and  five  com- 
plexion brushes  make  up  the  cosmetic 
brush  display  card  with  a  recommended 
retail  value  of  £15.90.  Olive  (Chemist 
Sundries)  Ltd.  Olive  House,  70  Orping- 
ton Road,  London  N21  3PN. 
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AND  IMPROVED 
YOUR  CHANCES 
OF  CLAIMING 
THE  REWARD 

DARKBLONDE5S  MEDIUM  BROWN  41  SILVER  BLONDE  97  Rlfl  p^H 

POLY         POLY  POLY  POLY  I  |t| 

COLOR  TINT  blonde  FAIR  » 


SHAMPOO  -IN  HAIR  COLOUR 


Something  big  has  happened 
to  Poly  And  we're  laying  £400,000 
it's  going  to  bring  a  lot  of  your 
customers  in  for  trial. 

Because  the  Poly  range  is 
being  re-launched.  It's  been  totally 
re-formulated  to  produce  even 
lovelier  results.  All  the  colourants 
now  come  in  liquid  applicator- 
bottles  -  so  they're  much,  much 
easier  to  use.  There  are  now  even 
more  shades  to  choose  from. 
And  the  whole  range  has  got 
colourful  new  packaging  that'll 
really  stand  out  on  your  shelves. 


To  make  sure  you  get  the 
lion's  share  of  the  reward,  we're 
spending  £400,000  on  Polys 
biggest-ever  advertising  campaign. 
Beautiful,  impactful  advertisements 
will  flood  the  major  women's 
colour  magazines  -  from  June 
right  through  till  December. 

And,  if  you  need  any  more 
encouragement,  we're  even  offering 
a  special  introductory  bonus. 

So  make  sure  you're  well 
stocked  with  the  new  Poly 
range.  Soon,  it'll  be  wanted  all 
over  town. 


HAIR  BY  POLY,  FOR  PROFITS  YOU  CAN  TRUST. 


i  n 


OUR  RELAl 
EAMYSTE 


We  re  relaunching  Body  Mist  with  a  new  feminine  theme  called 
'Body  Mystery' And,  just  so  it'll  be  quite  plain,  we're  spending  £650,00 
onTV  to  show  womenjust  what  a  little  mystery  can  do  for  them. 

Put  Body  Mist  on  your  shelves  now  And  where  they  all  disappea 

won'tbeamystery  toanyone  REECHAM  TOILETRIES 


COUNTERPOINTS 


Motor  racing  competition 
from  Imperial  Leather 


Cussons  are  running  an  Imperial  Leather 
competition  in  conjunction  with  Hep- 
worths,  the  men's  outfitters. 

Running  to  the  end  of  May,  the  com- 
petition requires  entrants  to  answer  tfive 
questions  on  motor  racing  and  complete 
a  tie-breaker  sentence. 

First  prize  will  be  a  day  at  the  British 
Grand  Prix.  Hepworths  will  present  a 
£250  clothing  voucher  to  the  first  and 
second  prizewinners  and  each  of  the  25 
runners-up  with  vouchers  worth  £25. 
Cussons  UK  Ltd,  Kersal  Vale,  Man- 
chester. 


Clinique  duo-shades 
and  sun  range 

Clinique  have  added  six  pairs  of  duo- 
shades  (£5.50)  to  their  soft-pressed  eye 
shadow  ranges.  Available  in  a  "mirror" 
compact  with  a  pop-out  drawer  the 
shades  are  smoke  and  silver  cloud,  lapis 
and  blue  pearl,  cognac  and  champagne, 
driftwood  and  sand,  rosewood  and 
plumwine  and  moss  and  willow. 

Also  available  from  Clinique  is  a  sun 
protection  range.  New  lines  comprise 
195PF  sun  block  (£5.50),  after  sun 
soother  (£5.25),  continuous  coverage 
(£6.50)  and  lip  block  (£3.00).  Clinique 
Laboratories  Ltd,  54  Grosvenor  Street, 
London  Wl. 

Booklet  on  drinking 

The  latest  booklet  in  the  Family  Doctor 
series  has  recently  been  published.  In 
"Countdown  on  drinking"  (£0.40), 
Dr  David  L.  Davies,  medical  director, 
Alcohol  Education  Centre,  warns  about 
the  dangers  of  drinking  too  much  alcohol 
on  a  regular  basis.  The  booklet  is  avail- 
able through  the  National  Pharmaceu- 
tical Association  or  from  Family  Doctor 
Publications,  BMA  House,  Tavistock 
Square.,  London  WC1H  9  IP. 

Delicate  Ultima  tints 

Ultima  II  delicate  tint  powder  £7.25)  has 
been  introduced  in  three  colours,  delicate 
rose,  delicate  honey  and  delicate  mauve. 
Ultima  II,  86  Brook  Street,  London  Wl. 

Another  ginseng 

A  capsule  containing  l,000mg  of  Siberian 
ginseng,  in  the  form  of  an  extract,  is 
the  latest  product  to  be  marketed  under 
the  FSC  brand  name  (30,  £2.99). 

Siberian  ginseng  (Eleutherococcus  sen- 
ticosus)  belongs  to  the  same  family  as 
Panax  ginseng  but  the  two  plants  are  not 
compatible  and  will  not  grow  in  the  same 
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areas — Eleutherococcus  is  native  to  the 
southern  regions  of  the  Soviet  Far  East. 
The  preparation  of  the  end-product  is 
different — the  whole  plant  is  used  to  ex- 
tract Siberian  ginseng,  not  just  the  root. 
Health  &  Diet  Food  Co  Ltd,  Seymour 
House,  High  Street,  Godalming,  Surrey. 


Bottling  it  up 


Andre  Philippe  have  rebottled  their 
bubble  bath  and  cologne  in  a  star- 
shaped  bottle  with  98ml  capacity  and 
a  gold  plated  reverse  tapered  cap. 
Andre  Philippe  Ltd.  71  Gowan  Avenue, 
Fulhani,  London  SW6  6RJ. 

Cutting  news 

Wilkinson  Sword  are  to  introduce  a 
curved  blade  manicure  scissor  (£4.15) 
and  repackage  the  current  straight  blade 
scissor.  Handle  colours  are  dark  blue  for 
the  curved  blade  and  scarlet  for  the 
straight  blade.  Both  scissors  are  packed 
in  clear-faced,  black,  plastic  pouches  and 
packed  in  units  of  ten.  POS  material 
comprising  a  display  unit  and  header 
card  is  available.  Wilkinson  Sword  Ltd, 
Sword  House,  High  Wycombe,  Bucks. 


Advisory  service 
launched  by  Kodak 

An  advisory  service  "to  help  everyone 
take  better  snapshots"  was  launched  by 
Kodak  last  week.  The  company  says  it 
has  been  receiving  "more  and  more"  re- 
quests from  the  public  for  'basic  guide- 
lines on  picture  taking  as  the  number  of 
people  owning  cameras  increases. 

"Our  service  is  not  designed  to  turn 
everyone  into  a  top  flight  professional 
photographer",  says  the  company's  mar- 
keting and  customer  operations  manager, 
Mr  Roger  Leeks,  "but  we  do  feel  that  a 
few  simple  tips  for  the  photographers 
using  inexpensive  cameras  will  ensure 
that  snapshots  provide  a  good  record". 

A  pack  of  six  advisory  cards — photo- 
graphy in  the  home  and  using  flash;  holi- 
days; in  the  garden;  people  and  pets; 
composing  photographs;  displaying  the 
end  results — are  available  free  from 
Kodak  Advisory  Service,  38  Berkeley 
Square,  London  W1X  6BS. 

Houbigant  offers 

Houbigant  offers  for  spring  and  summer 
include  a  220ml  Chantilly  eau  de  cologne 
for  £2.95,  half  the  retail  sale  price,  avail- 
able from  May. 

Also  during  May  and  June,  musk  anti- 
perspirant  roll-on  will  be  available  for 
£1.25  (retail  price  £1.50). 

Available  from  April  will  be  a  6oz 
tube  of  Monsieur  Houbigant  musk 
natural  protein  shampoo  free  with  any 
purchases  of  £6  or  more  in  the  Monsieur 
Houbigant  musk  range.  Houbigant  Ltd. 
Balcombe  Road,  Horley,  Surrey. 

Actifed  packs 

Actifed  tablets  are  now  available  in  12s. 
The  100  tablet  pack  is  still  available. 
Wellcome  Foundation  Ltd,  Crewe  Hall, 
Crewe,  Cheshire  CW1  1UB. 


A  still  from  the  Foster  Grant  advertisement 
"Frosty  Glance"  due  to  be  screened  from 
April  8  for  four  weeks.  The  commercial 
is  based  on  the  success  of  the  previous 
campaign  which  the  company  claims 
helped  them  to  brand  leadership  in  the 
sunglasses  market.  Wilkinson  Sword  Ltd, 
Sword  House,  High  Wycombe,  Bucks 
HP13  6EJ. 
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The 


Sunsilk 
Millionairess 


This  young  lady  only  deals  in  millions.  She  is  the  face  of 
new,  improved  Sunsilk  -  the  No.  1  hair  care  range  and  her 
vital  statistics  are  very  attractive! 

•  £2  MILLION  will  be  spent  on  advertising,  commencing 
mid  April. 

•  £3.3  MILLION  will  be  spent  on  promotional  support. 

•  10  MILLION  5p  coupons  will  be  delivered  door-to-door. 

•  £5.3  MILLION  will  ensure  achievement  of  the 
1980  target. 

•  £26  MILLION'S  worth  of  sales. 

Obviously,  the  Sunsilk  Millionairess  has  a  head  for  business. 


Elida  Gibbs      The  brands  that  mean  business 
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RoC  suntan  and 
anti-sun  products. 

Most  women  adore  the  sun  but  if 
they  have  sensitive  skin,  then 
equally  they  are  afraid  of  its  effects. 
Can  they  tan  safely?  Should  they 
use  a  low  or  high  protection 
sun  filter  product,  or  even  a  total 
sunscreen?  All  too  often  they 
simply  do  not  know  which  is  best 
for  them,  and  this  can  have 
dangerous  consequences. 

They  need  your  advice.  This 
is  the  reason  why  RoC  is  sold 
exclusively  through  chemists.  Who 
else  is  qualified  to  advise  them? 

All  RoC  products,  including 
sun  and  anti-sun  preparations, 
are  hypo-allergenic,  which  is  a 
major  point  in  their  favour.  You  can  also  tell  your  customers  how 
RoC  safeguards  their  skin  by  excluding  perfume  and  bergamot 
from  the  formulae.  So  with  your  help  they  will  be  well-informed  and 
reassured  that  with  RoC  sun  and  beauty  can  be  happily  combined 
to  give  a  healthy,  suntanned  skin. 

Fee 

HYPO-ALLERGENIC  SUNTAN  AND  ANTI-SUN  PRODUCTS  WITHOUT  PERFUME 

 EXCLUSIVE  TO  CHEMISTS  

MADE  IN  FRANCE 
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BOOKS 


Textbook  of  Pharmacology,  2nd 
edition 

W.  C.  Bowman  and  M.  J.  Rand. 
Blackwell  Scientific  Publications, 
Osney  Mead,  Oxford  0X2  OEL.  9}  x 
8in.  £28. 

This  new  edition  is  greatly  increased  in 
content  and  gives  a  far  more  compre- 
hensive coverage,  while  still  retaining 
the  approach  of  teaching  pharmacology 
within  a  background  of  the  relevant 
physiology,  biochemistry,  pathology  and 
microbiology.  However,  the  whole 
structure  of  the  book  has  been  changed. 
In  the  first  edition  the  book  was  split 
into  two  parts,  the  former  concerned  with 
physiology  and  the  latter  With  pharma- 
cology. Now  the  general  format  is  for 
each  chapter  to  deal  with  a  different 
system  of  the  body  firstly  giving  the 
necessary  physiology  and  other  relevant 
biomedical  science  and  then  dealing  with 
the  drugs  affecting  that  particular  system. 

Although  all  the  chapters  have  been 
expanded,  some  are  covered  in  far 
greater  detail  than  in  the  previous 
edition.  Instead  of  one  chapter  on  the 
chemotherapy  of  infections,  there  are 
now  five,  divided  into  viral  diseases, 
bacterial  infections,  fungal  infections, 
protozoal  infections  and  infections  by 
multicellular  organisms.  There  is  a  whole 
chapter  on  neoplastic  disease  and  anti- 
cancer drugs  which  includes  sections  on 
tests  for  oncogenicity  and  immunological 
diagnostic  tests  for  cancer. 

The  opening  chapters  on  cells  and 
tissues  have  been  expanded  to  four — 
constituents  of  tissues;  subcellular  organi- 
sation and  cellular  metabolism;  the 
nucleus,  protein  synthesis  and  cell  divi- 
sion, and  organisation,  development, 
tissues  and  genetic  disease.  The  chapter 
on  principles  of  drug  action  is  greatly 
increased,  especially  the  sections  on 
receptors;  and  the  following  chapter  on 
absorption,  distribution,  excretion  and 
metabolism  is  also  expanded  and  includes 
a  section  on  pharmacokinetics. 

A  number  of  new  subjects  are  added 
including  drugs  used  in  skin  disorders, 
pharmacologically  active  constituents  of 
food,  and  a  large  chapter  on  social 
pharmacology  and  drugs  of  abuse  and 
dependence. 

Handbook  on  Injectable  Drugs  2nd 
edition 

Lawrence  A.  Trissel.  American 
Society  of  Hospital  Pharmacists, 
4630  Montgomery  Avenue,  Wash- 
ington DC  20014,  USA.  $15  for 
ASHP  members,  $20  for  non- 
members. 

The  second  edition  of  this  handbook  has 
been  published  by  the  American  Society 
of  Hospital  Pharmacists. 

The  Handbook  forms  a  reference  on 
the  stability  and  compatibility  of 
injectable  drugs  and  includes  compre- 
hensive coverage  of  injectable  drugs 
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used  in  admixtures,  including  investi- 
gational drugs,  concise  information  on 
the  formulation,  concentration,  pH  and 
dosage  of  commercial  injectable  drug 
products  and  up-to-date  compatibility 
information  based  on  a  systematic 
search  of  the  literature.  The  new 
edition  also  has  a  section  on  the  com- 
position and  characteristics  of  commer- 
cially-available intravenous  infusion 
solution. 

Health  centre  news 

Mersey  RHA  plans  a  health  centre  at 
Wavertree  Road,  Chatsworth  Street, 
Liverpool. 

North  Western  RHA  is  to  spend  £510,000 
on  extensions  to  the  central  clinic  at 
Oldam. 

Humberside  AHA  has  received  approval 
from  the  Yorkshire  RHA  for  its  pro- 
posals for  a  £250,000  health  centre  to 
house  two  GP  suites  and  with  primary 


care  facilities  to  serve  the  5,000  popula- 
tion in  the  area  of  Gilberdyke  near 
Brough,  Humberside.  It  is  hoped  that 
building  will  be  completed  by  end  1982 
on  the  site  at  the  junction  of  Station 
Road  and  Scalby  Lane,  Gilberdyke. 
Yorkshire  RHA  is  seeking  planning 
approval  for  a  health  centre  at  Rothwell. 
Plans  by  Warwickshire  AHA  for  a  health 
centre  at  Polesworth  High  Street,  near 
Tamworth,  Warwickshire  have  been 
approved  by  the  local  Council. 
The  Greater  Glasgow  Health  Board  has 
recently  awarded  a  building  contract 
worth  £l.lm  for  a  new  health  centre  at 
Bridgeton,  Glasgow. 

Solihull  AHA  have  started  building  a 
health  centre  at  Northbrook  Road.  It 
will  have  a  pharmacy,  four  consulting 
suites  and  a  community  health  clinic. 
The  Local  Pharmaceutical  Committee  is 
hoping  to  arrange  a  consortium  of 
chemists  for  the  centre,  which  should 
be  operating  by  early  1981. 


Stock  up  now  with 
NEW  OPAZIMES 

Soon,  everyone  will  be  asking  for  new  OPAZIMES,  Kaolin  and  Morphine  in 
tablet  form. 

Because  OPAZIMES  are  so  easy  to  slip  into  a  holiday  bag,  or  keep  in  the 
medicine  cabinet. 

And  because  OPAZIMES  are  backed  by  a  big  national  advertising 
campaign. 

So  ask  your  Wigglesworth  Representative  about  the  OPAZIMES  special 
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immits 


It  looks  like  another  healthy  year  for  Limrnits. 
No  less  because  we're  putting  something  new  in  just  about 
all  our  products: 
Bran. 

Then  we'll  be  going  on  the  box  to  tell  everybody  the  tidings. 
Our  30  second  commercial  will  appear  for  7  weeks,  starting 
April  14.  Across  the  whole  country. 

It's  only  when  you're  No.  1  in  the  slimming  business  you  can 
come  on  so  heavy. 


the  ideal  image... 


® 


reflect  on 


:or  customer  appeal 


-  Chapel  Street,  System,  Leicester  LE7  8HN 


PSN1  president's  dinner 


Ministers' 
'deaf  ear' 
a  common 
problem 

Getting  pharmacy's  case  across  to  gov- 
ernment is  a  problem  common  to  the 
whole  British  Isles.  That  became  clear 
in  the  speeches  at  the  Pharmaceutical 
Society  of  Northern  Ireland's  president's 
dinner  recently. 

Mr  David  Sharpe,  president,  Pharma- 
ceutical Society  of  Great  Britain — and 
Services  Negotiating  Committee — said 
also  chairman  of  the  Pharmaceutical 
that  talking  to  Mr  Ennals,  when  he  was 
Secretary  of  State,  had  been  like  talking 
to  a  brick  wall;  now,  in  opposition,  he 
"understood"  the  problems.  Mr  Patrick 
Jenkin,  meanwhile,  had  been  understand- 
ing in  opposition  but  in  government  had 
apparently  "gone  deaf". 

Mr  Michael  Shannon,  president  Phar- 
maceutical Society  of  Ireland,  said  that 
all  three  societies  were  faced  with  mini- 
sters who  turned  a  deaf  ear — "but  we 
must  keep  trying". 

Creating  unity 

Mr  Bob  Dillon,  hosting  the  dinner, 
said  the  Northern  Ireland  Council  was 
making  an  effort  to  bring  all  aspects  of 
pharmacy  together  with  the  aim  of  crea- 
ting a  unity  with  which  the  profession 
could  go  forward  in  strength.  He  hoped 
that  1980  would  see  the  profession's 
services  to  the  community  becoming 
recognised — he  believed  it  was  dawning 
on  people  that  general  practice  pharmacy 
was  part  of  the  health  care  team. 

Hospital  pharmacy,  too,  had  come  a 
long  way  and  in  Northern  Ireland  there 
was  the  beginnings  of  a  pharmaceutical 
industry  base.  The  Province  had  the 
necessary  graduates — two  this  year  would 
be  going  into  industry  for  preregistration 
training.  Mr  Dillon  hoped  this  was  a 
sign  of  things  to  come  and  that  there 
would  be  an  opportunity  to  encourage 
other  companies  to  set  up  in  Northern 
Ireland. 

The  president  also  referred  to  the  ad- 
vances in  academic  pharmacy,  including 
the  anticipated  opening  of  a  new  building 
for  the  department  at  Queen's  Univer- 
sity. He  hoped  there  would  be  support  for 
Professor  D'Arcy's  efforts  to  raise  money 
to  fund  and  equip  the  department. 

During  the  evening,  Mr  Dillon  pre- 
sented certificates  to  three  new  Fellows 
of  the  Society.  Mr  William  Alexander 
Norn's  served  his  apprenticeship  with 
R.  McBirney  &  Co  Ltd,  Cregagh  Road, 
Belfast.  In  1936  he  entered  the  service 
of  the  board  of  guardians  of  the  Belfast 
Union  (now  Belfast  City  Hospital)  and 
was  employed  at  the  North  Queen  Street 
dispensary  where  he  was  on  call  24  hours 


New  Fellows  of  the  Pharmaceutical  Society  of  Northern  Ireland  after  receiving  their 
certificates.  Left  to  right:  Mr  Norris,  Mr  Dillon  (president),  Dr  Woodside  and  Mr  Moffet 


a  day.  In  1942  he  was  appointed  pharma- 
cist at  the  Ulster  Hospital,  Haypark. 
Later,  following  the  NHS  Act,  he  had 
responsibility  for  the  Ulster  and  Purdys- 
burn  fever  hospitals,  the  Samaritan, 
Benn,  Ophthalmic  and  Foster  Green 
hospitals  being  added  in  due  course.  "The 
Poor  law  service  was,  I  think,  well  named 
and  the  service  Mr  Norris  provided  was 
poorly  rewarded,  financially,"  said  the 
president.  Nevertheless  Mr  Norris  had 
carried  out  his  duties  in  an  exemplary 
manner  has  won  the  esteem  and  respect 
of  his  colleagues.  Tn  his  own  quiet  and 
unobtrusive  way  he  had  brought  dis- 
tinction to  himself  and  the  profession. 

Mr  William  John  Moffett  qualified  in 
1933  and  in  1936  became  superintendent 
pharmacist  With  Moffett  &  Anderson 
Ltd  where  he  continued  in  business  until 
his  retirement  some  two  years  ago.  He 
has  for  many  years  been  a  member  of 
the  Executive  Committee  of  the  Ulster 
Chemists'  Association  of  which  he  was 
president  1960-61.  Mr  Moffett  was 
closely  connected  with  the  Benevolent 
Fund — "The  present  healthy  state  of 
the  Fund  is  due  in  no  small  measure  to 
the  efforts  of  Mr  Moffett  and  his  col- 
leagues, including  the  late  Charles 
Gordon-Rattie".  Mr  Moffett  was  also  a 
keen  member  of  the  Chemists  Golfing 


Society  and  displayed  prowess  as  an  out- 
door and  in-door  bowler. 

Dr  William  Woodside  served  his  ap- 
prenticeship with  Grattan  &  Co  Ltd, 
Corn  Market,  and  having  taken  his  BSc 
(Pharmaceutics)  degree  of  Queen's  Uni- 
versity at  the  extra-mural  department  of 
chemistry  in  the  Belfast  College  of  Tech- 
nology, was  registered  as  a  pharmaceu- 
tical ohem'ist  in  1955.  He  joined  the  staff 
of  the  chemistry  department  and  lectured 
to  pharmacy  students.  In  1964  he  was 
awarded  the  MSc  of  Queen's  in  chemistry 
and  in  1971  transferred  with  the  depart- 
ment of  pharmacy  to  Queen's.  In  1972  he 
was  awarded  a  PhD  in  pharmaceutical 
microbiology  and  resigned  from  the  staff 
of  the  university  in  1975  when  Galen 
Research  Laboratories  Ltd  were  estab- 
lished in  Antrim.  The  president  added: 
"It  could  be  said  that  Dr  Woodside  is  a 
pioneer  of  the  pharmaceutical  industry  in 
Northern  Ireland.  His  company  has  al- 
ready built  up  a  reputation  for  efficiency 
and  punctuality  in  delivering  sterile  water 
and  intravenous  fluids  to  all  parts  of  the 
UK.  At  a  time  when  every  effort  is  being 
made  to  attract  foreign  industries  to 
Northern  Ireland  it  is  welcome  news  to 
hear  that  a  native  of  the  Province  has 
had  the  skills  and  ability  to  initiate  em- 
ployment". 


Pharmaceutical  Society  presidents  from  Ireland  (Mr  Shannon),  Northern  Ireland 
(Mr  Dillon)  and  Great  Britain  (Mr  Sharpe) 
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"I  make  sure  my  L 
is  well-positioned 
looks  after  itself 


y  Jay  ne  display 
ell  stocked -then  it 
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And  that's  why  nearly  three  quarters 
of  all  chemists  and  department  stores  now 
stock  Lady  Jayne.  Because  quite  simply,  Lady 
Jayne  turns  the  hair  accessory  section  of  any 
outlet  into  a  tidy,  easy  to  run  profit  centre. 

You  can  choose  from  three  Lady  Jayne 
units  —  each  with  a  different  stock  value  -  to 
suit  any  shop  or  store. 

The  well-known  "spinner"  stand  is  now 
joined  by  an  elegant  free-standing  wall  unit  — 
and  a  smaller  modular  panel  for  the  outlet 
with  limited  space. 

All  of  them  carry  a  carefully  balanced 
selection  of  Lady  Jayne  products  devised  to 
make  the  most  of  your  display  area. 

So  you'll  see  that  this  important 
business  cannot  be  left  to  chance . . .  and  with 
Lady  Jayne  you  simply  can't  go  wrong. 
Choose  a  stand.  Display  it.  Keep  it  well 
stocked. 

The  rest  is  profit. 

For  a  list  of  your  nearest  Lady  Jayne 
wholesalers  drop  a  line  to: 
Jack  Moss, 

Laughton  &  Sons  Limited* 
Warstock  Road, 
Birmingham  B14  4RT. 
Tel.  No:  021-474  5201. 


LADYJM 

for  simply  beautiful  hair 


Newcastle— a  lively  venue  for 
this  year's  BP  Conference 

by  Brian  Atkins,  chairman,  Conference  printing  and  publicity  committee 


This  year  the  British  Pharmaceutical 
Conference  visits  Newcastle  upon  Tyne 
and  it  will  be  the  first  time  since  the 
end  of  the  second  world  war  that  people 
will  be  able  to  compare  conferences  in 
the  same  provincial  centre.  In  the  20 
years  since  the  last  visit,  Newcastle  has 
seen  Che  collapse  of  its  shipbuilding  in- 
dustry, the  eroding  of  its  importance 
as  a  port  and  the  ending  of  its  associa- 
tion with  coal.  But  it  is  not  all  gloom. 
To  set  against  this,  an  industry  foun- 
ded originally  on  coal  has  been  re- 
established here  in  a  thriving  pharma- 
ceutical industry. 

Visitors  who  remember  Newcastle 
from  1960  will  find  few  changes  in 
the  city  centre — another  bridge  across 
the  Tyne,  the  civic  centre,  then  just 
being  started,  Metro  stations  and  the 
Eldon  centre — but  by  and  large  the 
centre  of  Newcastle  has  escaped  the 
Wholesale  concrete  horror  development 
found  so  much  elsewhere. 

What  will  delegates  to  Newcastle  find 
in  September  1980?  Despite  all  the  talk 
of  depression  and  unemployment  on 
Tyneside,  without  doubt  they  will  find 
a  bustling,  lively  city  much  cleaner  than 
in  1960.  Its  river,  the  "coaly  Tyne", 
today  provides  salmon  in  ever  increas- 
ing amount. 

Politically,  the  city  and  county  of 
Newcastle  upon  Tyne  with  its  Lord  Ma- 
yor and  Sheriff  ceased  to  exist  in  1974. 
It  is  now  part  of  the  new  county  of 
Tyne  &  Wear.  Whether  this  new  ar- 
rangement has  been  of  any  benefit  to 
Newcastle,  or  indeed  any  of  the  other 
towns,  is  highly  debateable.  Certainly  it 
has  provided  another  layer  of  flourish- 
ing bureaucracy. 

Book  early 

BPC  1980  is  being  held  in  the  uni- 
versity. Every  year  delegates  are  ad- 
vised to  book  early  and  this  year  is  no 
exception,  the  reason  being  that  this  is 
Newcastle's  900th  anniversary.  During 
1980  Newcastle  will  be  "en  fete".  There 
will  be  sports  festivals,  music  festivals, 
art  exhibitions,  regattas,  but  above  all 
during  our  Conference  there  will  be  a 
week  long  tattoo.  Already  we  know 
how  much  accommodation  has  been 
booked  for  the  hundreds  of  troops  tak- 
ing part  and  can  only  guess  at  the 
number  of  visitors,  but  we  expect  that 
the  little  surplus  space  will  be  taken  up 
rapidly. 

So  accommodation  will  be  tight.  Most 
delegates  will  be  staying  at  the  Castle 
Leazes  halls  of  residence  which  are  one 
third  of  a  mile  west  of  the  university 
and  will  have  transport  provided  be- 
tween the  two.  Leazes  Park  connects 
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Civic  centre  (Courtesy  Newcastle  city 
engineer) 


the  halls  with  the  university  so  hope- 
fully delegates  will  find  the  gentle  gra- 
dient an  inducement  to  walk — no  "car- 
diac hill"  here.  Reservations  have  also 
been  made  at  various  hotels  in  the  city 
ranging  from  the  4-star  Gosforth  Park 
downwards.  Caravanners  have  a  choice 
of  sites  on  the  cliffs  at  Whitley  Bay 
but  they  must  make  their  own  arrange- 
ments. This  summer  sees  the  opening 
of  the  Metro  from  the  coast  to  New- 


castle with  one  of  the  stations,  Hay- 
market,  two  minutes  walk  from  the 
university. 

Our  evening  functions  begin  on  the 
Monday  evening  at  a  night  club,  Mad- 
di?ons,  of  which  we  have  the  sole  use. 
W'iif  Lowe,  our  entertainments  chair- 
man, will  be  in  control  of  the  music 
and  its  volume  on  both  dance  floors 
so  it  will  be  possible  to  talk  to  people 
other  than  by  sign  language.  The  Lord 
Mayor's  reception  on  Tuesday,  besides 
providing  a  substantial  buffet,  also  gives 
a  chance  not  to  be  missed — to  see  the 
civic  centre.  Wednesday  offers  a  banquet 
with  David  Bellamy  speaking,  while  on 
Thursday  Lumley  Castle  is  the  scene  of 
another  banquet  with  lashings  of  mead. 
Seemingly  mead  is  an  aphrodisiac,  per- 
haps the  evening  is  planned  to  end  the 
shortage  of  pharmacists!  The  ball  on 
Friday  with  non-stop  dancing  to  two 
bands  will  bring  the  Conference  to  a 
close. 

While  endeavouring  to  cope  for  the 
majority,  the  needs  of  individuals  have 
not  been  forgotten.  They  may  visit  the 
tattoo,  the  theatre,  have  a  flutter  at  a 
casino  or  just  sit  in  a  quiet  corner  to 
ease  weary  legs.  Talk  to  one  of  us 
nicely  and  we  may  show  you  a  pub 
with  12  varieties  of  proper  beer. 

In  planning  the  excursions,  the  ladies' 
committee  has  taken  into  account  the 
comments  of  excursionees  of  previous 
years.  One  will  allow  members  to  see, 
touch,  and  walk  along  part  of  the  Ro- 
man wall.  A  museum  of  antiquities  next 
Continued  on  p587 


That  Happy  Evenflo  Baby 

The  Evenflo  Disposable  Feeding  System 

Another  Advanced  Feeding  System 
From  Evenflo 


even/Io 

Full  range  of  Baf^Ffeeding 
and  Breast  Care  Products 

36  ACTON  STREET 
LONDON  WC IX  9NB 
Telephone:  01-837  9186 


evenflo 


IO   NURSEB  KIT 

for  Disposable  Bottles 


Soon,  all  of  your  days  will  start  with  a  very  special  time  .  .  . 
the  close  and  satisfying  time  spent  feeding  your  baby  with 
breast  or  bottle.  That's  why  we'd  like  to  tell  you  about  a 
very  special  feeding  system  .  .  .  the  Evenflo  Disposable 
System. 

As  you  may  know,  all  disposable  Feeders  allow  your  baby 
to  feed  in  a  more  natural  way.  The  bag-type  bottles  collapse 
as  baby  feeds  so  there's  less  air  swallowed. 


And  because  each  bottle  is  pre-sterilised 
and  disposable,  there's  no  need  to  scrub 
or  sterilise  as  you  would  conventional 
bottles.  Therefore  there's  no  worry  that 
invisible  soap  film  or  detergent  residue 
may  be  left  in  the  bottle. 

But  these  are  just  the  beginning  of  the 
advantages  offered  by  the  Extensive 
Range  of  Evenflo  Baby  and 
Breastcare  Products. 


A  A  X 

iflHBk    aBl  «Eat 


TART  ST 
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/  KAYSER  \ 


Silvikrin 

ALPINE     X  Rurally 


ALPINE 
HERB 
shampoo  for 


For  your  free  tights  simply  send  12  \0 
inkeris"  from  either  75ml  or  125ml  shampoo,  * 
.vuh  your  choice  of  light.  ' 
medium  or  dark,  and  nampanri  \A 
caress,  m  Work  capitals  please  to 
ipiHfc    Sifviknn  Tights,  !03  Westmead 
Poh  1  Sutton.  Surrey.  SMI  4  JD 
'  .hampoo  gets  into  your  eyes, 
rinse  immediately  with  warm  water 
SilviVrihUoorfltones.  Brentford 


Value 


KING  UP 

Kayser  Tights  are  something  that  no  woman 
;an  have  enough  o£  And  we're  offering  them  free 
Arith  Silvikrin  shampoo,  as  the  latest  promotion  in 
ur  aggressive  marketing  programme. 
So  start  stocking  up  now 
Because  we  reckon  that  there's  going  to  be 
}uite  a  run  on  our  tights.  BEECHAM  TOILETRIES 


HOLL1 


Kbu'll  never  see 
through  Hollister 's 
latest  development! 


Hollister  are  introducing  a  new  range  of  ostomy  bags  and  we  know  your  patients  are 
going  to  prefer  them. 

They  are  every  bit  as  strong,  odour-proof  and  reliable  as  before.  In  fact,  there's  only 
one  thing  that's  different. 

You  can't  see  through  them. 

Research  has  shown  that  opaque  material  is  one  of  the  features  ostomists  prefer. 
That's  why  we're  so  confident  that  our  new  opaque  bags  will  quickly 
become  first  choice  with  your  stoma  patients. 

Phone  or  write  for  full  ordering  information  about  the  new 
bags  -  closed  and  drainable.  We  also  want  to  tell  you  about  an 
improvement  we've  made  to  the  Hollister  flatus  filter  which  makes  it 
more  effective  than  ever. 


H0417 


The  Team  That  Cares 


aiiBbie  from  * 


HOLLISTER-     ^  Jy  ABBOTT  O 

Abbott  Laboratories  Ltd  .Queenborough,  Kent,  MD15EL 
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Newcastle— 
BPC  venue 

Continued  from  p582 

to  the  Conference  centre  features  a  scale 
model  of  the  full  length  of  the  wall. 
Visitors  may  find  a  few  minutes  spent 
in  the  museum  of  benefit. 

Newcastle  is  the  capital  of  the  North- 
ern Region  and  holds  the  headquarters 
of  the  North  Regional  Health  Authority 
at  Walkergate  Hospital.  Newcastle  does 
not  have  a  branch  of  the  Pharmaceuti- 
cal Society  but  belongs  to  the  North- 
umbrian branch  which  covers  an  area 
of  60  by  50  miles  and  has  a  member- 
ship of  nearly  500.  Most  live  and  work 
in  the  area  around  Newcastle  with  the 
others  in  the  country  towns  of  Hexham, 
Morpeth,  Alnwick  and  Berwick  spaced 
like  beads  on  a  necklace  throughout  the 
old  county  of  Northumberland.  The 
branch  also  has  the  dubious  distinction 
of  straddling  four  AHAs. 

In  common  with  the  rest  of  the  coun- 
try, there  have  been  many  pharmacy 
closures.  Fortunately,  this  seems  to  have 
had  litle  impact  in  'the  rural  areas  but 
in  urban  parts  the  closures  have  reached 
nigh  epidemic  proportions  in  places. 
Compared  with  20  years  ago,  there  is 
now  not  one  private  pharmacy  in  the 
city  centre  and  the  few  pharmacies  left 
belong  to  multiples,  save  the  private  co- 
operative group  pharmacy  of  Mawson 
&  Proctor.  In  the  suburbs  private  phar- 
macies hold  sway  but  few  now  belong 
to  the  owners  of  a  generation  since.  Only 
one,  and  it  is  not  the  oldest,  belongs  to 
the  family  who  started  it  90  years  ago. 

Industry 

The  pharmaceutical  industry  has 
found  Tyneside  very  attractive.  It  is 
represented  here  by  Sterling-Winthrop, 
Searle,  Merck,  Sharp  &  Dohme,  Glaxo 
and,  just  recently,  Boots. 

Some  of  these  have  been  of  great  assist- 
ance to  the  branch  during  recent  years, 
particularly  Sterling-Winthrop,  in  help- 
ing with  BPC  1980.  The  ladies'  commit- 
tee has  not  arranged  excursions  to  any 
of  these  factories  because  recent  legisla- 
tion is  so  demanding  of  the  management. 

Twenty  years  ago  Newcastle  had  an 
abundance  of  Wholesalers.  How  time  has 
changed  that  situation.  In  alphabetical 
order  they  were:  Brady  &  Martin,  Evans, 
Hall  Forster,  Mawson  &  Proctor,  Phil- 
lips Spencer  Daker,  Sangers,  and  Wil- 
kinson &  Simpson.  Five  were  in  the  city 
centre  and  three  of  these  were  within 
100  yards  in  Low  Friar  Street.  Brady  & 
Martin  who  were  associated  with  the 
early  Newcastle  conferences  are  no  more, 
Evans  took  over  Phillips  Spencer  Daker 
and  shortly  after  assumed  the  name 
Vestric.  Both  Hall  Forster  and  Maw- 
sons  have  moved,  the  former  to  the 
western  suburbs  of  Newcastle  whilst 
Mawsons,  like  Vestric,  are  now  in  Gates- 
head. Sangers  closed  their  local  depot 
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St  Nicholas  Cathedral  where  a  window, 
featuring  a  19th  century  pharmacist,  will 
be  rededicated  during  the  Conference 
week  to  the  memory  of  Austin  McGuckin 
(Photo  courtesy  Newcastle  city  engineer) 


leaving  only  Wilkinson  &  Simpson  Who 
recently  became  part  of  Unichem  and 
have  moved  since  to  a  trading  estate 
near  the  Tyne  tunnel. 

Mawson  &  Proctor  have  been  a  tower 
of  strength  to  the  local  branch.  In  the 
past  20-25  years  they  have  provided  a 
succession  of  branch  officials  besides 
numerous  other  voluntary  services  in- 
cluding the  starting  of  Synapse,  the 
branch's  flourishing  monthly  newsletter. 
Not  content  with  their  local  efforts,  they 
have  provided  the  Society  with  an  assist- 
ant secretary  as  well.  During  the  recent 
past  some  of  the  load  of  branch  affairs 
has  been  eased  from  Mawson  &  Proc- 
tor by  Hall  Forster  to  whom  the  branch 
is  also  grateful. 

Having  both  a  medical  and  dental 
school  in  the  city,  Newcastle  has  teach- 
ing hospitals  such  as  the  Royal  Victoria 
Infirmary  and  the  General.  The  latest 
showpiece  hospital,  Freeman  Road,  is 
some  distance  out  of  the  city  centre  to- 
wards the  north  east  boundary  of  New- 
castle and  has  been  commissioned  dur- 
ing the  past  two  to  three  years.  When 
fully  operational  it  may  make  Walker- 
gate,  now  home  of  the  Regional  Health 
Authority,  have  a  doubtful  future. 

The  university  is  now  well  into  its 
second  century.  The  buildings,  some  dat- 
ing from  the  time  when  Newcastle  was 
part  of  Durham  University,  are  next 
door  to  the  RVI  just  five  minutes  walk 
from  the  city  centre  and  its  shops.  The 
closeness  of  these  shops,  particularly  fa- 
shion and  shoe  shops,  may  make  BPC 
1980  a  memorable  but  very  expensive 
week  for  some.  Again  next  door  to  the 
university  is  the  Hancock  Museum,  an 
outstanding  natural  history  museum 
where  several  Chillingham  cattle  are  dis- 
played— the  only  opportunity  that  Con- 
ference visitors  will  have  to  see  them. 
One  other  museum,  an  unusual  one,  fea- 
tures bagpipes  and  is  to  be  found  in 
the  Blackgate. 

As  at  the  Exeter  Conference  last  year, 


we  have  arranged  various  events  on  the 
Sunday  and  Monday  for  early  arrivers. 
The  main  event  on  Sunday  will  be  at 
2.30pm  when  the  Bishop  of  Newcastle 
will  rededicate  a  window,  featuring  a 
Newcastle  pharmacist  of  last  century, 
to  the  memory  of  Austin  McGuckin,  the 
Newcastle  1 960  Conference  secretary  and 
late  managing  director  of  Mawson  & 
Proctor.  On  Monday  an  all-day  excur- 
sion will  visit  Holy  Island.  Fortunately 
the  tides  are  right,  so  visitors  will  be 
able  to  cross  the  sea  by  bus. 

How  to  get  there 

iNow  a  word  of  warning.  Newcastle  is 
chaotically  busy  on  weekday  evenings 
between  4pm  and  6pm.  It  is  suggested 
that  your  arrival,  if  by  car,  should  avoid 
these  times.  If  coming  from  the  south 
by  the  Al  ensure  a  position  in  the  cen- 
tre lane  of  the  Tyne  bridge  to  drop 
into  the  tunnel  and  avoid  the  city  centre. 
The  nearside  lane  leads  only  to  bewilder- 
ment. An  alternative  route  is  to  use 
the  Tyne  tunnel,  now  the  Al,  which 
lies  four  miles  east  of  Newcastle  with 
ready  access  to  it. 

1980  sees  the  fifth  visit  of  the  BPC 
to  Newcastle  since  its  inception  here 
in  1863.  It  is  a  fairly  safe  assumption 
that  visit  number  six  will  be  in  the 
year  2000  and  something.  Amen  to  that 
says  the  local  committee! 

The  histories  of  previous  conferences 
here  make  fascinating  reading  but  com- 
parison with  the  publicity  and  pro- 
gramme of  just  20  years  ago  is  astonish- 
ing. How  the  sports  competitions  have 
changed,  how  the  number  and  range  of 
excursions  have  increased,  how  young 
and  handsome  the  local  committee  was. 

How  will  Newcastle  1980  compare 
with  Newcastle  1960?  You,  the  visitor, 
alone  can  judge.  Taking  into  account 
the  Newcastle  900  celebrations,  we  like 
to  think  it  will  be  better  and  we  hope 
that  you  agree.  Certainly  we  know  that 
the  local  committee  is  much  dishier! 

What  more  is  needed  to  ensure  a 
resounding  success?  you. 

Bamburgh  Castle,  Northumberland,  a 
coastal  fortress  built  on  6th  century 
fortifications  and  completely  restored  in 
the  18th/19th  century  (Courtesy 
Northumbria  Tourist  Board) 


They're  taking  the 
lumps  out  of  their  lives 
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You  could  be  putting  the 
£umpsbacK  inyours. 

Sweetex  is  back  with  a  big  new  advertising 
campaign  on  TV  and  in  the  press. 

Sweetex  is  back  in  an  attractive  new  pack. 
So  if  you  want  to  make  bags  of  profit  make 
sure  there's  plenty  of  Sweetex  back  on  your 


shelves. 


The  no-Calorie  sweetener. 


Sweetex  can  help  you  slim  only  as  part  of  your  calorie  controlled  diet 


'Big  dipper'  losses 
PSNC  offers  a  reply 

Mr  M.  D.  Brining,  financial  executive,  Pharmaceutical  Services  Negotiating  Committee, 
comments  on  the  article  by  Mr  J.  lies  entitled  "Are  you  losing  out  on  the  NHS  big  dipper?" 
March  22,  p464,  which  claimed  that  the  sliding  scale  of  on-cost  gives  rise  to  anomalies  in 
chemists'  remuneration. 


It  is  not  valid  either  to  examine  the  on-cost 
scale  in  isolation  or  to  deduct  discount  from 
it  to  produce  the  result  indicated  in  the 
graphs  and  table.  For  any  given  prescription 
volume  it  is  necessary  to  look  at  total 
remuneration,  that  is,  fees  plus  on-cost. 

The  purpose  of  the  fees  and  on-cost  pay- 
ments has  to  be  considered.  These  are 
intended  to  reimburse  to  contractors  their 
operating  costs  and  net  profit  margin.  The 
present  differential  on-cost  scale  was  intro- 
duced in  1978  following  negotiations  with 
the  then  Secretary  of  State,  Mr  David 
Ennals,  and,  combined  with  the-  scale  of 
fees,  produced  a  level  of  total  remuneration 
which  reflected  the  different  levels  of  costs 
and  profit  for  different  prescription  vol- 
umes. 

The  purpose  of  the  discount  scale  is  to 
give  effect  to  the  agreement  that  the  con- 
tractor shall  be  reimbursed  the  net  cost  of 
the  drugs.  Discount  is  therefore  deducted 
from  the  net  ingredient  cost  in  accordance 


with  the  procedure  laid  down  in  Part  II  of 
the  Drug  Tariff.  If  discount  were  to  be 


deducted  from  on-cost  the  separate  pur- 
poses outlined  above  would  be  defeated. 

A  revised  presentation  of  the  relevant 
figures  is  shown  in  the  table  and  graph.  The 
figures  have  been  calculated  at  20  pre- 
scription intervals  in  the  range  of  1,400- 
2,250  prescriptions  per  month.  The  table 
(column  5)  and  graph  show  an  increasing 
sum  of  total  remuneration  payable  at  each 
prescription  volume  level.  Even  if,  ignoring 
the  comments  above,  discount  were  to  be 
deducted  from  total  remuneration,  column 
7  of  the  table  shows  no  reduction  in  remun- 
eration, continued  on  p  595 
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2100 


2200 


2300  2400 


No  of  scripts 

On-cost 

On-cost 

Fees 

Total 

Discount 

Total  remuneration 

per  month 

% 

for  month  (£) 

for  month  (£) 

remuneration  (£) 

(£) 

less  discount  (£) 

1 

2 

3 

4 

5 

6 

7 

1410 

17.0 

479.40 

458.25 

937.65 



937.65 

1430 

16.9 

483.34 

464.75 

948.09 

948.09 

1450 

16.7 

484.30 

471 .25 

955.55 

— 

955.55 

1470 

16.5 

485.10 

477.75 

962.85 

962.85 

1490 

16.4 

488.72 

484.25 

972.97 

972.97 

1510 

16.2 

489.24 

490.75 

979.99 

3.02 

976.97 

1530 

16.1 

492.66 

497.25 

989.91 

3.06 

986.85 

1550 

15.9 

492.90 

503.75 

996.65 

3.10 

993.55 

1570 

15.8 

496.12 

510.25 

1006.37 

6.28 

1000.09 

1590 

15.7 

499.26 

516.75 

1016.01 

6.36 

1009.65 

1610 

15.5 

499.10 

523.25 

1022.35 

9.66 

1012.69 

1630 

15.4 

502.04 

529.75 

1031.79 

9.78 

1022.01 

1650 

15.2 

501.60 

536.25 

1037.85 

9.90 

1027.95 

1670 

15.0 

501 .00 

542.75 

1043.75 

13.36 

1030.39 

1690 

14.9 

503.62 

549.25 

1052.87 

13.52 

1039.35 

1710 

14.7 

502.74 

555.75 

1058.49 

17.10 

1041.39 

1730 

14.5 

501 .70 

562.25 

1063.95 

17.30 

1046.65 

1750 

14.4 

504.00 

568.75 

1072.75 

17.50 

1055.25 

1770 

14.2 

502.68 

575.25 

1077.93 

21.24 

1056.69 

1790 

14.0 

501 .20 

581.75 

1082.75 

21.48 

1061.27 

1810 

13.9 

503.18 

588.25 

1091.43 

25.34 

1066.09 

1830 

13.7 

501 .42 

594.75 

1096.17 

25.62 

1070.55 

1850 

13.5 

499.50 

601 .25 

1100.75 

25.90 

1074.85 

1870 

13.4 

501.16 

607.75 

1108.91 

29.92 

1078.99 

1890 

13.2 

498.96 

614.25 

1113.21 

30.24 

1082.97 

1910 

13.1 

500.42 

620.75 

1121.17 

38.20 

1082.97 

1930 

12.9 

497.94 

627.25 

1125.19 

38.60 

1086.59 

1950 

12.8 

499.20 

633.75 

1132.95 

39.00 

1093.95 

1970 

12.7 

500.38 

640.25 

1140.63 

39.40 

1101.23 

1990 

12.6 

501 .48 

646.75 

1148.23 

39.80 

1108.43 

2010 

12.5 

502.50 

653.25 

1155.75 

44.22 

1 1 1 1 .55 

2030 

12.5 

507.50 

659.75 

1167.25 

44.66 

1122.59 

2050 

12.4 

508.40 

666.25 

1174.65 

45.10 

1129.55 

2070 

12.4 

513.36 

672.75 

1186.11 

45.54 

1140.57 

2090 

12.4 

518.32 

679.25 

1197.57 

45.98 

1151.59 

2110 

12.2 

514.84 

685.75 

1200.59 

46.42 

1154.17 

2130 

12.2 

519.72 

692.25 

1211.97 

46.86 

1165.11 

2150 

12.1 

520.30 

698.75 

1219.05 

47.30 

1171.75 

2170 

12.1 

525.14 

705.25 

1230.39 

47.74 

1182.65 

2190 

12.1 

529.98 

71 1 .75 

1241.73 

48.18 

1193.55 

2210 

11.9 

525.98 

718.25 

1244.23 

48.62 

1195.61 

2230 

11.9 

530.74 

724.75 

1255.49 

49.06 

1206.43 

2250 

11.9 

535.50 

731 .25 

1266.75 

49.50 

1217.25 

On-cost  calculated  on  NIC  of  £2  per  script.  Fees  calculated  at  32.5p  per  script. 
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Few  labels 
have  so  much  thought  behind  them. 


And  the  right  labels  come  from  the  right  gun 
The  Pitney  Bowes  1110  Labeller 
Every  detail  of  the  1 1 10  is  designed  for 
reliability  and  ease  of  use. 

The  case  is  made  of  plastic  -  the  shock- 
resistant  kind  used  in  safety  helmets. 

So  although  its  extremely  light  it  can  take 
heavy  punishment 

Information  up  to  8  characters  is  set  in 
seconds.  And  there's  no  wasted  labels. 

Our  Dialife  printing  bands  won't  stretch 
or  come  apart 


Snap-in  rollers  put  ink  on  the  labels, 
not  on  you. 

Our  exclusive  security  cut  label  design  deters 
price  switching. 

The  1 1 10  is  unbeatable  value.  It  carries  a  full 
two  year  warranty  And  first  class  after  sales 
service. 

Pitney  Bowes  have  the  widest  range  of 
hand  held  and  table  top  labelling  systems 
available,  in  the  U.K. 

Find  out  what  they  can  do  for  you. 
Just  complete  the  coupon. 


The  Pitney 
Bowes  1110 
Labeller. 


To  Pitney  Bowes  Marking  Systems  Ltd, 
Horsecroft  Road,  The  Pinnacles,  Harlow, 
EssexCM195BH. 
Please  send  me  details  of  the  Pitney 
Bowes  1110  □  Table  top  systems  □ 

Name  

Address  


-Teh- 


No.  of  employees  1-10  □  11-20  □  20+ □ 


The  mark  of  reliability 

4H  Pitney  Bowes 


Marking  Systems 


CD2 
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Mother  and  daughl 


Nothing  can 
confuse  your 
customers 
quite  like  an 
aerosol  can. 

Just  think  how  many  of  your  products  are 
in  aerosol  cans.  And  the  trouble  is,  they  all  look 
the  same.  So  your  customers,  reasonably  enough, 
want  the  time  and  opportunity  to  read  the  labels 
to  make  sure  they're  buying  the  right  product  for 
their  needs. 

And  that  can  lead  to  the  sort  of  congestion 
in  your  shop  which  will  deter  customers  from 
buying,  or  actually  make  them  look  elsewhere. 
So  you  lose  custom  and  profit. 

What  can  you  do  about  it?  Increase  the 
floor  area?  Increase  the  display  area?  Make  your 
goods  more  accessible?  Or  even  all  three? 

Impossible?  Not  when  you  consider  the 
Showrax  system. 

Showrax  is  part  of  the  Northfleet  Group,  a 
company  whose  unrivalled  expertise  and  up-to- 
date  designs  in  shopfitting  over  the  last  20  years 
have  made  it  the  market  leader.  It's  a  position 
we're  proud  of.  A  position  which  we  reinforce  day 
after  day  by  helping  to  increase  the  profit  of  our 
customers.  And  we  mean  to  keep  that  record. 


Which  is  why  Showrax  employ  45  specially 
trained  regional  sales  consultants,  always 
available  to  solve  your  specific  problems,  and 
back  them  with  equally  highly  trained  designers, 
production  staff  and  installation  teams. 

It's  also  why  our  Showrax  range  is  being 
continually  updated,  redesigned  and  expanded 
to  meet  modern  retailing  needs.  And  to  make 
sure  you  receive  the  best  products  at  the  lowest 
possible  prices,  everything  from  buying  the  raw 
material  to  final  installation  is  carried  out  within 
the  Northfleet  Group. 

So  not  only  do  we  increase  your  profits,  we 
also  smooth  out  a  few  furrowed  brows  amongst 
your  customers.  Get  the  full  facts.  Contact  Steve 
Lovetton  0474-60671. 


The   \  r-k 
Northfleet^  ^  f 
Group 

SHOWRAX 

TOWER  WORKS  •  GRAVESEIND  ■  KENT  DAI  1  9BE 
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The  'big 
dipper' 

Continued  from  p590 

Between  the  specific  levels  of  1,510  and 
1,930  prescriptions  referred  to  by  the 
author,  additional  remuneration  of  £145.20 
(£109.62  net  of  discount)  accrues  to  the 
contractor  compared  with  a  loss  of  £29.90 
as  stated.  At  all  levels  below  3,600  pre- 
scriptions per  month  the  on-cost  percentage 
is  above  the  previous  flat  rate  of  10.5  per 
cent. 

The  confusion  which  surrounds  the  sub- 
ject underlines  the  validity  of  the  case  pre- 
sented by  PSNC  to  the  Franks  Panel  for 
remuneration  to  be  paid  as  a  gross  profit  per 
centage — a  basis  which  can  be  clearly 
understood  by  all  contractors. 

There  is  no  doubt,  however,  that  the  re- 
introduction  of  the  differential  on-cost  scale 
has  given  considerable  financial  support  to 
the  smaller  contractors.  If  agreement  can  be 
reached  with  the  Department  on  future  dis- 
counting arrangements,  the  way  will  be 
clear  for  an  increase  in  remuneration  in  the 
form  of  a  basic  practice  allowance  as 
requested  by  PSNC  to  give  further  assis- 
tance to  the  smaller  contractor. 

John  lies'  view 

I  do  not  understand  why  Mr  Brining  is  so 
insistent  that  the  discount  should  not  be 
amalgamated  with  the  on-cost  to  produce 
a  net  on-cost.  For  the  purposes  of  cal- 
culating the  actual  money  paid  to  the 
contractor  the  method  is  certainly  valid, 
as  anyone  can  verify  from  his  own  fig- 
ures. Similarly  I  cannot  see  why  PSNC 
regard  total  remuneration  as  fee  plus 
on-cost:  when  I  look  at  my  cheque  each 
month  I  see  that  my  total  remuneration  is 
fee  plus  on-cost  less  discount.  Have 
words  lost  their  meaning  and  "total 
remuneration"  joins  "notional  salary" 
and  means  something  you  don't  get? 

Mr  Brining  has  in  fact  added  the  fee  to 
the  on-cost  (ignoring  discount)  to  pro- 
duce his  straight  line  graph,  but  he  has 
failed  to  answer  my  point  that  the  on-cost 
curve  is  not  a  smoothly  rising  one,  as  it 
logically  should  be. 

He  adds  that  between  1,510  and  1,930 
additional  remuneration  accrues  to  the 
contractor;  I  agree,  and  made  the  point 
in  my  article  when  I  said  that  these  420 
scripts  would  be  dispensed  for  the  fee 
alone,  less  about  7p  per  script.  Mr  Brin- 
ing's  figures  agree  with  mine  here:  he 
says  the  additional  remuneration  is 
£145.20,  or  £109.62  after  discount  (again 
why  make  this  distinction?);  £109.62 
divided  by  420  is  26p.  I  did  not  say  there 
was  a  net  loss  of  £29.90  on  the  420 
scripts;  but  there  is  undeniably  a  loss  of 
£29.90  in  on-cost  paid. 

The  root  of  the  trouble  lies  in  the 
structure  of  the  tables  in  the  Drug  Tariff. 
The  chap  who  drew  up  the  on-cost  table 
chose  his  intervals  to  end  on  "9"  eg  1  to 
249,  1,720  to  1,739,  4,300  to  4,399,  etc. 
He  was  not  the  chap  responsible  for  the 


discount  scale:  he  chose  to  take  his  inter- 
vals to  "0"— 1,501  to  1,550,  3,001  to 
3,250,  etc.  If  you  take  the  trouble  to 
work  out  all  the  script  numbers  at  which 
the  net  on-cost  changes  and  tabulate 
them  you  can  then  calculate  the  on-cost 
paid  at  each  point,  add  on  the  fees  and 
arrive  at  what  I  call  total  remun- 
eration— but  what  PSNC  calls  total 
remuneration  less  discount.  In  my  article, 
for  simplicity,  I  had  drawn  the  graph 
using  script  numbers  at  the  mid-point  of 
the  intervals. 

I  will  not  weary  you  with  the  full  table 
(it  takes  five  A4  pages*)  but  the  graph 
drawn  from  it  is  a  stepped  one  and  at 
each  and  every  point  of  change  of  net 
on-cost  (save  one  only)  the  total  remun- 
eration (my  definition)  falls  back.  The 
graph  is  reminiscent  of  the  progress  of 
the  snail  in  the  puzzle  who  climbed  out 
the  well  by  night  and  slipped  back  a  shor- 
ter distance  during  the  day.  The  following 
figures  are  of  interest: 


Scripts     Total  remuneration  less  discountt 


949 

£707.00 

950 

£700.15 

(That  was  an  expensive  script! 
and  no  discount  applies  here) 

1,599 

£1,015.37 

1,600 

£1,009.60 

1,601 

£1,007.03 

(only  £8  lost  here) 

3,999 

£1,971.51 

4,000 

£1,964.00 

4,001 

£1,956.49 

(£15  lost) 

4,999 

£2,344.54 

5,000 

£2,325.00 

5,001 

£2,315.47 

(£30  less,  in  three  scripts!) 

t  NIC  assumed  £2  plus  fee  32  Vi  p 

Other  points  of  particular  interest  you 
may  like  to  investigate  are:  1,700;  1,900; 
2,000;  2,500;  3,000  and  all  change-points 
between  1,000  and  1,500. 

Now,  remembering  that  at  each  and 
every  point  of  net  on-cost  change  the 
total  remuneration  (my  definition)  falls 
back,  it  is  clear  that  the  system  is  unsatis- 
factory. The  solution  is  to  draw  the  curve 
of  on-cost/script  numbers  first,  ensuring 
that  it  rises  smoothly  so  that  no-one  is 
Concluded  on  p596 


EX" LAX stockists 

hold  all 


'0* 


the  aces! 


Of 


[Culrjro] 


DEALYOURSELF 
IN  ON  THE  BIG 
EX-LAX  SALES 

Ex-Lax  Chocolated 
and  Ex-Lax  Pills 
are  available  from 
wholesalers.  Or, 
for  fuller  details  of 
how  we  can  help 
you  to  get  bigger 
sales,  contact  Ex- 
Lax  direct  at: 


i  company  of  Culbro  Corporation 


Ex-Lax  Limited,  Fishponds  Road,  Wokingham, 
Telephone:  Wokingham  (0734)  790345  Berks  RG11  2QD. 
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LETTERS 

Fathoming  the  dip 

Thank  you  for  printing  the  article  by 
Mr  J.  lies  regarding  NHS  on-cost.  The 
amount  of  on-cost  actually  paid  came  as 
a  Shock  to  me :  it  seems  that  we  are 
penalised  for  being  efficient.  In  my  own 
case  the  dispensing  of  just  under  2,700 
scripts  per  month  results  in  payment  of 
just  £61  more  Chan  someone  dispensing 
1,500. 

No  wonder  that  pharmacies  are  closing 
and  that  the  multiples  are  not  interested. 
Who  would  be  With  a  return  of  6.3  per 
cent  on  a  net  ingredient  cost  of  £16,000? 

In  the  30  years  that  I  have  been  in 
pharmacy,  no  negotiation  with  the  Gov- 
ernment has  ever  produced  a  fair  deal 
for  pharmacists  either  in  general  practice 
■or  hospital.  Perhaps  we  should  all  resign 
and  let  the  DHSS  do  the  dispensing — at 
least  they  would  have  to  employ  their 
own  capital,  and  perhaps  pay  a  decent 
salary? 

E.  G.  Hoskins 

Warmley,  Bristol 

Illumination 

You  are  to  be  congratulated  for  publish- 
ing, as  is  Mr  lies  for  researching,  the 
article  on  p464  of  C&D  for  March  22. 
For  those  of  us  with  access  to  the  figures 
of  our  pharmacy  only,  the  conclusions 
are  illuminating;  for  those  contractors 
whose  figures  fall  into  the  "dip"  the  im- 
plications are  frightening.  As  Mr  lies 
rightly  says,  the  PSNC  should  have  re- 
searched the  matter  thoroughly  on  the 
introduction  of  the  sliding  scale:  if  they 
did  not,  they  must  be  held  accountable — 
if  they  did,  then  the  inference  is  unpala- 
table. 

In  conclusion,  one  can  only  hope  that 


The  big  dipper' 

Concluded  from  p595 

every  in  the  position  of  getting  less  for 
doing  more.  The  sums  to  be  paid  can  be 
taken  from  the  curve  and  converted  to 
the  individual's  NIC,  the  percentage  paid 
being  found  by  calculation  at  the  end  and 
shown  on  the  FPC  form.  Of  course  such 
a  method  would  involve  quite  a  lot  of  ini- 
tial work  in  the  setting  up — but  not  much 
more  than  I  have  done  in  preparing  this 
comment. 

Finally,  the  DHSS  is  refusing  to  pay 
the  back-payments  recommended  by 
Franks,  because  of  alleged  discounts  we 
have  received.  My  figures  show  that  any 
such  discount  has  already  been  recovered, 
in  full  measure,  from  contractors  in  the 
"dip".  In  any  future  deal  with  the  DHSS, 
those  contractors  should  not  be  further 
penalised.  There  might  even  by  a  case  for 
making  retrospective  payments  to  them! 

"The  London  Group  will  supply  any  one  of  more 
pages  for  the  cost  of  copying  plus  postage  (say  5p  per 
sheet  plus  post  12p).  Write  to  London  Group  Execu- 
tive, 4th  Floor,  Addison  House,  Chart  Street,  Nl, 
cash  with  order.  Pages  cover  the  following  scnpt 
numbers:  1  to  1,199;  1,200  to  1,679;  1,680  to  2,000; 
2,001  to  3,750;  3,751  to  8,001). 
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this  revelation  is  not  the  tip  of  an  ice- 
berg, with  further  anomalies  as  yet  un- 
discovered. 
John  S.  Reynolds 

Vice-chairman,  Kensington,  Westminster 
&  Chelsea  Area  Contractors'  Oommittee. 
PSNC's  view  of  Mr  lies'  figures  is  on 
p590— Editor. 

Computer  codes 

We  write  to  applaud  you  for  your  editor- 
ial comment  (March  22)  regarding  the 
establishment  of  a  national  product  code 
system  and  commending  Numark  for 
recommending  that  the  C&D  Price  Ser- 
vice computer  codes  would  be  adopted. 

Some  six  or  seven  years  ago  when  this 
company  was  planning  for  computerisa- 
tion we  entered  into  discussion  with 
Mr  Wright,  the  now  retired  editor,  and 
we  agreed  to  use  your  coding  system 
based  upon  the  Modulus  11  coding 
method.  However,  one  difficulty  was  that 
the  C&D  coding  method  does  not  allo- 
cate individual  codes  where  the  product 
entry  in  the  C&D  is  available  in  a  variety 
of  colours,  shades  or  types.  If  it  were 
possible  to  overcome  this  problem  there 
is  no  question  that  the  C&D  codes  could 
be  recognised  as  being  the  national  code 
method. 

We  see  this  national  product  recogni- 
tion by  code  as  only  a  step  towards  the 
next  vital  development  and  that  would 
be  the  incorporation  of  the  same  codes 
into  a  bar  coding  system.  This  must  be  a 
very  early  policy  decision  taken  by  every 
manufacturer  of  "ethicals"  and  counter 
products  because  the  rapid  automation, 
which  has  already  commenced.  Will  be 
developing  throughout  the  commercial 
world  within  the  next  two  or  three 
years. 

It  would  be  unfortunate  if  an  existing 
coding  system,  though  not  utilised  pre- 
sently, were  ignored  as  it  almost  cer- 
tainly  covers   90   per  cent   of  articles 
found  in  retail  pharmacy. 
Bernard  L.  Dubras 
Managing  director 
Ohandis  Co  Ltd 
lersey,  Channel  Islands. 
The  shades  and  types  problem  can  be 
overcome  within  the  C&D  coding  struc- 
ture, but  has  hitherto  been  unnecessary 
for    production    of    the    weekly  and 
monthly  Price  Service.  We  are  currently 
discussing  the  requirements  with  various 
interested  organisations. — Editor. 

No  saving 

The  "£1  per  item"  will  not  succeed  in 
bringing  revenue  but  rather  the  reverse. 
First,  it  will  deter  many  from  going  to 
the  doctor,  some  of  whom  will  end  up 
in  hospital — which  could  well  be  averted 
by  early  diagnosis. 

Second,  doctors  will  be  encouraged  to 
prescribe  ever  larger  quantities  of  drugs 
than  hitherto,  further  inflating  the 
already  enormous  drug  bill,  and  rapidly 
swallowing  up  the  £1  levy.  We  are  told 
that  hundreds  of  hospital  beds  are  filled 
needlessly  each  week  with  overdose  cases. 
Vast  economies  could  be  made  by  respon- 


sible and  reasonable  prescribing,  so 
much  so  that  perhaps  the  need  for  char- 
ges could  be  eliminated. 

It  would  benefit  the  pharmacist  and 
the  nation  to  exert  our  influence  to  pro- 
mote prudent  prescribing.  Controlled  pre- 
scriptions with  modest  quantities  will 
favour  the  pharmacist  (and  I  submit — 
the  patient)  infinitely  more  than  fewer 
prescriptions  with  a  massive  ingredient 
cost. 

D.  R.  Gough 

Liverpool 

No  publicity 

To  my  disgust  the  Chancellor  has  again 
clobbered  chemists  indirectly  by  increas- 
ing prescription  charges  to  £1. 

I  contacted  the  Pharmaceutical  Soc- 
iety's public  relations  department  on 
March  27  asking  why  they  were  not 
present  the  previous  night  on  the  Nation- 
wide television  programme  when  every- 
one affected  by  the  budget  had  been 
interviewed.  To  my  surprise  they  replied 
that  Nationwide  has  not  contacted  them. 
I  would  have  thought  in  our  interest  to 
contact  them  as  the  increase  will  affect 
our  retail  members  (mainly  independent) 
who  are  going  to  lose  a  tremendous 
amount  of  business. 

It  was  important  enough  to  cause  an 
uproar  in  the  House  of  Commons  when 
the  Chancellor  announced  the  increase 
but  apparently  not  to  our  Society.  Per- 
haps one  day  the  Society  might  come 
down  from  its  ivory  tower  to  realise  the 
hard  facts  facing  their  retail  members 
especially — but  by  then  it  will  be  too  late 
anyway. 
Y.  P.  Kansal 
Westcliff-on-Sea,  Essex 
The  Society  issued  a  Press  release 
condemning  the  increase  as  soon  as 
it  was  announced — Editor. 

More  work,  less  pay 

On  inquiry  I  find  that  I  am  one  of  many 
contractors  who  have  recently  been 
assailed  with  the  return  of  numerous 
prescriptions  for  elucidation.  The  PSNC 
NHS  Newsletter  2/80,  dated  February 
1980,  has  only  recently  been  received. 
Its  second  paragraph  stales  that  an  aide- 
memoire  card  dated  November  was  sent 
out  with  the  Newsletter  10/79.  I  have 
not  been  able  to  trace  this  card  and,  on 
inquiry  locally,  it  would  appear  that 
other  contractors  in  the  area  did  not  re- 
ceive it  either.  Could  I  suggest  that  it 
may  be  coming  with  the  new  NPA  guide 
to  the  new  Drug  Tariff? 

It  is  obvious  that  the  official  reply  to 
the  complaints  of  the  contractors  will  be 
that  there  has  been  plenty  of  publicity 
about  the  new  arrangements.  However, 
when  this  is  inserted  into  a  mass  of 
announcements  at  a  very  busy  time  of 
the  year  it  is  quite  likely  that  the  im- 
portance will  be  overlooked  until  too 
late.  In  the  present  instance,  the  lanuary 
prescriptions  have  been  returned  at  the 
end  of  March.  Surely  some  more  urgent 
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Double  your 
money 

Here's  a  great  opportunity  to  increase  your  sales  of  film.  'Kodak'  film  in 
multi-packs  with  special  "on-pack"  offers! 

For  'Kodacolor'  film  users  there's  the  chance  to  send  for  a  'Kodak' 
cooler  bag  for  just  £2.95. 

Slide  users,  too,  can  pick  up  a  bargain.  All  they  have  to  do  is  buy  two 
'Kodachrome'  and/or  Kodak  'Ektachrome'  films  and  they  can  send 
for  one  of  the  most  exciting  photography 
books  ever  published,  at  a  saving  of  £4.00.  j 

Movie  makers  can  buy  one  of  the 
new  'Kodachrome'  40  movie  film  tri-packs 
and  send  for  a  £1.00  refund. 

Finally,  instant  camera  owners  can 
get  a  free  "superframe"  with  every  purchase 
of  a  'Kodak'  instant  colour  film  twin  pack. 

And  it's  all  supported  by  special  display 
material,  too.  Get  ready  for  the  rush ! 

Kfl  Keep  it  with  Kodak, 

^^^^k     ^i^P       Kodak,  Kodacolor.  Kodachrome  and  Ektachrome  are  trade  marks. 
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THE  AMAZING 
VISIBLE  MAN. 


1973-Radian-B  sales  up  a 
further  13%. 


1972-  Radian-B's  anatomical 
man  is  launched. 
Sales  go  up  19%. 


1974  -Radian-B  becomes 
brand  leader! 


Remember  Radian-B's 
anatomical  man? 

in  the  two  years  following  his 
launch  Radian-B  became  brand 
leader  in  the  O.T.C.  Rheumatic  and 
Muscular  pain  market. 

Now,  Radian-B  are  putting 
even  more  muscle  behind 
his  muscles. 


Spending  three  times  as  much         Looking  back  at  his  sales 

as  ever  before  this  Spring.  record,  shouldn't  you  be  showing 

And  introducing  him  onto  their  more  of  the  anatomical  man  on  your 

new  Radian-B  packaging.  shelves  this 

It's  said  that  history  always  Spring? 
repeats  itself. 


Radian-B  * 


SPENDING  MORE  THAN  EVER  BEFORE. 
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Mr  Don  Sutherland,  chairman  and  managing  director,  Miles  Laboratories,  and  president, 
Proprietary  Association  of  Great  Britain,  last  week  presented  the  first  Medical 
Journalists'  Association/Alka-seltzer  television  awards.  Dr  Robert  Reid  won  a  trophy 
and  a  cheque  for  £1,000  for  a  film  first  shown  on  BBC  Television — "The  transplanted 
self,  an  unrelated  case."  A  certificate  of  merit  together  with  a  cheque  for  £1,000  was 
also  awarded  to  Dr  Robin  Brightwell  for  his  work  on  the  film.  Picture  shows,  left  to 
right:  Lady  Isobel  Barnett,  who  presented  "clips"  from  the  shortlist  of  entries,  Dr 
Reid,  Mr  Sutherland,  and  Mr  Ronald  Bedford,  chairman,  MJA,  and  science  editor, 
Da/7y  Mirror 

Griff  David  retires  from  NPA  Board 


LETTERS — Continued  from  p596 

warning  could  have  been  given  to  con- 
tractors than  the  end  of  the  emphasised 
second  paragraph  in  the  Newsletter. 

I  notice  that  Newsletter  2/80  works  on 
the  principle  of  "first  you  have  the  good 
news — and  then  the  bad  news".  Nobody 
'is  fooled  by  the  first  paragraph  which 
refers  to  an  increase  in  professional  fee. 
Most  of  us  are  aware  of  the  fact  that  the 
so  called  80  per  cent  varies  between  70 
per  cent  and  75  per  cent  due  to  the 
present  rapidly  inflating  cost  of  the  drugs 
used.  It  is  also  well  known  that  through- 
out the  country  many  doctors  are  pre- 
scribing quantities  much  greater  than  one 
month's  supply  and  this  has  the  effect  of 
reducing  the  fee  pro-rata. 

I  am  close  to  a  surgery  where  the 
doctors  generally  use  generic  terms.  As  a 
result  I  have  what  I  consider  to  be  an 
undue  proportion  of  prescriptions  re- 
turned for  endorsement.  A  typical  ex- 
ample is  talampicillin  for  Talpen.  As  far 
as  I  am  aware  there  is  only  one  manufac- 
turer of  talampicillin  and  Talpen  is  the 
only  brand  available  at  the  moment. 
Nevertheless,  I  have  a  number  of  these 
prescriptions  returned  for  endorsement. 
I  appreciate  that  the  main  reason  for  the 
new  procedure  is  to  enable  contractors 
to  be  paid  a  realistic  price  for  the  basic 
drugs  provided  in  a  time  when  costs  are 
varying  at  a  rapid  rate.  Nevertheless,  I 
am  sure  that  the  procedure  could  have 
been  made  less  painful. 

When  Unichem  first  brought  out  their 
Prosper  system  of  ordering,  together  with 
Its  product-pricing  labels  and  statistics, 
;here  was  some  adverse  criticism,  al- 
hough  this  was  later  swamped  by  replies 
vbich  pointed  out  the  advantages  of  the 
ystem.  I  can  only  say  at  this  stage  that 
am  very  grateful  that  I  am  able  to  use 
he  system  to  go  back  to  price  prescrip- 
ions  which  were  dispensed  two  months 
igo  without  having  to  wade  through 
basses  of  paperwork. 

The  use  of  the  Unichem  microfiche  is 
[lso  of  great  help  in  this  connection.  In 
jecent  months  there  has  been  a  great  deal 
if  discussion  concerning  the  use  of  data 
irocessing,    particularly    in    relation  to 
I  iatient  records.  If  we  are  going  to  have 
I  p  go  back  over  previous  prescriptions 
I  Without  such  equipment,  how  are  we  to 
I  urvive?  However,  once  again  we  have 
"cart  before  the  horse"  situation  where 
I  ontractors  will  have  to  prove  that  they 
I  re  using  the  equipment  before  they  will 
I  e  paid  for  it. 

In  contrast   to  this   I   read  that  full 
rescription  pricing  by  computer  will  not 
e  implemented  before  1984,  according 
)  the  report  of  the  Prescription  Pricing 
I  .uthority  for  the  year  ended  March  31, 
I  ?79.  It  looks  as  though  the  contractors 
I  ill  be  some  years  ahead  of  the  authori- 
I  es  by  that  lime.  No  doubt  they  will,  by 
I  len,  have  decided  to  use  a  completely 
I  tw  code  which  is  foreign  to  all  existing 
I  ies,  judging  by  the  example  of  the  im- 
I  |ementation  of  changes  to  Part  V  of  the 
rug  Tarrif. 
.  W.  C.  Clutterbuck 
Iwbridgewortb,  Herts 


After  nearly  30  years  as  a  member  of 
the  NPA  Board  of  Management  (for- 
merly NPU  Executive  Committee)  Mr 
G.  T.  M.  (Griff)  David  has  retired.  The 
occasion  was  marked  by  a  dinner  given 
in  his  honour  at  the  Lambeth  head- 
quarters of  the  Pharmaceutical  Society 
after  the  Board's  March  meeting.  Mr 
David,  who  was  also  retiring  as  NPA 
treasurer — a  post  he  had  held  since  1977 
— was  accompanied  by  his  wife,  Barbara. 

Mr  John  Wilford,  NPA  chairman,  re- 
ferred to  the  debt  of  gratitude  owed  to 
Mr  David,  who  had  worked  tirelessly  in 
so  many  capacities  for  better  conditions 
and  remunerations  for  members.  He  pre- 
sented Mr  David  with  a  cut-glass  de- 
canter, wine  glasses  and  a  silver  tray  on 
behalf  of  NPA  Board  members  and 
senior  staff. 

Replying,  Mr  David  urged  his  col- 
leagues to  maintain  the  pre-eminence  of 
the  Association  in  the  work  it  was  doing 
for  pharmacy.  The  protection  afforded 
to  the  public  by  its  members  and  the 
value  of  the  pharmacist  to  the  community 
were  paramount.  "The  proprietors  of 
pharmacies  are  the  NPA."  It  was  there- 
fore vital  to  maintain  the  Association's 
influence  and  importance  in  pharma- 
ceutical affairs. 

Mr  David  had  been  chairman  of  the 
NPU  Executive  Committee  1959-60  and 
chairman  of  the  Central  NHS  (Chemists 
Contractors)  Committee  and  its  successor 
the  PSNC  for  11  years  from  1966.  In 
1966  his  contribution  to  the  profession 
was  recognised  when  he  was  designated 
a  Fellow  of  the  Pharmaceutical  Society 
and  he  achieved  similar  recognition  in 
his  own  city  of  Swansea  by  being 
appointed  a  justice  of  the  peace  in  1979: 
he  was  made  an  OBE  in  1973.  In  1979 
he  was  made  a  member  of  the  Phar- 


maceutical Society's  Statutory  Com- 
mittee. 

Until  his  retirement,  Mr  David  was 
one  of  four  NPA  members  of  the  em- 
ployers' side  of  the  Joint  Industrial 
Council  for  Retail  Pharmacy. 


Mr   David   receives   his  gift  from 


Mr  Wilford 


Scots  science  group 

The  Scottish  Pharmaceutical  Sciences 
Group  (SPSG)  is  now  in  being. 

It  will  provide  a  forum  in  Scotland  for 
the  discussion  of  matters  relating  to  the 
pharmaceutical  sciences  for  the  purpose 
of  advancement  of  public  health. 

The  annual  membership  fee  is  £1 
(£2.50  for  full-time  students  and  pre- 
registration  graduates). 

The  Group  will  be  managed  by  an 
elected  committee  of  six  members  plus 
office-bearers  and  the  immediate  past 
chairman  ex-officio.  Officers  elected  at 
the  inaugural  meeting  on  March  14 
were:  Dr  T.  M.  MacLeod,  chairman; 
Mr  A.  F.  Fell,  vice-chairman;  Dr  J. 
Chilton,  secretary,  Dr  A.  B.  Selkirk, 
treasurer;  Mrs  M.  A.  Mackie,  assistant 
secretary. 
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British  Society  for  the  History  of  Pharmacy 


Yorkshire 

Herbs,  lanolin,  apothecaries,  sauce  and 
Pontefract  cakes  were  the  topics  discus- 
sed at  the  spring  conference  of  the  British 
Society  for  the  History  of  Pharmacy,  held 
at  Bradford  University,  March  28-30. 

Dr  W.  E.  Court  presented  a  paper 
"The  Pharmaceutical  Society's  collection 
of  crude  drugs  and  herbaria".  The  collec- 
tion, now  housed  at  Bradford  University, 
includes  the  museum  and  herbaria  begun 
soon  after  the  founding  of  the  Society 
in  1841.  The  materia  medica  derived 
from  plants  and  animals  comprise  about 
10,250  specimens.  The  harbarium  collec- 
tion of  pressed  plants  number  some  9,290 
herbarium  sheets  of  medicinal  and  poi- 
sonous plants,  and  British  plants  includ- 
ing 610  sheets  from  the  Hanbury  collec- 
tion. 

Among  materials  of  historic  interest 
are  a  small  Thames  sturgeon  (believed 
to  be  the  last  known  sturgeon  in  that 
river),  students'  materia  medica  sets, 
curare  arrows,  and  blowpipes. 

Dr  Court  traced  the  early  development 
of  the  collection  and  the  appointment  of 
Theophilus  Redwood  as  museum  curator, 
librarian  and  lecturer  in  1842.  Through- 
out Redwood's  curatorship  members  of 
the  Society  donated  specimens.  After  the 
1850-51  International  Exhibition  many 
specimens  were  acquired  including  the 
Howard  collection  of  cinchonas. 

The  bulk  of  the  Pereira  collection  of 
materia  medica,  some  500-600  specimens, 
was  transferred  to  the  museum  in  1850- 
52.  In  1872  Edward  Morell  Holmes, 
pharmacist,  became  curator,  relinquishing 
the  post  50  years  later  in  1922;  he  retired 
as  emeritus  curator  until  his  death  in 
1930  at  the  age  of  87.  Holmes  developed 
and  expounded  the  collection,  making  it 
one  of  the  finest  in  Europe. 

Pharmacognosy's  new  face 

Henry  George  Greenish  was  the  next 
curator  and  he  held  the  post  until  1927 
when  Thomas  Edward  Wallis  took  over. 
Greenish,  by  his  work,  had  removed  the 
chemical  study  of  drugs  from  the  phar- 
macognosy syllabus  and  that,  coupled 
with  Wallis'  excellence  in  the  field  of 
microscopy,  "helped  to  change  the  face 
of  pharmacognosy,  and  with  the  rise  of 
the  allopathic  medicines,  contributed  to 
the  decline  of  its  importance  in  phar- 
maceutical education". 

Dr  J.  M.  Rowson  became  curator  in 
1949,  remaining  until  1957  when  he  took 
over  the  headship  of  a  Nigerian  school 
of  pharmacy.  He  returned  to  Bradford 
University  as  head  of  the  school  of 
pharmacy  in  1960. 

The  museum  was  transferred  to  the 
University  in  1969  since  when  the  collec- 
tion has  been  thoroughly  cleaned,  fre- 
quently relabelled  and  recatalogued. 

The  next  paper  was  by  Mr  E.  W. 
Clark  who  surveyed  "The  lanolin  indus- 
try in  Bradford",  tracing  the  early 
German  work  and  production  develop- 
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topics 

ments  in  the  Bradford  area.  He  showed 
specimens  of  the  various  lanolin  deriva- 
tives and  reviewed  the  trend  of  current 
research  work. 

The  county's  proprietaries 

In  presenting  what  he  termed  a  miscel- 
lany of  "Some  Yorkshire  proprietaries", 
Mr  A.  Wright  warned  pharmaceutical 
historians  that  the  full  implications  of 
the  Medicines  Acts,  and  the  review  of 
licences  of  right,  were  yet  to  be  seen.  An 
increasing  number  of  preparations  were 
likely  to  disappear  over  the  next  few 
years.  "We  must  ensure  that  steps  are 
taken  so  that  a  lot  of  pharmaceutical 
heritage  is  not  irretrievably  lost",  he  said. 

Among  the  Yorkshire  proprietaries 
dealt  with  by  Mr  Wright  were  the  unique 
product  development  of  Seven  Seas 
preparations,  Reckitt  Colrnan's  Dettol, 
Sanpic  and  Disprin,  all  from  the  Hull 
area.  From  Huddersfield  he  mentioned 
the  Samaritan  products  of  Thornton  & 
Ross  Ltd. 

Three  generations  of  the  Oglesby 
family,  spanning  92  years,  were  involved 
in  Nurse  Harvey's  gripe  mixture,  origi- 
nally formulated  by  Mr  Arthur  Oglesby, 
chemist  and  druggist,  at  21  Cheapside, 
Barnsley.  Another  "family"  business  was 
that  of  J.  F.  White  &  Co  Ltd,  manufac- 
turing Kompo.  It  began  in  1849  when 
Dr  J.  F.  White  MD,  (USA)  established  a 
wholesale  business  selling  herbs  and 
roots  and  manufacturing  medicines  at 
17  Vicar  Lane,  Leeds,  and  at  15  West- 
gate,  Bradford. 

Bile  Beans.  Zambuk  ointment  and 
Peps  were  sold  by  C.  E.  Fulford  Ltd, 
Leeds,  a  company  that  was  founded  by 
Charles  E.  Fulford  and  his  partner 
Ernest  Albert  Gilbert  in  1897. 

In  1837  Mr  Robert  Goodall,  chemist 
in  Market  Weighton,  commenced  the 
small-scale  production  of  a  family  recipe 
for  Yorkshire  Relish.  In  1857  he  moved 
to  Leeds  and  formed  a  partnership  with 
Henry  Backhouse  and  William  Powell, 
both  of  whom  had  a  pharmaceutical 
background.  The  business  expanded  and 
was  transferred  to  White  Horse  Street, 
Leeds,  in  1873  when  the  retail  activities 
were  discontinued.  The  company  devel- 
oped as  pharmaceutical  wholesalers  and 
sauce  manufacturers.  In  1932  Mr  J.  F. 
Simon,  pharmacist,  was  the  company's 
chief  chemist.  He  was  largely  instrumen- 
tal in  introducing  Yorkshire  Relish  sauce. 

Later  Mr  Wright  said  he  did  not  think 
he  need  apologise  for  including  Ponte- 
fract Cakes  as  a  Yorkshire  speciality. 
Liquorice  plants  had  been  grown  in  the 
Pontefract  area  since  the  16th  century 
and  by  the  end  of  the  17th  century  a 
great  deal  of  local  land  was  used  to 
grow  the  plant.  It  had  become  so  com- 
mercially important  that  in  1701  the 
townsfolk  passed  a  by-law  forbidding  the 
sale  of  buds  or  sets  to  people  who  did 
not  live  in  the  town. 


Pontefract  cakes  are  attributed  to 
George  Dunhill,  a  local  chemist  and 
druggist  from  the  nearby  village  oi 
Ackworth.  It  is  generally  accepted  thai 
around  1760  he  hit  on  the  idea  of  reduc- 
ing the  liquorice  content  and  increasing 
the  sugar  content  in  a  recipe,  thus 
changing  the  medicament  into  a  sweet. 

Dunhill's  success  encouraged  others, 
among  them  John  Hillaby  of  Lion 
Works,  Tanshelf,  Pontefract  who,  in  1891 
was  granted  a  patent  for  "An  Improved 
Composition  for  the  Manufacture  oi 
Lozenges".  His  formula  included  extrac! 
of  liquorice,  extract  of  malt,  gelatine 
farina  and  sugar. 

Dr  S.  Anning's  paper  "Yorkshire 
Apothecaries"  chiefly  mentioned  the  twc 
apothecary-surgeons,  William  Hey  anc 
Charles  Turner  Thackrah.  William  He} 
was  an  outstanding  Leeds  citizen,  a  sur 
geon  with  a  national  reputation,  i 
founder  of  the  General  Infirmary  at 
Leeds,  twice  mayor  of  the  town  anc 
well  known  for  his  piety  and  good  works 

Charles  Thackrah  was  the  son  of, 
George  Thackrah,  a  Leeds  chemist  anc 
druggist.  Charles  was  apprenticed  tc 
Mr  Obadiah  Brooke,  apothecary-surgeon 
North  Bar,  Leeds.  As  part  of  his  appren 
ticeship  he  attended  Leeds  Genera 
Infirmary  as  a  pupil  throughout  1814 
In  the  following  year  he  entered  Guy'; 
Hospital,  again  as  a  pupil.  In  1816  h< 
was  granted  the  membership  of  thi 
Royal  College  of  Surgeons  and  he  alsc 
became  a  licenciate  of  the  Society  o 
Apothecaries.  Early  in  1826  he  estab 
lished  a  private  school  of  anatomy  a 
9  South  Parade,  Leeds.  However  it  wa 
never  recognised  by  the  College  o 
Surgeons  and  Thackrah,  together  wit! 
other  medical  men,  founded  the  Leed 
School  of  Medicine  in  1831. 

Two  members  of  the  Bradford  Uni 
versity  staff  also  contributed  to  th 
conference  programme.  Mr  J.  H.  Ayer 
provided  an  amusing  after-dinner  leCtur 
on  the  Friday  evening  entitled  "Hysteri 
cal  architecture  in  Bradford"  in  which  hi 
praised  and  criticised  buildings  erect© 
by  the  Victorians. 

During  the  final  session  on  Sunda; 
morning  Mr  R.  Hindley  traced  th 
derivation  of  "Place  names  in  Yorkshire" 

During  the  annual  general  meeting  o 
the  Society  on  Saturday  morning 
Mr  R.  G.  Todd  and  Miss  D.  A.  Jone 
were  presented  with  certificates  confirm 
ing  their  appointment  as  honorary  mem 
bers  of  the  Society.  Dr  A.  Wankmullei 
Tubingen,  West  Germany,  brought  th 
best  wishes  of  the  German  History  o 
Pharmacy  Society. 

On  Saturday  evening  members  visiter 
East  Riddlesden  Hall,  had  dinner  an 
were  then  entertained  by  the  St  Wilfred' 
quartet  (but  there  were  five  of  thenf 
Their  programme  included  16th  and  17tJ 
century  music  with  a  final  modern  ren 
dering — "The  Pharmaceutical  Psalm" 
The  last  verse  was :  — 

Glory  be  to  the  ancient  Apothecary 

And  to  all  Pharmacists  and  to  the  NHJ 

As  it  was  in  the  beginning  with  leechesi 

Is  now  and  ever  shall  be,  placebos 
without  end. 
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How  does  a 
British  company 
stay 
k  Europe's  No.l? 


What  does  it  take 
to  foe  Europe's  leading 

labelling  people? 
Is  it  enough  to  have  better 
products?  Systems  to  suit  practically 
every  application  ?  Or  do  you  need  the  best  back-up 
service  in  the  business  —  geared  to  meet 
everyone's  needs  from  the  corner  shop  to  the 

big  chains  like  M&S,  Boots  and  Tesco? 
Or  Is  it  simply  having  the  most  expertise,  superior 
know  how.  Nor  offer  all  this  —  and  more.  Next  time  you 
have  a  labelling  problem  get  in  touch. 

You'll  find  we  can  help  —as  only  Nor  know  how 


ESQ 

NOR  SYSTEMS  LIMITED 

R.P.  Dept.  Freepost  HW4 
Harwich,  Essex  C012  4RR 
England  % 
Tel:  02555  31 31 
Telex:  98156 


Please  send  me  details  of  Nor  labelling  systems  and  technical  advisory  service 

Name  Position  

Company  

Address  
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COMPANY  NEWS 

Kingswood  and  AHF 
up  profit  to  £2.5m 

The  health  products  and  pharmacies 
division  of  Booker  McConnell  Ltd — 
Kingswood  Chemists  and  Assocated 
Health  Foods — improved  pre-tax  profits 
by  16  per  cent  in  1979 — up  to 
£2.5  million  from  £2.2m  in  1978. 

Overall  the  group's  results  were  dis- 
appointing with  pre-tax  profits  up  1  per 
cent  to  £21. 6m  on  a  substantially  im- 
proved external  turnover  of  £669m, 
against  £588m  in  1978. 

Commenting  on  the  results  Mr  M.  H. 
Caine,  chairman,  says  "Trading  condi- 
tions were  more  difficult  than  we  ex- 
pected. Industrial  strikes,  high  interest 
rates  and  the  strength  of  sterling  were  all 
adverse  external  factors." 

Super-computer 

The  Sterling-Winthrop  Group  Ltd  is  the 
first  company  in  Europe  to  install  one 
of  a  new  kind  of  faster,  more  powerful 
but  smaller  super-computer. 

The  IBM  4341,  reports  Mr  Ray  Pigott, 
the  company's  computer  services  director, 
works  at  double  the  speed  and  has  three 
times  the  capacity  of  the  IBM  370/145 
computer  it  has  replaced.  And  yet  it  is 
less  than  half  the  size  and  uses  much 
less  electricity.  "It  will  enable  us  to  pro- 
vide a  faster,  more  reliable  service  to  all 
our  customers  at  much  less  cost  and  to 
cope  with  the  extra  work  we  foresee  for 
the  future,"  he  says. 

The  computer  carries  out  a  range  of 
functions  Which  include  daily  processing 
the  company's  financial  records  and 
statistics,  handling  distribution,  stock 
control  and  replenishment,  controlling 
various  projects  and  processing  research. 

Sir  Keith  advocates 
more  small  premises 

A  shortage  of  suitable  premises  has  in- 
hibited the  growth  of  small  businesses 
according  to  a  report  prepared  for  the 
Department  of  Industry. 

At  a  post-Budget  Press  conference,  Sir 
Keith  loseph,  Secretary  for  Industry, 
stressed  the  help  already  given  to  small 
businesses  in  the  Budget  and  announced 
a  further  £5  million  bonus  to  Be  dis- 
tributed via  the  English  Industrial  Estates 
Corporation — through  joint  ventures 
with  the  private  sector  in  Assisted  Areas. 

"This  country  has  for  far  too  long 
discouraged  existing  small  businesses  and 
the  creation  of  new  businesses",  said  Sir 
Keith.  "We  now  have  evidence  that  town 
planning  excesses  of  recent  years  and  the 
failure  of  developers  and  institutions  to 
tackle  this  sector  of  the  market  have 
combined  to  wipe  out  a  large  proportion 
of  the  small  premises  in  which  entre- 
preneurs can  start". 

The  report,  "The  Provision  of  Small 
Industrial  Premises",  is  available  (£25) 
from:  The  Library,  Department  of 
Trade.  1  Victoria  Street,  London  SW1. 
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Fisons  Ltd  were  one  of  50  companies  which  exhibited  at  the  all-British  Medical 
Technology  Exhibition  in  Peking,  in  March,  with  backing  from  the  British  Overseas 
Trade  Board  and  the  British  Health-Care  Export  Council.  Mr  Hayden  Davies,  general 
manager  of  Fisons  Pharmaceutical  Division,  is  seen  here  meeting  Mr  Wang  Yaoting, 
president  of  the  China  Council  for  the  Promotion  of  International  Trade 


Briefly 

Ciba-Geigy  (UK)  Ltd  increased  sales  in 
1979  by  18  per  cent  on  their  1978  figures 
— bringing  them  up  to  £401  million. 
The  company  say  that  on  a  historical  cost 
accounting  basis,  profit  for  last  year 
is  expected  to  show  an  improvement  on 
poor  1979  results,  but  that  the  overall 
profit  level  is  still  unsatisfactory. 
Rockware  Group  Ltd  1979  preliminary 
results  show  group  turnover  was 
£143,251,000  (£108,419,000).  Group  pre- 
tax for  the  year,  before  interest  and 
exceptional  items,  was  £8,654,000 
(£7,949,000);  payments  in  respect  of  re- 
dundancies £1,046,000  (£240,000). 

Turnover  breakdown  shows  the  glass 
figure  for  1979  was  £106,178,000 
(£96,684,000)  in  a  total  of  £143,251,000 
(£108,419,000). 

Their  glass  company  suffered  severe 
losses  as  a  result  of  the  haulage  strike. 


APPOINTMENTS 


May  &  Baker  Ltd:  Mr  Bruce  M.  Drev 
general  manager,  Agrochemicals  Divisio 
of  May  &  Baker  Ltd,  joined  the  boar 
of  the  Company,  effective  February  2( 
Mr  Drew  joined  May  &  Baker  in  Ser 
tember,  1979,  after  15  years  service  wit 
ICI,  both  on  Tees-side  in  productio 
and  marketing  and  more  recently  a  five 
year  spell  with  ICI  France  as  a  directeu 
commercial.  He  is  a  graduate  of  boti 
Oxford  and  Cambridge  Universities. 
Ernest  J.  George  &  Co:  Mr  B.  E.  Cai 
trail  becomes  representative  for  York 
shire,  Co.  Durham  and  Norfhumberlan 
from  April  21.  Mr  Cattrall  was  pre 
viously  an  area  sales  manager  for  Vestrii 
Anglian  Manufacturing  Chemists  Ltc 
Dr  M.  R.  Nesbit  has  been  appointe 
Continued  on  p60 


The  Bristol  branch  of  Vestric  (C&D,  December  8,  1979,  p947),  on  Kingsland  Trading 
Estate,  was  officially  opened  last  week  by  Sir  Austin  Bide,  chairman  and  chief  executive 
of  Glaxo  Holdings  Ltd,  Vestric's  parent  company.  Formerly  known  as  Gibbs,  Bristol, 
the  new  branch  and  Vestric's  "ethicals  only"  branch  at  Brislington,  Bristol,  amalgamate 
from  Friday,  May  30,  to  form  one  comprehensive  unit  stocking  more  than  15,000 
ethical  and  OTC  lines 
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Appointments 

Continued  from  p602 

director.  He  is  responsible  for  the  com- 
pany's manufacturing  unit  in  Mable- 
thorpe,  Lincolnshire  which  has  recently 
been  expanded  by  substantial  new  build- 
ing relating  both  to  medicinal  prepara- 
tions and  toiletries. 

Ministry  of  Defence:  Mr  Bob  Adamson 
this  week  takes  up  the  post  of  chief 
pharmacist.  Mr  Adamson  was  formerly 
area  pharmaceutical  officer,  Redbridge 
and  Waltham  Forest  Area  Health  Auth- 
ority. 

COMING  EVENTS 

Tuesday,  April  8 

Galen  Group,  Friends'  Meeting  House,  Park 
Lane,  Croydon,  at  8  pm.  Mr  E.  N.  Rook,  JP,  on 
"The  work  of  a  local  magistrate". 
South  West  Metropolitan  Branch,  Pharmaceutical 
Society,  Brewery  Tap,  Wandsworth  High  Street, 
London  SW18.  Annual  meeting. 

Thursday,  April  10 

Bradlord  and  Halifax  Branch,  National 

Pharmaceutical  Association,  Victoria  Hotel, 

Bradford,  at  8  pm.  Annual  meeting. 

Hounslow  Branch,  Pharmaceutical  Society,  West 

^Middlesex  Hospital  lecture  theatre,  Twickenham 

Road,  Isleworth,  at  8  pm.  Annual  meeting  and 

members'  evening. 

Plymouth  Branch,  Pharmaceutical  Society, 

Greenbank  Hospital  boardroom,  at  8  pm.  Annual 
meeting. 

Society  of  Cosmetic  Scientists,  Post  House  Holel, 
Sandiacre,  Nottingham,  at  7  pm.  Mr  P.  Hurley 
(Pye  Unicam)  on  "X-ray  technique  in  cosmetic 
science". 

South  West  Metropolitan  Branch,  Pharmaceutical 
Society,  Bolingbroke  Hospital  board  room, 
London  SW11,  at  8  pm.  Annual  general  meeting. 
Scottish  Executive,  Pharmaceutical  Society, 

36  York  Place,  Edinburgh,  meeting  at  10.15  am. 

Advance  Information 

Proprietary  Articles  Trade  Association.  Annual 
meeting,  Connaught  Rooms,  Great  Queen  Streeit, 
London  WC2,  on  May  8,  at  2  pm. 
Norfolk  Area  Chemist  Contractors  Conference, 

Norfolk  and  Norwich  Hospital  training  centre, 

on  Sunday,  April  27,  at  10.30  am.  Speakers  include 

Mr  M.  Brining,  financial  executive,  PSNC; 

|Mr  D.  Carrington,  area  pharmaceutical  officer, 

Norfolk;  Mr  D.  L.  Colemane,  deputy  chairman, 

PSNC  and  Mr  G.  N.  Henderson,  PR  consultant, 

PSNC. 

MARKET  NEWS 

Gloom  after  budget 

.ondon,  April  2:  Dull  trading  con- 
inued  in  all  sectors  of  the  com- 
modity market  and  the  Chancellor's 
judget  statement  did  nothing  to  dis- 
3el  the  gloom.  None  of  the  proposals 
were  seen  likely  to  generate  any 
lope  of  an  early  reduction  in  the 
present  high  interest  rates.  From 
>ver  $2.19  dollars  to  the  pound  on 
)udget  day  sterling  fell  by  2  cents 
>n  the  following  day. 

Main  feature  in  the  essential  oil 
sector  during  the  week  was  a  big  fall 
n  petitgrain  prices,  by  80p  kg,  but 
it  around  £9  kg  it  has  some  way  to 
all  before  reaching  the  level  of  six 
nonths  ago  when  it  traded  at  around 
7.  Arvensis  peppermint  was  down  by 

or  10p  kg  according  to  source  and 
lelivery.  Lemongrass  was  also  lower 
>y  10p  kg.  Dearer  were  bois  de  rose, 
;ananga  Cinnamon  leaf  and  ceylon 


citronella.  The  position  of  natural 
camphor  was  unchanged  but  synthe- 
tic was  up  by  10  per  cent. 

Trading  in  botanicals  was  quiet. 
Firmer  were  belladonna  herb, 
liquorice  root,  senega,  tonquin  beans 
and  cherry  bark.  Items  marked  down 
included  gentian  and  hydrastis  roots, 
witchhazel  leaves  and  in  the  forward 
position,  cascara. 

Some  vitarrvins  were  marked  up  and 
others  down  with  effect  from  April  1. 
The  amended  rates  will  be  given  in 
next  week's  report. 

Crude  drugs 

Aloes:  Cape  £1,090  ton  spot;  £1,030,  cif,  Curacao; 
£2,320,    cif,    no  spot. 

Belladonna:  (kg  cif)  herb  E1.99J;  leaves  £2.24;  root, 
no  offers. 

Benzoin:  £250  cwt,  cif. 

Camphor:  Natural  powder  no  spot;  £7.85  kg,  cif. 
Synthetic  96%  £1.27. 

Cherry  bark:  Spot  £1,085  metric  ton;  shipment 
£1,100,  cif. 

Cochineal:  Tenerife  black  brilliant  spot  £25  kg,  spot 
and  cif.   Peru  silver  grey  no  spot;  £17,  cif. 
Dandelion:  Spot  £2,045  metric  ton  spot;  £1,975,  cif. 
Gentian  root:  £2.230  metric  ton  spot;  £2,120,  cif. 
Hydrastis:  Spot  £26.40  kg;  £27.10.  cif. 
Ipecacuanha:  Matto  Grosso  £18.20  kg,  nominal,  cif; 
Costa  Rican  £18.50  cif. 

Liquorice  root:  Chinese  £650  metric  ton  spot;  £630, 


cif.  Block  juice  £1,400  metric  ton  spot;  Spraydriad 
£1,550. 

Lobelia:  American  nominal,  European  £1,650 
metric  ton,  cif. 

Menthol:  (kg)  Brazilian  £5.50  spot;  £5.25,  cif. 
Chinese  £5  spot;  £4.80,  cif. 

Nutmeg:  (per  metric  ton  fob)  Grenada  80's  $2,950 
sound  unassorted  $2,650  110  s  $2,750,  bwb  defec- 
tives $1,750. 

Senega:  Canadian  £9.85  kg  spot;  £9,  cif. 
Tonquin  beans:  Para  £4.60  kg  spot;  £4.45,  cif. 
Witchhazel  leaves:  £2.40  Kg  spot;  £2.20,  cif  liquid 
£0.50  kg. 


Essential  oils 

Anise:    (kg)    Spot    £12.75;    shipment    £12.75,  cif. 

Almond:  Sweet  in  1-ton  lots  £1.50  kg  duty  paid 

Bay:  West  Indian  £10.25  kg  spot  and  cif. 

Bergamot:  New  crop  £50  kg  spot. 

Bois  de  rose:  £7.50  kg  spot;  £7.25,  cif. 

Buchu:  South  African  £135  per  kg  spot;  English 

distilled  £230. 

Cade:  Spanish  £1.35  kg  spot. 

Camphor:  White  £0.90  kg  spot;  £0.88  cif. 

Cananga  Indonesia  £15.40  kg  spot;  £15,  cif. 

Cardamom:   English-distilled  £220  kg. 

Cassia:  Chinese  £52  kg;  no  cif.  quotations. 

Cinnamon:  Ceylon  leaf  £2.45  kg  spot;  £2.36,  cif; 

bark,  English-distilled  £155. 

Citronella:  Ceylon  £4.25  kg  spot;  £4.11,  cif.  Chinese 
spot  £3.90  nominal;  £3.80,  cif. 
Lemongrass:  Cochin  £4.40  spot;  £4.10,  cif. 
Pennyroyal:   From  £7.50  per  kg  spot. 
Pepper:  English-distilled  ex  black  £120  kg. 
Peppermint    (kg)    Arvenis — Brazilian    £4.50  spot; 
£4.35,   cif.   Chinese  £2.85  spot;   and  cif.  Piperata 
American  Far  West  £13.50  spot. 
Petitgrain:  Paraguay  £9.20  spot;  £9,  cif. 
The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  bulk  quantities  and  do  not  Include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 


NOW  15 
THE  TIME 

to  stock  up  with 


The  tried  and  trusted 
indigestion  remedy 

Ask  your  Wigglesworth 
representative  about 
bonus  offers 

WIGGLESWORTH  LIMITED 

WesthcDughtan  Bolton  BLS  .5SL.  Telephone:  0942  811567 

A  member  ol  the  WILLOWS  FRANCIS  CROUP 
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PRESCRIPTION 
SPECIALITIES 

LISKONUM  tablets 

Manufacturer  Smith  Kline  &  French 
Laboratories  Ltd,  Welwyn  Garden  City, 
Herts  AL7  1EY 

Description  White,  oblong,  film-coated 
tablets  with  convex  faces  and  a  breakline 
both  sides,  each  containing  lithium  car- 
bonate 450mg  (12.2  mmol  Li+)  in  con- 
trolled-release  form. 

Indications  Treatment  of  acute  episodes 
of  mania  or  hypomania  and  prophylaxis 
of  recurrent  manic-depressive  illness 
Contraindications  Impaired  renal  func- 
tion, cardiac  disease,  untreated  hypothy- 
roidism, patients  with  low  body  sodium 
levels,  eg,  dehydrated  patients,  those  on 
low  sodium  diets  or  with  Addison's 
disease 

Dosage  Should  be  given  twice  daily  to 
adults  only.  Acute  mania  or  hypomania 
— initially  one  or  one  and  a  half  tablets 
twice  daily,  adjusted  to  achieve  serum 
lithium  level  of  0.8  to  a  maximum  of 
1.5mmol /litre.  Serum  levels  should  be 
measured  after  four  to  seven  days'  treat- 
ment then  at  least  once  a  week  until 
dosage  has  remained  constant  for  four 
weeks.  When  acute  symptoms  have  been 
controlled,  recommendations  for  pro- 
phylaxis should  be  followed.  Prophylaxis 
— initially  one  tablet  twice  daily,  adjusted 
until  a  serium  level  of  0.5  to  1.0  mmol/ 
litre  is  maintained.  Serum  concentration 
of  lithium  should  be  measured  after  four 
to  seven  days'  treatment  and  then  every 
week  until  dosage  has  remained  constant 
for  four  weeks.  Monitoring  may  then  be 
decreased  gradually  to  a  minimum  of 
once  every  two  months.  Blood  samples 
should  be  taken  just  before  a  dose  is  due 
and  not  less  than  12  hours  after  the 
previous  dose.  Levels  of  more  than  2 
mmol /litre  must  be  avoided.  Tablets 
may  be  halved  but  should  not  be  chewed 
or  broken  up.  The  full  prophylactic  effect 
may  not  be  evident  for  six  to  twelve 
months,  and  treatment  should  be  con- 
tinued through  any  recurrence 
Precautions  Vomiting,  diarrhoea,  inter- 
current infection  and  drugs  likely  to 
upset  electrolyte  balance,  such  as  diure- 
tics, may  all  reduce  lithium  excretion  and 
precipitate  intoxication;  reduction  of 
dosage  may  be  required.  In  elderly 
patients  lithium  excretion  may  also  be 
reduced.  An  anti-diuretic  effect  leading 
to  water  retention  has  been  reported 
following  the  use  of  diuretics  during 
treatment  with  lithium  salts.  There  is  a 
possibility  of  water  intoxication  and 
lithium  intoxication  when  diuretics  and 
lithium  salts  are  co-prescribed.  The  possi- 
bility of  hypothyroidism  and  of  renal 
dysfunction  arising  during  prolonged 
treatment  should  be  borne  in  mind. 
Lithium  should  not  be  used  during  preg- 
nancy, especially  during  the  first  trim- 
ester, unless  benefits  are  considered  to 
outweigh  the  risks.  If  given,  serum  levels 
should  be  measured  frequently  because 
of  the  changes  in  renal  function  associa- 
ted with  pregnancy  and  parturition.  As 
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lithium  is  secreted  in  breast  milk,  bottle 
feeding  is  advisable 

Side  effects  At  therapeutic  serum  levels, 
mild  nausea  and  diarrhoea,  fine  tremor 
of  the  hands,  muscle  weakness,  vertigo, 
giddiness,  weight  gain,  oedema,  and  a 
dazed  feeling  may  occur.  Hypothyroidism 
has  been  reported.  Rarely  hyperthyroi- 
dism may  occur.  Mild  polyuria  and 
polydipsia  are  not  infrequent  and,  occa- 
sionally, nephrogenic  diabetes  insipidus 
may  be  present.  Renal  lesions  have  been 
observed  on  biopsy  in  some  patients,  but 
the  relationship  between  these  lesions  and 
renal  function  has  not  been  established. 
Intoxication  vomiting,  diarrhoea,  drowsi- 
ness, lack  of  co-ordination  and /  or  a 
coarse  tremor  of  the  extremities  and 
lower  jaw  may  occur,  especially  with 
serum  levels  above  the  therapeutic  range. 
Ataxia,  blurred  vision,  dysarthria,  tinni- 
tus, muscle  hyperirritability,  choreoathe- 
toid  movements  and  toxic  psychosis  have 
also  been  described.  If  any  of  the  above 
symptoms  appear,  treatment  should  be 
stopped  immediately  and  arrangements 
made  for  serum  lithium  measurement 
Storage  in  a  dry  place 
Packs:  Blister  strip  of  10  tablets  in 
cartons  of  60  (£2.94  trade).  Securitainers 
of  1 ,000  (£49  trade,  hospitals) 
Supply  restrictions  Prescription  only 
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Tofranil  change 

The  Geigy  logo  is  now  being  printed  in 
brown  ink  on  Tofranil  lOmg  and  25mg 
tablets.  Geigy  Pharmaceuticals,  Wimble- 
hurst  Road,  Horsham,  West  Sussex. 

Cox  propranolol 

Arthur  H.  Cox  &  Co  Ltd  have  added 
propranolol  to  their  range  of  generic 
tablets  (lOmg— 250,  £2.95;  40mg— 500, 
£13.95;  80mg— 250,  £10.53;  160mg— 100, 
£8.42  trade).  Arthur  H.  Cox  &  Co  Ltd, 
Brookside  Avenue,  Rustington,  West 
Sussex  BN16  3LF. 

Centyl  and  Betim 

Edwin  Burgess  are  taking  over  distribu- 
tion of  the  following  products  from  their 
parent  company  Leo  Laboratories  Ltd 
from  March  31:  Centyl  tablets  2.5  mg 
and  5  mg;  Centyl  K  tablets  and  Betim 
tablets.  Orders  to  the  order  department, 
Edwin  Burgess  Ltd,  Ethicals  division, 
Longwick  Road,  Princes  Risborough. 

Opaque  ostomy  bags 

Abbott  Laboratories  Ltd  are  introducing 
a  new  opaque  version  of  their  Hoilister 
ostomy  bags.  The  closed  bags  have  a 
karaya  seal  with  flatus  filter  (30,  £16.58 
trade)  or  karaya  seal  with  microporous 
adhesive  and  flatus  filter  (30,  £22.34).  The 
opaque  Holligard  Seal  bag  has  micro- 
porous  adhesive  and  flatus  filter  (30, 
£26.62).  The  drainable  bags  have  a 
karaya  seal  with  12  in  microporous  adhe- 
sive (30,  £22.7)  or  9  in  (30,  £21.38). 
Abbott  Laboratories  Ltd,  Queenborough, 
Kent  MEIl  5EL. 


WESTMINSTER 
REPORT 

Mr  Jack  Ashley  has  tabled  a  motior 
calling   for  an  independent  agency  tc 
monitor   adverse    drug   reactions.  Th 
motion,  which  is  signed  by  six  MPs  ir 
addition  to  the  sponsors,  reads:  "Thi 
House  is  concerned  at  the  inadequacy  ol 
present  systems  for  monitoring  adverse 
reactions  to  drugs;  calls  for  the  earl 
establishment  of  a  new  system,  includin 
an  independent  drug  surveillance  agency 
to  supervise  the  assessment  and  reportin 
of  side  effects;  and  meanwhile,  in  view 
of  the  USA  court  verdict  that  Debendoa 
causes  malformation,  urges  the  suspen 
sion  of  this  drug  unless  and  until  there 
is  sufficient  proof  that  it  is  safe  to  be 
taken  by  millions  of  pregnant  women' 
□  When  asked  What  part  pharmacists 
played  in  reporting  adverse  reactions  to 
drugs,  Dr  Gerard  Vaughan,  Minister  for 
Health,    said   in    a   recent  Commons 
written   answer  that  pharmacists  were 
not  asked  to  report  adverse  reactions 
directly  to  the  Committee  on  Safety  of 
Medicines  "since  only  doctors  and  den 
tists  are  able  to  assess  a  possible  relation 
ship  between  treatment  and  subsequent 
clinical  events."  However,  pharmacists 
were   asked   to   assist   and  encourage 
doctors  and  dentists  to  report  suspected 
reactions,  he  added. 

CD  security 

The  security  of  controlled  drugs  kept  in 
retail  pharmacies  and  elsewhere  is  due 
to  be  considered  by  the  advisory  council 
on  the  misuse  of  drugs  this  month,  Mr 
Timothy  Raison,  Minister  of  State 
Home  Office,  has  stated  in  a  Commons 
written  answer. 

The  intention  is  then,  subject  to  the 
council's  views,  to  consult  the  various 
professional  bodies  concerned  on  pro 
posals  to  improve  standards  of  security 

He  was  replying  to  a  question  from 
Mr  John  Blackburn,  Conservative  MP 
for  Dudley  West,  who  had  asked  if,  in 
view  of  the  increase  in  drug  taking  by 
young  people,  as  evidenced  by  the  con- 
siderable rise  in  breaking  and  entering  of 
pharmacies  in  the  Dudley  area  to  obtain 
controlled  drugs  and  the  increased  de- 
mand on  police  time  caused  by  this 
problem,  he  would  bring  forward  pro- 
posals for  more  effective  security 
measures  for  premises  in  which  con- 
trolled drugs  are  kept. 

Mr  Raison  was  also  asked  if  he  would 
consider  financial  aid  for  retail  phar- 
macies for  the  provision  of  controlled 
drugs  cabinets  and  if  he  was  satisfied 
with  the  security  specification  of  con- 
trolled drugs  cabinets. 

Mr  Raison  said  that  the  question  of 
financial  aid  for  retail  pharmacists  in- 
stalling controlled  drugs  cabinets  in  their 
shops  was  for  the  Secretary  of  State 
for  Health  and  Social  Security,  but  he 
understood  that  costs  were  already  taken 
into  account  in  NHS  remuneration. 
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STOCKS  FOR  SALE 


BUSINESS  FOR  SALE 


FRUSEMIDE  BP  40  mg 
ONLY  3p  PER  1 ,000! 

If  ordered  with  either 
1,000  tabs.  Quinine  Sulph.  or  Quinine  Bi- 
Sulph 

BP  300mg  at  £39.97 
Total  £46.00  (inc  VAT) 

New  a/cs  .  .  .  cheque  with  order  please. 

Please  ask  for  list  of  other  3p  offers,  and  do  not  forget 
your  "ODD-JOB"  single-edge  blades  from  Unichem 
or  direct  from  us  at  £4.80  per  100  (inc  VAT). 


GLOBAL  PHARMACEUTICS  LIMITED 

62  Kenilworth  Road 
Edgware,  Middx  HA8  8XD 

Tel:  01-958  5476 


We  regret  that,  due  to  an  error,  part  of  this  advertisement 
was  omitted  when  it  was  originally  published  in  our  last 
issue. 


CANTASSIUM  MAKE  THE  FINEST 
RANGE  OF  THESE  AVAILABLE 
SPECIAL  TERMS  FOR  CHEMISTS 


GLUTEN  FREE  FOODS 


Write  to  Cantassium  for  details. 
Cantassium  Company  (Dept  FCD2). 
225  Putney  Bridge  Road,  London 
SW1 5  2PY  (5/4AW) 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
Dracelets,  chains  etc,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
ole,  37  College  Avenue,  Maidenhead. 

(3/1W) 

ONE-SIZE  TIGHTS  from  £2.30  doz. 
Dlus  VAT.  Min.  order  6  doz.  overall 
WO.  Carriage  free.  Full  range  Price 
Jst.  E  &  R  Kaye,  16/18  New  Bridge 
ptreet,  London,  EC4.  (5/4F) 

INGLE  EDGE  STAINLESS  STEEL 
BLADES.  Five  cartons  of  100  £19.50 
nclusive.  Immediate  delivery.  Cheque 
vith  order  please,  Rolenworth  Ltd.  1  -3 
3rey's  Road,  Henley  on  Thames. 
Dxon. 

(TCW) 
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Three  Pears  Cosmetics 
[TTZj       Station  Road 
Warley 
west  Midlands 

WE  OFFER  A 
LARGE  RANGE  OF 
TOP  QUALITY 
PERFUMES  AT 
BELOW  TRADE  PRICES. 
CONTACT 
ANGELA  CLARKE 
ON  021-559  9367 

(3/5F) 


WANTED 


BEAM  SCALE  personal  weigher  up  to 
20  stone  must  be  accurate.  E.  W.  Slater 
42  Sandy  Lane,  Irby,  Wirral,  Mersey- 
side.  Tel:  051-648  1613. 


XI— WEST  WALES— Market 
Down,  turnover  £133,000, 
NHS  £2,200.  Property  for  sale 
or  lease,  no  living  accom- 
modation, goodwill  and  fix- 
tures £15,000,  approximately 
£20,000. 


X2  —  GREAT  MAN- 
CHESTER— Retirement  vac- 
ancy, densely  populated  area, 
heavy  dispensing.  Turnover 
exceeds  £100,000  per  annum 
of  which  70%  dispensing, 
property  for  sale  £7,000, 
goodwill  and  fixtures  £11,000. 
Stock  approximately  £12,000. 


X3  —  WARWICKSHIRE  — 
Well  sighted  premises  on  vil- 
lage main  road.  Turnover, 
1978,  £136,946,  scripts  aver- 
age approx.  1,200  per  month, 
premises  held  on  lease,  29  years 
to  run.  Capital  required  includ- 
ing stock  at  valuation  approx. 
£40,000. 

X4— SOUTH  YORK- 
SHIRE— Retirement  vacancy, 
business  which  dispenses  2,050 
scripts  per  month  has  scope  for 
development  of  counter  trade. 
Price  £6,000  for  property, 
goodwill,  fixtures  plus  stock  at 
valuation.  Ideal  opportunity  for 
pharmacist  with  limited  capital. 


We  are  very  happy  to  announce  that  Mr  B.  E.  Cattrall  will  be 
joining  our  staff  from  Monday  April  21st  1980.  Mr  Cattrall's 
unique  knowledge  of  the  distributional  side  of  pharmacy  in  York- 
shire and  the  North  East  of  England  generally  will  add  further 
service  that  we  can  offer  to  our  clients  in  this  area. 

Mr  Cattrall  hopes  to  call  on  all  our  friends  during  the  coming 
months. 


V  Ernest  J.'George 

>^fl  &CO 

GARDALE  HOUSE,  122  GATLEY  ROAD,  GATLEY.  CHEADLE. 
^  CHESHIRE  SK8  4AT  Tel:  061-428  6718/9 


AGENCIES  WANTED 


ESTABLISHED  IMPORTERS 

of  Chemists  sundries  regularly  supplying  first  class  wholesalers  & 
multiples,  with  nationwide  sales  force,  seeking  additional  com- 
plementary lines  on  an  agency  basis. 

Write  Managing  Director 
Box  No  2712 


BUSINESS  WANTED 


PRIVATE  PHARMACIST  seeks  phar- 
macy in  S.  E.  England,  London  or  South 
England,  turnover  £80,000  to 
£1 20,000,  capital  available.  Please 
reply  Box  No.  7211. 


NORWICH/NORFOLK/SUFFOLK. 

Private  company  seeks  additional 
pharmacy  or  drug  store.  Present  phar- 
macist or  staff  could  remain  if  desired. 
Apply  Box  No.  2707. 
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AGENTS  REQUIRED 


STOCKS  WANTED 


SHOPFiniNGS 


AGENTS 
REQUIRED 

to  sell  high  quality  competitively 
priced  range  of  British  made 

COSMETIC  BAGS 
AND  HOLDALLS 

All  areas  excluding  London 

Apply: 
Cory  Brothers 
4  Dollis  Park 
London  N3 
Tel:  01-349  1081 


TRADE  SERVICES 


International  Trade  Mark  Agents 

Established  1887 
52-54  Featherstone  Street 

London  EC1Y  8ST 
Telephone  01-253  6184 
Telex  299638  March  G  m/H, 


NORTH  WEST  OSTOMY  SUPPLIES 
(WHOLESALE)  LIMITED.  The  special- 
ists to  contact  for  all  ostomy,  inconti- 
nence supplies.  1 1  Bridgewater  Road, 
Walkden  Tel.  061-790  2382 


SITUATIONS  VACANT 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 
8  Northburgh  Street,  London 
EC1V  0BA.  Tel:  01-253  1184/5. 
Telegrams:  "Salvall",  London 
E.C.1.   (TC.W) 

PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles, 
etc.,  urgently  wanted.  Kindly  contact 
Robin  Wheeler  Antiques,  Parklands 
Park  Road,  Ashtead,  Surrey.  Tele- 
phone: Ashtead  72319.  Buyer  col- 
lects. (TC.W) 


SITUATIONS  VACANT 


REPRESENTATIVES 
REQUIRED 

to  sell  superb  range  of 

CHEMISTS'  SUNDRIES 

in   Middlesex,   South-west  and 
South-east  London  areas. 
Active  established  accounts  £5,000 
per  annum  basic  plus  commission 
plus  car  and  expenses. 

Apply: 
Ivor  Goodman 
Cory  Brothers 
4  Doliis  Park, 
Finchley  N3 


WE  PURCHASE 
SHOP  STOCKS  AND 
MANUFACTURERS  SURPLUS 

Please  telephone  or  write: 
LAWRENCE  EDWARDS 
AND  CO.  LTD., 
Wellington  Close, 
London  W11  2  AN. 
Tel:  01-727  3137-8  <17/1F) 


BUSINESS 
OPPORTUNITIES 


Sole  U.K.  agents  to  successful 
Finnish  manufacturing  com- 
pany are  willing  to  negotiate 

PACKAGING  AND 
RETAIL 
DISTRIBUTION  RIGHTS 

for  a  unique  and  highly  mer- 
chandisable  range  of  cosmetic 
and  homecare  products,  to 
market  under  purchaser's 
brandnames. 

Further  details  from 
Box  No.  2712 


SHOPKIT 

The  world's  first  D.I.Y.  shop- 
fitting  system  can  save  you  as 
much  as  £1 ,500  on  an  average 
refit.  Illustrated  leaflets  sent  by 
return  of  post. 

SHOPKIT 
50  Ivatt  Way, 
Peterborough  PE3  7PN 
or  telephone 
Peterborough  0733  265263 
(24  hour  cheap  rate  service) 

(5/4M) 


DISPENSARY  SHELVING,  Fitments, 
Work  Benches  etc.,  Complete  design 
sevice  by  experts.  A.  C.  Shopfitters,  1 33 
Napier  Road,  Gillingham,  Kent.  Med- 
way  51032. 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane.  London  SW17  0PD. 
Tel  :  01-946  2291.  (TC  W) 


SPECIALIST  SHOPFITTING  SER- 
VICES. Free  Planning,  Competitive 
Prices.  Phone  061-445  3506.  H  A. 
Peyser,  20  Fairfax  Avenue,  Didsbury, 
Manchester  M20  0AJ.  (TC) 


Are  you  interested  in 
your  profession? 

Every  aspect  of  it,  we  mean — the  science,  the  selling,  the 
ethics,  the  business  management,  the  politics,  the 
products  ...  In  short,  do  you  enjoy  being  a  pharmacist?  If 
so 

Could  you  write  about  it? 

Chemist  &  Druggist  has  a  vacancy  for  an  additional 
pharmacist  to  join  the  editorial  team.  The  qualities  required 
are  post-registration  experience  of  pharmacy  practice,  plus 
an  ability  to  write  clearly  and  to  the  point.  Full  training  will  be 
provided  for  the  successful  applicant  to  acquire  the 
necessary  journalistic  skills. 

Have  you  an  inquiring  mind? 

Then  you  will  want  to  know  more.  Chemist  &  Druggist  is 
part  of  the  Benn  Group  and  conditions  of  employment  are 
good,  with  a  contributory  pension  scheme,  competitive 
salary  and  a  five-day  week — though  we  can't  promise  you 
will  have  your  feet  up  every  weekend!  But  why  not  find  out 
what  a  career  with  Chemist  &  Druggist  offers?  Send  details 
of  your  qualifications  and  experience,  to 

R.  E.  Salmon,  MPS  /,UCIIIC1r  i 

Editor,  Chemist  &  Druggist  VilfcMli  I 

25  New  Street  Square  |>DI  ■^*^ICT 

London  EC4A  3JA  UKUUJjl  J  I 

Telephone  01-353  3212 


I  Vestric 

requires  a 

FIELD  SALES 
MANAGER 

To  take  charge  of  its  Hospital  Sales  force  of 
Hospital  Sales  Representatives. 

The  successful  applicant,  who  will  work  from  home 
and  report  to  our  Hospital  Department  Manager  at 
Head  Office  in  Runcorn,  Cheshire,  MUST  have  had 
at  least  5  years'  selling  experience  in  the 
pharmaceuticals  industry  Knowledge  of  the 
requirements  of  hospital  pharmacies  would  be  an 
additional  advantage. 

Duties  will  include  organisation  of  representatives' 
journey  schedules,  promotion  of  new  ethical 
products  and  assisting  in  the  training  of  our 
Hospital  Representative  force. 

Asa  considerable  amount  of  travel  is  involved,  a 
Company  car  will  be  supplied. 

Vestric  is  a  member  of  the  Glaxo  group  of 
companies  and  is  the  U.K.'s  leading  pharmaceutical 

wholesaler. 

In  addition  to  an  excellent  starting  salary,  we  also 
offer  significant  fringe  benefits  which  include  an 
annua!  profit-sharing  bonus  and  life  assurance  and 
pension  schemes.  Holidays  are  four  weeks  annually. 

Applications  (in  writing,  please)  to  .  — 

Mr  D.  Binder,  Personnel  Manager,  Vestric  Limited, 

Chapel  Street,  Runcorn,  Cheshire  WA7  5AP. 


A  worthwhile  job  with  Vestric 
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1  SUBACONE 
1    SILICONE  TEAT 
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Individually 
1     bubble  carded 

Wide  neck, 
i  hardweanng 
;||    non  porous  it 
11;.  non  toxic 


NATIONAL  PHARMACY 
SAUDI  ARABIA 


One  of  the  leading  Pharmacies  in  Saudi  Arabia  with 
head  office  situated  in  Jeddah  is  currently  under- 
going a  programme  of  expansion  for  the  distribution 
and  retailing  of  Pharmaceuticals,  cosmetics,  perfumes 
and  toiletries  within  Saudi  Arabia. 

The  company  is  seeking  exclusive  representation  of 
international  manufacturers  in  any  of  the  above 
product  lines  to  further  enhance  the  business  and 
increase  turnover. 

Any  firm  willing  to  enter  into  agency  negotiations 
with  the  company  should  contact  the  group 
management  company  SACBA,  represented  by 
Sheikh  Essam  Mohammed  Bakor,  addressing 
correspondence  in  the  first  instance  to  :  Mr.  Colin 
R.  Monk,  Vice  President,  at  the  following  address: 


SACBA 

P.  O.  BOX  1135 
Jeddah 
Saudi  Arabia 
Phone  :  31434 
Telex  :  400457  SACBA  SJ 


WOODWARDS  ho!d  a 
Medicines  Manufacturing 
Licence  to  contract  pack 
solid  unit  doses  in  bottles 
or  strip  packs 

WOODWARDS  might 
easily  solve  your 

(packing 
problems 
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IO  O  O  O  C 

PHONE  M  

Charlbury  810-369  and  speak  to  - 
Mr.C  E  Woodward  or  Mr.  DA  Hooker 


G.O.WOODWARD&CoLtd 

CHARLBURYOXFORD 
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Some  solutions  to  pain  from 
mouth  ulcers  are  more  drastic 
than  others.  But  with  Medijel,  yo 
can  promise  your  customer  the 
dramatic  result  he's  seeking.  Paii" 
relief  in  seconds. 


Tell  him  about  Medijel-pleaseS 


Medijel 


Soft  pastilles  and  soothing  ge 
for  mouth  ulcer 


C  D  SUPPLEMENT  apr,™ 

Beauty  Business 


SUPERSOFFS  HAIR  CARE  RANGE 
COULD  DO  WONDERS  FOR  HIM. 


Not  much  for  his  appearance,  perhaps, 
but  his  bank  balance  should  improve. 
Since  its  relaunch  last  Summer, 
Sterling  sales  of  Supersoft's  hair  care  range 
have  increased  by  61%. 

A  lot  of  ladies  discovered  that  Super- 
soft  will  cope  with  their  hair. 

Whatever  its  mood  and  condition. 
This  year  we're  spending  a  further 
£750,000  on  advertising. 


So  even  more  women 
will  be  asking  for  Supersoft. 

Make  sure  you've  got 
enough  in  stock.  Or  you'll 
never  get  them  out  of 

Syour  hair.  0 
upersoft 
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Positive  reasons  to  buy  Sunsilk 


The  recent  relaunch  of  all  the  Sunsilk 
products  was  prompted  by  consumers 
seeking  a  "positive  reason  to  buy", 
according  to  marketing  manager,  Sascha 
Haunold.  "Constant  research  and  devel- 
opment has  kept  Sunsilk  one  step  ahead 
of  its  competitors  ever  since  the  sham- 
poo, the  first  product  in  the  range,  was 
launched  in  1954.  Our  reasons  for  a 
major  relaunch  of  the  brand  in  1980  are 
twofold. 

"First  a  greater  awareness  of,  and 
desire  for,  products  which  really  work. 
This  trend  has  resulted  in  women  now 
looking  for  positive  reasons  to  buy  and 
this  is  probably  brought  about  by  social 
and  economic  pressures.  The  second 
development  is  a  trend  among  women 
to  a  softer,  more  feminine  lifestyle 
which  is  reflected  in  their  hairstyles. 
These  changes  in  attitudes  are  affecting 
the  hair  care  market.  Shampoos,  for  in- 
stance, are  expected  to  do  more  than 
just  clean  hair  beautifully.  They  must 


now  promise  some  extra  benefits,  for  ex- 
ample, mildness,  anti-dandruff  or  pH 
balance." 

Although  it  is  the  pack  in  which 
change  is  most  obvious,  there  has  also 
been  a  major  reformulation,  according 
to  brand  manager,  Dr  Robert  Field.  The 
emphasis,  he  says,  in  both  the  selling  and 
advertising  of  the  relaunched  range  of 
Sunsilk  is  now  on  authority  and  function- 
ality. 

The  shape  of  the  pack  has  not  actually 
changed  a*  t  was  seen  by  Elida  Gibbs 
as  being  "very  appropriate.  It  has  a  solid 
shape  and  is  pleasing  to  the  eye."  But 
the  labelling  has  been  changed  in  order 
"to  convey  the  image  of  new  Sunsilk 
dramatically  yet  at  the  same  time  portray 
its  elegance  and  hair  care  authority".  The 
Sunsilk  girl  is  still  on  these  labels  be- 
cause research  warned  the  company  that 
consumers  expected  to  see  her  there,  but 
she  has  changed  again.  In  profile  now 
she  has  long,  straight  blonde  hair  and  so 
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is  seen  as  being  more  appropriate  to  the 
time  with  a  "timeless  elegance  that  won't 
date". 

This  is  the  first  time  that  all  four 
products  in  the  Sunsilk  range  have  been 
relaunched  together.  The  company  has 
looked  for  better  variant  distinction,  as 
well  as  bringing  those  distinctions  more 
into  line  with  what  the  consumer  of  the 
80s  expects.  This  has  meant  viscosity 
tests,  foaming  experiments  and  alterna- 
tive conditioning  properties.  Again  re- 
search indicated  that  out  of  all  the  pos- 
sible shampoo  types  there  are  four  basic 
variants  that  meet  the  demand  of  the 
majority  of  women — one  to  bring  out  the 
shine  in  normal  hair,  one  to  condition 
dry  hair,  a  special  formula  for  greasy 
hair  and  a  mild  and  gentle  variant  for 
frequent  use.  The  shampoos  have  been 
made  thicker  and  richer  and  new  per- 
fumes have  been  developed. 

Sunsilk  deep  action  conditioner  is  now 
said  to  be  99  per  cent  oil-free,  so  leaving 
hair  naturally  shiny  and  bouncy  without 
making  it  greasy.  It  has  variants  for  dry, 
normal,  greasy  and  flyaway  hair  and 
Sunsilk  setting  lotion  is  said  to  have  an 
"even  better  resin  which  improves  per- 
fume perception  and  will  broaden  its  ap- 
peal to  new  users". 

Difficult  to  improve 

Dr  Field  says  that  the  hairspray  was 
difficult  to  improve  but  the  company 
did  so  in  two  ways.  The  valve  has  been 
developed  to  make  the  spray  softer  and 
finer  and  a  new  resin  introduced  which 
eliminates  the  typical  hairspray  smell  that 
some  occasional  users  do  not  like. 

Sunsilk's  turnover  in  the  past  ten  years 
has  grown  from  £7.3  million  in  1970  to  a 
projected  £26.4  million  in  1980.  This 
represents  an  increase  in  volume  terms 
of  over  50  per  cent  which  is  said  to  put 
it  ahead  of  general  market  growth.  In 
order  to  promote  the  new  Sunsilk  range 
in  1980  Elida  Gibbs  will  be  spending 
£2m  on  advertising.  The  money  will  be 
spent  on  television  and  in  the  women's 
Press.  Each  product  in  the  range  will  be 
advertised,  with  individual  shampoos 
advertising  their  specific  benefits. 

In  addition  ten  million  5p  off  coupons 
featuring  the  new  range  will  be  delivered 
door-to-door.  The  demand  that  these 
coupons  are  expected  to  create  will  be 
met,  say  Gibbs,  by  special  factory  packed 
display  units  which  in  turn  are  expected 
to  ensure  good  in-store  display.  This, 
conclude  Gibbs,  is  just  part  of  the  £3. 3m 
promotion  programme  planned  for  Sun- 
silk, which  will  mean  that  they  are  put- 
ting a  total  of  £5. 3m  behind  the  range. 
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COUNTERPOINTS 
REVIEW 

Gillette's  Contour-the  new  shape  of  shaving 


The  launch  of  Contour  by  Gillette  in 
September  1978  and  its  market  growth 
since  that  time  have  shown  beyond  any 
doubt  that  the  consumer  preference  for 
twin-blade  shaving  is  an  important  factor 
in  the  UK  market. 

After  Contour's  first  year  in  the 
market  place,  Gillette  claim  that  their 
twin-blade  system  products — Contour 
and  GIT — now  account  for  28.3  per  cent 
of  the  blade  market  in  sterling  value. 
Gillette  believe  that  this  shows  the  effec- 
tiveness of  their  policy  of  manufacturing 
products  with  high  performance  and  high 
profitability  for  the  trade. 

Years  of  constant  battle 

Things  have  not  always  been  easy  for 
the  company  in  the  market  place.  The 
years  up  to  1972  were  years  of  constant 
battle  with  Wilkinson,  due  to  pre-emin- 
ence in  the  traditional  double-edged 
blades  sector.  The  launch  of  Bonded  in 
1971  and  their  consistent  image-building 
advertising  strategy  improved  their  share 
of  blades  users  by  six  points  over  a  six- 
year  period. 

The  arrival  of  Bic  disposable  razors  in 
1976  began  to  affect  the  whole  shaving 
market,  and  between  1976  and  1978 
Wilkinson's  decline  had  begun.  During 
the  Wilkinson  growth  years  Gillette  con- 
tinued to  struggle  hard  and  maintained 
their  market  share,  some  notable  suc- 
cesses being  achieved.  The  major  event  of 
this  five-year  period  was  the  launch  of 
Gil  in  1972,  which  introduced  twin- 
blade  shaving  to  the  public  and  soon  be- 
came recognised  as  a  major  marketing 
factor  in  restricting  the  drift  of  blade 
users  to  Wilkinson.  This  particular 
product  launch  prepared  the  ground,  not 
only  for  future  Gillette  growth,  but  for 
twin-blade  shaving  overall. 

Brand  leadership  area 

Following  1972,  Gillette  had  to  con- 
tinue its  competitive  battle  with  Wilkin- 
son and  at  the  same  time  defend  the 
market  against  the  new  competitor,  Bic. 
New  product  development  was  the  area 
where  future  brand  leadership  would  be 
decided. 

Gillette's  research  and  development 
facility  worked  through  the  1970s  on 
high  performance,  high  profitability 
products,  leading  to  the  launch  of  the 
Gillette  two-blade  disposable  in  1978  and 
to  the  launch  of  Contour  in  October  of 
that  year.  The  fact  that  recent  research 


has  shown  Contour's  sales  pattern  to  be 
parallel  to  GTI  at  launch  paves  the  way 
for  further  product  activity  in  the  twin- 
blade  market  and  in  the  Contour  product 
area  particularly. 

The  launch  of  a  new  "lightweight" 
version  of  Contour  (C&D  March  1,  p328) 
provides  retailers  with  two  profit  oppor- 
tunities, first  at  the  existing  prestige  end 
of  the  market,  with  Contour  in  its  present 
form  (now  to  be  known  as  Contour 
deluxe)  and  secondly  with  Contour  light- 


weight which  will  bring  the  benefits  of 
Contour  twin-blade  shaving  to  many 
more  customers. 

One  aspect  of  Gillette's  research  on 
the  twin-blade  market  has  shown  that 
many  purchasers  of  twin-blade  shaving 
systems  are  in  the  younger  end  of  the 
consumer  age  bracket.  Because  of  this 
Gillette  decided  that  rather  than  cut  the 
price  of  the  existing  Contour  razor  they 
should  instead  produce  a  "lightweight" 
razor  which  still  offered  the  now-proved 
twin-blade  swivel-head  shaving  system, 
but  at  a  lower  cost.  Gillette  hope  this 
Contour  lightweight  launch  will  signifi- 
cantly increase  the  offtake  of  Contour 
blades  as  more  users  are  given  the  chance 
to  try  the  system. 

David  Geddes,  marketing  manager  of 


Gillette  shaving  division,  says:  "One  of 
our  jobs  in  Gillette  marketing  is  to  en- 
courage as  many  people  as  possible  to 
use  our  shaving  system,  because  after 
initial  sales  of  razors  the  continuing  sale 
of  blades  is  vital.  The  new  Contour 
lightweight  razor  with  two  cartridges  will 
sell  at  no  more  than  £1.25.  We  believe 
that  the  weight  of  the  handle  will  particu- 
larly appeal  to  younger  shavers,  who 
often  prefer  a  lighter  razor.  This  product 
launch  will  help  to  strengthen  the  shaving 
market  as  a  whole  and  Gillette  products 
in  particular  as  high  profit  areas  for 
retailers." 

Wet  shaving  flag  carrier 

Brand  share  figures  only  tell  part  of 
the  story,  however.  Gillette  clearly  be- 
lieve that  Contour  will  be  their  flag- 
carrier  in  the  wet  shaving  market  in  the 
1980s.  They  also  believe  that  a  large 
educational  job  still  has  to  be  done  on 
wet  shavers  to  encourage  them  to  use 
swivel-headed  razors — there  is  certainly 
a  feeling  in  the  trade  that  consumers  are 
increasingly  confused  about  the  variety 
of  blades  and  shaving  systems  available 
for  purchase. 

This  is  why  Gillette  has  just  spent  over 
£70,000  on  a  Press  campaign  in  the 
national  dailies,  which  explained  the 
principles  behind  the  Contour  razor 
system.  Under  the  headline  "Gillette 
Contour  does  for  shaving  what  indepen- 
dent suspension  did  for  driving",  the  ad- 
vertisement shows  how  the  swivel-head 
razor  adjusts  to  the  contours  of  the  face 
with  complete  control  and  keeps  both 
blades  working  at  the  perfect  angle  for 
longer  than  fixed  head  systems.  The  Gil- 
lette Contour  Press  advertisements 
featured  a  50p-off  introduction  coupon 
redeemable  against  the  purchase  of  a 
Contour  razor  before  April  30. 

Part  of  overall  strategy 

The  Press  campaign  is  part  of  the 
overall  strategy  for  Contour  which  is  in 
part  promotional  and  in  part  educational. 
Gillette  are  clearly  placing  much  faith 
in  the  market  share  of  Contour  growing 
further  still  and,  in  order  to  achieve  that 
growth,  consumers  will  have  to  be  able 
to  differentiate  between  the  systems  avail- 
able. This  advertising  is  one  of  a  number 
of  projects  that  Gillette  are  carrying  out 
in  order  to  ensure  that  Contour  shapes 
the  shaving  market  in  the  1980s  irrevoc- 
ably in  Gillette's  favour. 
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MINERS  TAKES  / 


Miners  are  re-launching  their  cosmetics  with 
beautiful,  new,  stylish  packs  in  Blackberry  Blue. 
A  modern  and  co-ordinated  range  of  make-up  that  caters  specifically  for 
young  working  girls. 

The  re-launch  will  be  backed  by  the  heaviest  advertising  and  promotional 
campaign  Miners  has  ever  had. 

Combined  with  the  specially  designed  new  display  units,  you  cc 
assured  of  a  6  times  a  year  stock  turn,  together  with  a  first-cla 
service  and  speedy  deliveries  this  is  an  opportunity  not  to  b 
missed. 

Earn  yourself  a  slice  of  the  £60  m  spent  on  cosmetics 
young  women  by  returning  the  reply  pa 
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Attractive,  vivacious  Sue  Bates  is  director 
of  marketing  at  Elizabeth  Arden,  which 
is  not  a  position  reached  by  sitting  back 
and  waiting  for  luck  to  fall  into  your 
lap. 

She  is  definitely  a  woman  on  the 
move,  a  fact  illustrated  by  the  speed  with 
which  she  met  and  married  her  husband. 
Their  paths  crossed  one  cold  February 
morning  at  Heathrow  and  they  married 
in  London  in  May.  Neither,  it  seems,  had 
much  time  to  "mess  around". 

Careerwise,  she  is  certainly  not  mess- 
ing around  either.  She  has,  she  says,  cer- 
tain goals  but  tends  not  to  think  about 
tomorrow  over  much,  preferring  to  get 
on  with  the  job  in  hand.  She  doesn't  be- 
lieve that  Arden  or  her  job  there  have 
"really  started  yet"  but  feels  there  is  a 
lot  of  momentum  which  will  continue  to 
bear  new  and  exciting  fruits  over  the 
next  two  years  at  least.  We  can,  it  seems, 
expect  new  launches  from  Sue  and  Arden 
which  will  make  "dramatic  contributions 
to  updating  the  line." 

Meeting  Sue,  one  is  impressed  by  her 
highly  organised  attitude.  She  confesses, 
however,  that  she  hasn't  always  been  or- 
ganised and  that  her  life  at  Oxford  was 
fairly  chaotic.  It  was  there  that  she 
began  imposing  organisation  on  herself 
and  it  has  now  become  a  habit.  Although 
her  job  could  quite  fairly  be  described  as 
high-powered,  she  feels  that  it  Is  vitally 
important  to  lead  a  normal  social  life 
and  keep  in  touch  with  friends  outside 
the  business.  Otherwise,  she  worries  that 
there  might  be  a  tendency  to  become 
somewhat  insular.  Looking  ahead,  she 
describes  herself  as  restrainedly  ambiti- 
ous but  is  "pretty  relaxed"  about  the 
future  and  what  it  holds  for  her. 

The  first  step  to  her  present  position 
was  taken  when  she  went  to  Oxford.  Al- 
though she  was  good  at  languages  she 
didn't  read  them  there  because  of  a  pact 
she  had  with  her  elder  sister.  She,  too,  was 
a  good  linguist  and  they  had  promised 
never  to  step  on  each  others  toes.  In- 
stead she  chose  history  because  "although 
reading  it  doesn't  particularly  qualify  one 
for  anything,  it  disqualifies  one  from 
nothing". 

"My  tutor  thought  I  ought  to  go  into 
the  civil  service  and  I  even  got  as  far 
as  taking  the  exams.  When  I  came  to 
London  to  take  them  I  went  out  to  a 
night  club  the  night  before  and  was  a  bit 
hungover.  But  I  don't  think  it  was  that 
that  made  me  realise  that  the  civil  ser- 
vice wasn't  for  me.  I  got  a  bit  cross 
during  those  exams  about  the  bureau- 
cracy of  the  whole  thing. 

"Bureaucracy    has    always    been  an 
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anathema  to  me.  Much  of  my  time  at 
Arden  has  been  spent  re-assessing  the 
way  we  do  things.  It  is  a  constant  pro- 
cess; seeking  to  do  things  a  better  way 
but    without    a   breakdown  occurring. 

From  Oxford  Sue  went  into  advertis- 
ing. When  asked  why,  she  grins  and 
says:  "I  was  hoping  you  weren't  going 
to  ask  that.  It  was  probably  because  of 
the  whole  sixties  media  thing.  I  had  no 
idea  what  to  expect  and  was  horrified 
when  the  first  job  I  was  given  was  to 
add  up  rows  and  rows  of  figures.  It  was 
not  what  I  had  in  mind  at  all!" 

Applying  for  this  job  she  came  across 
discrimination  for  the  first  time.  "Having 
been  to  a  single-sex  school  and  university 
where  most  of  my  teachers  were  women 
and  therefore  working  women,  I  had 
simply  not  encountered  it  and  was 
shocked  at  the  interview  when  I  was 
asked  whether  or  not  I  was  serious  about 
wanting  a  job.  Or  if  I  would  just  go  off 
and  get  married.  But  the  agency  had 
decided  they  needed  a  woman  for  their 
cosmetic  account — Coty — so  I  was  taken 
on  as  assistant  account  executive.  Once 
they  found  they  had  a  willing  worker  on 
their  hands,  though,  they  used  me  for  all 
sorts  of  things.  In  the  end  my  involve- 
ment with  the  Coty  side  was  only  about 
a  fifth  of  what  I  was  doing.  I  became  an 
account  executive  within  a  year  and  was 
there  four  years  altogether.  I  gained  a 
lot  of  varied  experience  encompassing 
dog  biscuits,  beds,  antiseptics  and  cigar- 
ettes." 

Sue  then  moved  on  to  Chesebrough- 
Pond's  and  found  it  surprisingly  easy  to 
switch  sides:  "Advertising  had  always 
subconsciously  bothered  me.  A  lot  of 
people  get  tense  and  emotional  about 
something  which,  in  business  terms,  is 
only  part  of  the  marketing  mix — a  small 
part  of  the  total  business  challenge.  I  was 
not  one  of  those  who  lived  and  breathed 
advertising." 

Her  stint  with  Pond's  lasted  one-and- 
a-half  years,  during  which  time  she 
learned  the  "other  side"  of  the  business. 
"I  suppose  the  process  may  have  had 
some  benefit  to  the  company.  I  launched 
Cachet  while  I  was  there  and  we  were 
into  a  period  of  expansion  of  the  Cutex 
brand.  Then  I  went  straight  to  Arden. 

"I  didn't  realise  at  the  time  that  I'd 
found  my  niche.  It  was  an  enormous 
contrast  from  the  mass-market  limited 
distribution  outfit — from  a  company 
which  had  developed  its  business  and 
marketing  practice  some  years  previously 
to  one  which  was,  quite  frankly,  loitering 
on  the  verge  of  the  modern  business  era. 

"It's  a  tricky  thing  to  say  but  Arden 


went  into  limbo  a  bit  after  Miss  Arden 
died,  which  was  just  over  ten  years  ago. 
For  the  first  two  years  the  company  was 
owned  by  a  bank  and  then  Eli  Lilly  took 
over.  It  took  some  time  to  develop  future 
policies  but  it  was  an  exciting  time  be- 
cause we  had  to  get  on  with  it.  During 
my  time  we  have  cemented  our  inter- 
national marketing  structure  and  now 
have  a  world-wide  product  development 
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programme. 

"We  have  also  successfully  worked  out 
our  relationship  with  our  parent  com- 
pany. These  relationships  can  go  so  hope- 
lessly wrong  but  we  have  been  extra- 
ordinarily lucky  and  have  benefited 
enormously  from  the  research  and  devel- 
opment opportunities  offered  by  Eli  Lilly. 
The  success  of  Visible  Difference,  for  in- 
stance, which  made  us  so  confident,  was 
only  possible  because  of  our  association 
with  Lilly." 

The  first  product  Sue  came  to  grips 
with  at  Arden  was  Blue  Grass.  She  had 
had  a  lot  of  experience  with  fragrance 
from  her  involvement  with  Coty  and  the 
launch  of  Cachet.  Looking  closely  at 
Blue  Grass  she  found  that  there  was  a 
high  level  of  brand  awareness  and  a 
strong  brand  image.  It  was,  however,  ripe 
for  re-promotion  so  she  launched  a  tele- 
vision campaign  and  a  small  aerosol 
variant.  Other  companies  were  "cleaning 
up"  with  these  small  sprays  but  "believe 
it  or  not  Arden  did  not  have  any  at  that 
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ime.  When  we  added  it  sales  went  up  by 
10  per  cent." 

After  her  first  year  with  Arden  Sue 
pent  the  next  four  in  the  European 
(ffice  which  was  based  "somewhere  in 
^ondon".  At  first  her  title  was  European 
narketing  manager  but  she  was  soon 
iromoted  to  director.  Her  job  consisted 
if  two  things,  troubleshooting  and  mak- 
ig   international    marketing    work — so 
hat  new  product  development  would  be 
ruly  international  rather  than  an  imposi- 
on  of  American  strategies. 
"We    were    also    re-organising  our 
narketing  departments  in  various  coun- 
ries  and  I  spent  eight  months  operating 
s  marketing  director  in  Italy.  I've  never 
orgiven  myself  for  not  learning  Italian 
t  that  time  but  I  was  terribly  busy  jet- 
ing  in  and  out.  It  was  a  very  exciting 
nd  exhausting  period. 
"I  was  lucky  that  the  launch  of  the 
ollection  co-incided  with  my  own  move 
)  the  UK  operation  so  that  something  I 
ad  been  nursing  along  actually  came 


with  me  and  I  was  able  to  see  the  pro- 
ject through.  Usually  my  involvement 
stopped  at  the  time  of  the  launch  but  I 
brought  this  one  with  me.  It  was  a  nice 
way  to  start  off  here.  We  are  very  happy 
with  the  performance  of  the  Collection. 
One  of  our  concerns  about  this  range — 
it  is,  indeed,  a  permanent  concern  about 
all  new  additions — was  that  it  would 
compete  with  any  of  our  own  bedrock  of 
established  business,  but  the  Collection 
has  proved  to  be  purely  additive,  we 
have  not  lost  anything  to  it." 

Visible  Difference,  and  its  new  eyecare 
sister  product,  are  two  other  successes 
of  which  Sue  is  justifiably  proud.  "There 
was  originally  a  great  deal  of  debate 
about  this  range,  particularly  the  pricing 
of  it.  But  there  are  lots  of  products  on 
the  market  which  are  more  expensive. 
We  were  not  sure  at  first  whether  to  go 
for  high  volume  distribution  and  low 
price  or  low  volume  distribution  ancl 
very  high  price.  We  decided,  though,  that 
the  last  way  was  not  the  way  we 
operated,  so  we  aimed  for  volume." 

The  latest  skin  care  range  launched  by 
Arden,  Millenium,  has  an  expensive  feel 
and  indeed  when  all  four  products  are 
initially  bought  the  outlay  is  fairly  steep. 
Individually,  however,  as  Sue  points  out, 
they  are  not  as  pricey  as  some  skin  care 
items  on  sale.  With  this  range,  however, 
they  have  gone  for  limited  distribution. 
"What  we're  doing  is,  as  far  as  possible, 
pricing  according  to  our  costs.  We  start 
from  first  principles  though  and  that's 
expensive." 

The  principles  Sue  is  talking  about  are 
the  basics  of  research  and  development. 
Their  R&D  department  apparently  makes 
a  two-pronged  attack  on  the  problem  of 
skin  care.  One  is  a  non-specific  search  for 
a  deeper  understanding  of  how  skin 
works  and  the  other,  the  more  specific 
job  of  creating  products  to  help  it  do  its 
job  a  little  better,  a  little  longer. 

The  existing  Arden  skin  care  range  is, 
of  course,  in  almost  total  distribution  but 
Sue  believes  that,  unlike  Visible  Differ- 
ence, which  performs  a  particular  func- 
tion— improving  skin  texture — and  can 
be  seen  to  do  that  for  most  skin  types, 
selling  general  skin  care  products  can  be 
more  difficult.  "There  comes  a  point 
when  a  product  stops  being  all  things  to 
all  people.  People  have  got  to  recognise 
their  own  skin  types  and  needs.  If  a 
customer  is  convinced  that  she  wants  a 
bright  red  lipstick  then  there's  nothing 
much  you  can  do  to  dissuade  her,  even 
if  it's  patently  obviously  wrong  for  her. 
But  skin  care  is  an  area  where  counter 
assistants  can  help  enormously.  It  is  quite 


easy  to  spot  the  various  skin  types  after 
a  little  studying  and  to  suggest  the  types 
of  product  that  might  be  suitable. 

"A  commitment  is  needed  on  the  part 
of  the  counter  assistant  when  selling  skin 
care  items.  Investment  in  time  and 
thought  and  sympathy  pays  dividends. 
The  customer  is  happy  and  comes  back 
for  more  and  then  sales  soar."  Sue  be- 
lieves that  consumers  really  appreciate 
sound  advice  from  behind  a  counter  and 
that  almost  the  strongest  promotion  for 
^ny  product  is  word  of  mouth,  though 
the  strongest  of  all  is  actually  using  the 
product  and  not  just  talking  about  it. 

Sue  Bates  believes  that  the  more 
scientific  approach  we  are  seeing  to  skin 
care  these  days  is  the  signpost  to  the 
future.  "There  have  been  significant  ad- 
vances made  in  understanding  the  skin 
and  some  of  the  equipment  we  now  have 
makes  it  possible  for  products  to  be  more 
scientifically  produced.  Science  is  becom- 
ing much  more  a  part  of  everyday  life 
and  we  have  to  talk  about  what  a 
product  can  do — not  just  say  that  it 
makes  your  skin  look  nice.  Of  course 
some  products  that  have  been  around  for 
years  work  very  well,  it's  like  all  those 
old-wive's  tales  which  are  slowly  being 
proved  right — they  do  work,  it's  just 
that  up  till  now  we  never  knew  why". 

Sue  is  happy  about  this  scientific  ap- 
proach to  selling  skin  care  because  she 
has  never  seen  herself  as  being  in  the 
business  of  selling  promises  and  magic 
potions.  "At  Arden  a  lot  of  people  are 
sensitive  to  the  fact  that  they  are  making 
money  out  of  people's  dreams  but  the 
beauty  business  is  the  same  as  any  other 
and  we  must  actually  offer  a  product 
which  serves  a  useful  purpose.  It's  quite 
easy  to  be  straight  about  what  a  product 
does  when  it  comes  to  selling  pink  lip- 
sticks. A  pink  lipstick  is  a  pink  lipstick 
is  a  pink  lipstick,  but  it's  more  difficult 
with  skin-care  products.  And  women  to- 
day, who  through  good  editorials  and 
advertising  in  the  women's  magazines,  are 
more  aware  of  their  skin  and  its  prob- 
lems, want  to  know  what  it  is  they  are 
going  to  get  out  of  a  product.  Arden  are 
making  it  possible  for  these  people  to  be 
sensible  about  skin  care. 

"This  heightened  awareness  of  skin 
care  has  also  been  brought  about  by 
women's  changing  perceptions  about 
themselves.  Once  upon  a  time  they  ap- 
plied make-up  in  order  to  look  good  but 
they  used  it  as  a  mask.  Now  they  want 
their  make-up  to  reflect  only  the  fact  that 
they  themselves  actually  look  good.  This 
is  a  fundamental  change  to  the  whole 
business  of  beauty." 
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Do  you 
remember  summer? 


Traditionally,  the  onset  of  summer — 
or,  at  least,  those  months  which  are 
supposed  to  contain  summer — means  an 
upswing  in  the  sale  of  certain  items. 
Fairly  logically  these  are  associated  with 
holidays  and  sunshine — sunglasses,  sun- 
tan  lotion,  travel  sickness  products,  "fun- 
ny tummy"  treatments,  swimming  caps, 
etc.  Seasonal  variations  probably  apply 
less  rigidly  now  than  they  used,  as  people 
often  go  away  in  the  winter  (skiing 
holidays  require  sunglasses  and  suntan 
lotions  just  as  much)  or  in- 
deed whenever  they  feel  like 
it,  or  can  fit  it  in  with  their 
busy  schedules. 

Because  of  these  tight 
schedules  you  may  be  re- 
quired to  offer  quite  a  lot 
of  assistance.  In  they  bounce, 
24  hours  before  their  plane 
wings  them  to  sunnier  climes, 
not  packed  yet  and  in  a  flap. 
They  are  wearing  three  over- 
coats, two  pairs  of  gloves  and 
a  drip  on  the  end  of  their 
nose  and  cannot  imagine 
themselves  clad  only  in 
swimming  trunks  and  soak- 
ing up  the  sun.  Where  they 
are  going,  however,  is  quite 
important  in  that  it  should 
guide  their  choice  of  sun 
preparation. 

Vichy  relaunched  their  sun 
care  range  this  year  in  a 
simplified  form  which  aims  to  explain 
these  different  requirements.  Instead  of 
having  numerous  factor  numbers  to 
choose  from  they  now  only  have  two. 
Number  six  is  for  extra  protection,  they 
explain,  for  skin  very  sensitive  to  sun- 
light or  for  use  in  intense  sunshine  such 
as  on  the  sea,  in  the  mountains,  or  in 
particularly  hot  climates  near  the  equator. 
For  use  in  less  extreme  conditions,  or 
by  people  whose  skin  is  normal,  or  only 
slightly  sensitive  to  the  sun,  or  for  skin 
already  acclimatised,  then  factor  three 
products  should  'be  recommended. 

Tanning  is  of  course  the  body's  natu- 
ral defence  against  the  sun's  ultra-violet 
rays.  A  tan  acts  as  a  protective  layer, 
preventing  harmful  rays  penetrating  fur- 
ther than  the  surface  of  the  skin.  It  is, 
however,  a  complicated  mechanism  and 
takes  time  to  develop.  If  the  skin  is 
subjected  to  too  much  sunlight,  too  soon, 
it  cannot  react  quickly  enough  and  burns 
as  a  result.  For  most  people  in  Britain 
this  is  also  an  underused  mechanism, 
called  upon  to  work  overtime  for  per- 
haps two  or  three  weeks  in  a  year.  The 
best  way  to  develop  a  tan  is  gradually 


to  increase  the  time  spent  sunbathing.  It 
is  not  true  therefore  that  people  will 
tan  quicker  the  longer  they  stay  out 
in  the  sun:  all  they'll  do  is  burn  quicker. 

For  a  number  of  years  now  Ambre 
Solaire  and  Bergasol  have  been  slugging 
it  out  for  number  one  position  in  the 
market.  The  story  so  far:  there  was 
Ambre  Solaire  top  dog  in  a  growing 
market  when  in  came  Bergasol  (good 
news  for  the  chemist,  being  a  chemist- 
only  brand  and  good  news  for  British 


sun  worshippers  because  of  its  acce- 
lerated tanning  property).  Ambre  Solaire 
was  relaunched  but  Bergasol  was  still 
moving  up.  Chefaro,  Who  market  Berg- 
asol, are  quite  frank  about  their  current 
aim :  "We  plan  to  become  number  one 
in  the  suntan  preparation  market  this 
year  and  are  backing  the  range  with  an 
advertising  spend  of  £500,000."  They  are 
also  changing  their  "media  strategy"  and 
will  be  using  full-colour  pages  in  the 
national  Press  throughout  the  summer, 
with  additional  full-colour  double-page 
spreads  in  women's  magazines. 

Comments  Diane  Kay,  product  man- 
ager: "Our  1980  advertising  campaign, 
based  on  the  slogan  "Makes  you  go 
brown  faster",  communicates  the  Berg- 
asol message  to  the  consumer  in  the 
simplest  and  strongest  terms.  Our  re- 
search has  shown  that  most  holiday- 
makers  place  a  suntan  at  the  top  of 
their  list  of  holiday  expectations,  and 
Bergasol's  unique  combination  of  pro- 
tection faotors  and  tanning  accelerator, 
offering  them  the  fastest,  safest  tan  is 
the  ideal  choice." 

There  is  of  course  (or  at  least  seems 


to  be)  an  almost  numberless  army  of 
suntan   preparations   now   available.  II 
may  come  as  much  of  a  surprise  to  you 
as  it  did  to  me  to  learn  that  the  Cool 
tan     range     from     Kathleen  Courl 
"pioneered  the  British  market"  and  was 
first  introduced  in  1934.  A  spokesmai 
for  the  company  commented:  "Fortun 
ately  the  efforts  of  some  foreign  brands 
accompanied    as    they    are    by  heavy 
advertising    investment    spending,  wil 
mean  that  the  market  through  the  early 
1980s  should  continue  to  ex 
pand.  However,  as  all  the 
chemist  trade  knows  full  well 
the   British  market  lacks 
Mediterranean    climate  anc 
therefore  investment  spending 
by  some  of  the  newer  brand; 
may  burn  some  of  them  out 
Cooltan,  long  established,  has 
weathered  poor  summers  pre 
viously  and  we  look  forward 
to  a  brilliant  summer  with 
Cooltan  in  1980." 

The  simple  fact  of  the 
market  is  that  it  has  seen 
too  many  poor  summers.  If 
we  have  to  suffer  another 
dull  and  dreary  season  there 
may  well  be  a  few  casualties, 
WB  Pharmaceuticals  do  not 
believe  their  Uvistat  range 
will  be  among  them.  They 
claim  to  be  "the  only  major 
brand  to  gain  market  share 
in  chemists  in  1979."  They  go  on 
to  explain:  "The  Uvistat  range  in  1979 
took  over  second  position  in  three 
of  the  nine  television  regions  and  gained 
increased  share  in  another  two.  After 
just  two  seasons  the  extended  Uvistat 
range  has  consolidated  its  position  in 
the  sun  preparations  market  as  the 
equal  number  two  brand  by  volume, 
according  to  independent  research". 

The  entire  Uvistat  range,  including 
Uvitan  and  Uvicool,  will  be  promoted 
again  in  1980  in  a  bid  to  "strengthen 
the  brand's  position  in  this  fiercely  com- 
petitive market".  Plans  include  "sub- 
stantial support  for  chemists  only,  with 
a  national  trade  promotion"  but  details 
of  the  consumer  campaign  are  not  yet 
available. 

Lynn  Smith,  cosmetics  manager  at 
Roche,  also  declined  to  "go  into  print 
just  at  this  very  moment  with  our 
detailed  creative  strategy  and  timing" 
because  "one  can  sense  the  competition 
already  hotting  up".  Their  joint  poster 
campaign  with  Jersea  swimwear  (illus- 
trated) will  certainly  catch  a  few  eyes 
with  its  exhortation  to  "oatch  a  tan" 
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and  the  company  says  that  reaction  to 
the  totally  redesigned  packaging  and 
presentation  of  the  Eversun  and  Aqua- 
sun  ranges  have  surpassed  Roche's  own 
predictions.  "We  are  getting  total  accep- 
tance from  every  type  of  outlet  we 
approach",  says  Lynn  Smith,  "from  the 
big  chains  to  the  individual  independent 
chemist  and  to  such  specialist  businesses 
as  airport  shops.  At  the  outset  we  have 
sought  to  establish  a  good  relationship 
with  the  chemist.  We  have  adopted  a 
totally  responsible  attitude  towards 
1979  stock  and  have  taken  any  surplus 
back.  This  policy  has  undoubtedly 
helped.  But  it  is  our  new  range  and  our 
big  media  plan  incorporating  national 
television,  women's  magazines  and  the 
joint  poster  campaign  with  Jersea  which 
has  projected  us  into  the  big  league." 

Two  other  ranges  said  to  have  in- 
creased their  share  of  the  market  in 

1979  are  Piz  Buin  and  Coppertone.  Piz 
Buin  was  repackaged  in  1979  and  made 
nationally  available  for  the  first  time, 
being  distributed  hy  Cologne  Perfumery 
Ltd.  General  manager,  Tony  Rix  had 
this  to  say:  "In  1979  we  took  on  the 
distribution  of  the  Piz  Buin  range  in 
association  with  Alberto  Culver.  Wider 
product  availability  dramatically  im- 
proved sales  over  previous  years  and 
we  are  delighted  that  independent  re- 
search has  shown  the  range  to  be  the 
most  successful  newcomer  for  the  sea- 
son". There  are  three  additions  to  the 

1980  Piz  Buin  range:  a  high  protection 
product  for  people  with  extra  sensitive 
skins;  double  tan,  a  combination  of 
factor-four  milk  and  an  instant  tan  to 
give  protection  plus  a  good  start  to  a 
deep,  even  tan,  and  Apres  Constant — 
a  blend  of  self-tan  and  apres  milk  which 
Donditions  the  skin  and  helps  maintain 
i  suntan.  There  is  also  a  new  lip  stick. 
The  brand  will  receive  backing  worth 
£150,000  in  the  national  Press  on  the 
theme  of  protection  plus  tanning. 

Coppertone  from  Plough  UK  now 
plaims  fourth  position  in  the  market 
[eague  table  and  they,  too,  "with  in- 
creased promotion  and  advertising 
should  gain  an  even  firmer  foothold  this 
^ear".  They  will  continue  to  operate 
heir  "no  risk"  policy  this  year  which 
jneans  that  even  if  we  have  the  worst 
Summer  on  record,  retailers  will  not  be 
left  with  excess  product  at  the  end  of 
he  season. 

Three  thousand  poster  sites  have 
)een  booked  for  Coppertone  and  space 
taken  in  leading  national  magazines  in- 
:luding  Honey,  Over  21,  Cosmopolitan, 
*ihe,  19,  True  Story  and  True  Roman- 
es. The  budget  has  been  doubled  this 
ear,  says  the  company,  to  ensure  maxi- 
num  coverage.  In  addition  there  will 
>e  several  promotions  and  Coppertone 
sill  be  sponsoring  the  European  frisbee 
lisc  championship. 

Super  Shade  15  is  said  to  have  been 
ery  successful  in  1979:  "Clinical  tests 
ave  proved  it  to  be  an  ideal  product 
or  the  highly-sensitive,  allowing  ex- 
»osure  to  the  sun  where  none  was  pos- 
ible  before".  Wider  distribution  of  this 
>roduct  is  planned.  The  original  Carib- 


bean coconut  fragrance  in  dark  tanning 
oil  and  lotion  will  be  joined  this  year  by 
a  new  Tropical  Blend  fragrance — 
Florida  citrus.  It  will  be  available  in 
dark  tanning  oil  only.  The  addition  of 
this  "tangy"  fragrance  suggests  that  not 
everyone  wants  to  parade  the  beaches 
smelling  like  a  Bounty  bar. 

This  has  not  however  affected  the 
success  of  the  Hawaiian  Tropic  range 
which   Unicliffe  began   to  distribute  in 


the  UK  last  year.  "In  1979  Hawaiian 
Tropic  achieved  their  aim  which  was  to 
dominate  the  suntan  displays  in  each 
selected  outlet  by  colourful  and  original 
displays.  This  was  backed  up  by  con- 
sumer education  which,  research  indi- 
cates, is  still  sadly  lacking.  Promotion 
is  another  key  area  for  the  suntan  busi- 
ness", believes  the  company,"  and 
Hawaiian  Tropic  fulfilled  their  promise 
Continued  on  p10 
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to  spend  a  substantial  proportion  of 
their  budget  in  these  activities,  for 
example  by  sponsoring  Paul  Newman 
at  Le  Mans." 

They  are  doubling  advertising  expen- 
diture for  1980  with  colour  pages  in  all 
the  major  women's  magazines  from 
May  until  August.  The  advertising  will 
be  complemented  by  the  use  of  radio 
and  provincial  advertising.  The  com- 
pany assures  us  also  that  all  this  adver- 
tising will  be  "the  most  startling  and 
original  ever  seen  in  the  UK." 

Bearing  in  mind  that  the  beaches  at 
Bognor  or  Skegness  are  illiberally  sup- 
plied with  palm  trees,  perhaps  the  most 
startling  and  in  some  ways  disconcerting 
promotional  idea  this  summer  comes 
from  Nivea.  The  Nivea  holiday  weather 
plan  guarantees  the  consumer  either  a 
golden  tan  if  the  sun  shines  or  a  share 
of  £10.000  if  they  suffer  a  wet  holiday. 
To  be  eligible  a  customer  need  only 
complete  an  entry  leaflet  telling  the 
company  which  week  and  in  which  area 
of  the  UK  they  wish  to  be  "insured", 
writing  in  the  pack  code  of  any  Nivea 
sun  prep  and  their  name  and  address. 
Then  if  more  than  40mm  of  rain  falls 
in  the  nominated  week  and  area  they 
will  receive  up  to  a  maximum  of  £5  per 
person.  It  might  be  described  as  a  pessi- 
mistic plan  but  it's  certainly  realistic. 

When  people  are  buying  suntan  pro- 
ducts they  are  probably  also  thinking 
about  sunglasses,  which  makes  a  joint 
promotion  between  Bergasol  and  Foster 
Grant  doubly  clever.  Holiday  makers 
who  have  booked  their  holiday  through 
Cosmos  Travel  or  Tntasun  Holidays  to 
Florida  are  eligible  to  enter  a  "spot  the 
beachball"  competition  with  a  £1.000 
cash  prize.  Entrants  have  to  give  proof 
of  purchase  of  one  pair  of  1980  Foster 
Grant  sunglasses  and  a  Bergasol  product 
from  a  chemist's  shop.  And  because  en- 
try forms  arrive  with  travel  tickets  the 
companies  believe  this  should  stimu- 
late those  last-minute  purchases. 

First  reports  from  Foster  Grant 
stockists,  particularly  those  on  the  south 
coast,  show  that  the  early  mild  weather 
we  experienced  a  few  months  back  had 
a  cheering  effect  on  the  sales  of  sun- 
glasses; "Photochromies."  says  the  re- 
port, "have  got  off  to  a  flying  start  and 
men's  styles  are  moving  well. 

Oliver  Goldsmith  is  still  in  there 
swinging.  This  year  as  well  as  his  own 
range  of  sunglasses,  including  the  new 
private  collection — 15  new  designs  in  an 
array  of  the  latest  fashion  colours — he 
also  distributes  the  ranges  from  Lanvin. 
Daniel  Hechter  and  Emmanuelle  Khanh 
which  always  attract  a  lot  of  comment. 
As  he  himself  says:  "The  weather  may 
not  be  good  in  this  country  but  if  the 
product  is  right  and  is  more  exclu- 
sive than  other  brands  there  is  always  a 
demand  to  be  found".  All  we  can  add  to 
that  is  the  maxim  that  if  the  outlet  is 
right,  and  is  friendlier  and  more  helpful 
than  others,  then  there  is  always  a 
customer  to  be  found. 


April.  OK.  you've  been  meaning  to  lose 
that  little  bit  of  extra  weight  since  Janu- 
ary 1.  And  you  did  try  harder  that  week 
in  early  March  when  you  booked  your 
holiday,  but  then  Auntie  Marge  came 
to  stay  and  you  had  to  feed  her.  didn't 
you?  And  then  of  course  there  was 
Easter  and  all  those  lovely  chocolate 
eggs,  but  you  only  had  the  teeniest  nibble 
of  course.  Still,  it  is  April  now.  only  a 
few  months  till  you  have  to  get  back 
into  that  bikini,  and  if  you  really  tried 
hard  and  lost  quite  a  lot  you  could  even 
buy  that  stunning  new  one-piece  that's 
almost  a  no-piece,  couldn't  you? 

April  and  the  bursting  of  buds  and  the 
last  zip  means  that  those  thoughts  are 
running  through  the  heads  of  literally 
millions  of  ladies.  Men  think  about  losing 
weight  too.  but  in  very  different  and 
almost  incomprehensible  ways — if  I  only 
have  three  pints  and  no  chips  I  can  have 
a  double  helping  of  jam  roly-poly — so 
let's  stick  to  the  ladies. 

Those  ladies  are  going  to  need  a  firm 
psychological  push  before  they  stop  mut- 
tering and  do  something.  A  recent  article 
on  this  subject,  written  by  a  self-confes- 
sed thinnie.  stated  that,  in  her  opinion, 
people  were  fat  simply  because  they  ate 
and  drank  too  much.  She.  on  the  other 
hand,  was  thin  because  she  exercised 
self-control.  This  is  absolutely  true,  but 
totally  unrealistic  when  you're  dealing 
with  real  people  as  opposed  to  the  saint 
she  must  be.  We  are  surrounded  by 
inducements  to  eat.  Indeed,  our  whole 
social  structure  is  geared  to  food — "I'll 
meet  you  in  the  wine  bar  for  a  snack"; 
"Coming  down  the  pub.  then?":  "Do 
come  over  for  a  bite":  "We  must  try  that 
new  Indian  place  on  the  corner". 

Ladies,  particularly  non-working 
mothers  who  might  be  a  bit  housebound, 
need  a  little  help.  A  nagging  husband 
won't  help  much,  a  visit  to  the  doctor 
might  but  women  are  notoriously  defen- 
sive about  weight  problems,  not  wanting 
to  bother  their  busy  GP  with  what  they 
see  as  a  purely  cosmetic  problem.  Local 
slimming  clubs  work  very  well  for  some 
people,  and  not  at  all  for  others.  Those 
others  are  going  to  pop  into  their  local 
chemist  at  some  time  or  another  and 
while  they're  picking  up  gripe  water  for 
the  baby  their  eyes  may  well  wander  to 
the  "slimming  foods"  on  display.  A 
sideways  glance  is  enough.  Then  they 
might  ask  if  you've  ever  tried  "this 
stuff".  Don't  be  offended,  even  if  you're 
a  sylph-like  seven-and-a-half  stone.  Be 
honest,  say  something  like:  "I've  never 
tried  it  but  my  mum  says  it's  good"  or 
"I've  heard  that  .  .  ."  and  so  on.  Best  of 


all  \  ou  ma\  be  able  to  pass  on  other 
customers'  experiences. 

"Slimming  foods" — in  quotes  because 
it  is  a  misnomer:  eating  these  foods  won't 
make  you  slim,  not  eating  other  foods 
might — have  received  a  lot  of  slick  in 
their  time.  Avid  consumerists  have  poin- 
ted out  that  a  bar  of  slimming  chocolate, 
a  packet  of  slimmer's  biscuits  or  a  bowl 
of  slimmer's  cereal  contains  almost  the 
same  amount  of  calories  as  a  bar  of 
Cadbury's.  a  pack  of  Jaffa  cakes  or  a 
bowl  of  Alpen.  They  are  called  a  "con" 
because  of  this.  When  you  think  about 
il.  however,  that's  exactly  what  Ihey  are 
— a  confidence  trick,  or  rather,  a  confi- 
dence boost.  But  sneerers  are  missing  the 
point.  Fat  people,  be  they  really  over- 
weight or  just  a  little  plump,  need  the 
psychological  help  these  foods  offer.  The 
calories  have  been  counted  in  advance, 
there's  no  checking  back  to  calories 
charts,  or  careful  trimming  and  weigh- 
ing. They  know  that  if  they  eat  the  two 
or  three  biscuits  allowed  with  a  glass  of 
milk  or  whatever,  then  that  is  their 
lunch  and  it  won't  make  them  any  fatter. 
Indeed,  if  they're  as  good  tomorrow  and 
the  day  after  it'll  even  make  them  thin- 
ner. And  most  also  understand  that  that 
was  a  meal — if  they'd  had  a  couple  of 
ginger  nuts  and  a  glass  of  milk,  that 
would  have  counted  as  a  snack  and  they 
would  be  looking  around  for  a  little 
something  else  to  fill  them  up.  And  of 
course,  everyone  knows  that  you  get  fat 
if  you  eat  proper  biscuits,  overlooking 
the  fact  that  it's  what  you  eat  as  well 
that  makes  you  fat. 

These  are  all  important  points  to  re- 
member when  watching  a  customer  dif- 
fidently looking  at  these  products  on 
shelf.  You  may  not  realise  it  but  she's 
having  nightmare  fantasies  about  you. 
You  striding  up  and  saying:  "Well, 
decided  to  get  some  of  that  flab  off, 
have  you?  Right  ho.  this  is  what  you 
need  fatty".  Or  of  you  sniggering  when 
she  hands  you  a  packet  of  Slender  and 
a  Diet  Pepsi  and  then  whispering  lo 
your  friend  behind  her  retreating  enorm- 
ousness.  Of  course  you'd  never  dream 
of  doing  anything  like  that,  but  that 
doesn't  matter,  she  believes  you  might, 
so  she  really  has  to  screw  up  her  courage 
to  bring  her  purchases  over  to  you.  Be 
careful. 

For  some  time  in  the  1970s  biscuits 
and  bars  of  chocolate  led  this  particular 
field  of  food  replacement  products.  Then 
in  1975  Carnation  launched  Slender  as  a 
meal  in  a  glass,  just  add  milk,  drink  and 
enjoy.  It  caught  on.  Something  about  the 
simplicity  was  right.  You  only  have  to 
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look  at  the  "me-too's"  that  have  come 
after  to  realise  that.  Of  course  these  new 
products  will  object  to  being  labelled 
"me-too",  pointing  out  that  they  are  dif- 
ferent, some  require  the  addition  of 
water  rather  than  milk  and  claim  this  as 
a  product  benefit  because  water  is  less 
fattening  than  milk — it's  also  less  satisfy- 
ing. And  claiming  also  that  their  product 
has  this  or  that  in  it  which  makes  it 
better  than  the  opposition. 

All  of  this  may  be  true  but  it  is,  in  the 
final  analysis,  the  customer's  choice  and 
she  will  choose  the  product  she's  seen 
advertised  irT  the  most  appealing  way,  the 
product  that  her  friend  told  her  is 
wonderful  or  the  product  which  is  most 
prominently  displayed  at  the  time  of  pur- 
chase. She  will  not,  I  don't  think,  go  for 
the  cheapest,  after  all  she  is  buying 
something  for  herself,  something  which 
will  "do  her  good".  And,  whichever 
product  she  chooses,  it  is,  like  the  bunch 
of  dandelions  she  received  from  her  four- 
year-old  on  mother's  day,  the  thought 
that  counts. 

The  total  slimming  market  is  now  esti- 
mated to  be  worth  over  £130m  and  meal 
replacements  are  said  to  be  one  of  the 
fastest  growing  market  sectors  with  about 
10  per  cent  share.  According  to 
Carnation,  manufacturers  of  Slender,  the 
sector  was  worth  £15m  at  rsp  in  1979, 
and  they  predict  that  by  the  end  of  1980 
this  figure  will  have  increased  by  25  per 
cent  to  over  £18m. 

Slender  is  currently  being  relaunched 
in  a  new  formulation  which  is  said  to 
contain  50  per  cent  more  protein,  thus 
increasing  the  product's  "appetite  satis- 
fying" properties  without  an  increase  in 
calorie  content.  After  the  addition  of  a 
third-of-a-pint  of  milk,  a  glass  of  Slender 
is  said  to  provide  only  229  calories  and, 
of  course,  all  the  essential  nutrients. 

Because  this  relaunch  comes  fairly 
hard  on  the  heels  of  Unicliffe's  launch 
of  HPD  it  looks  like  retaliation.  Carna- 
tion say  this  is  not  so  and  that  plans 
for  this  change  were  being  formulated 
many  moons  ago.  HPD  was  launched  in 
a  very  striking  way.  The  advertisements 
in  women's  magazines  were  full  of  words. 
This  was  a  gamble  since  magazine- 
skimmers  are  notoriously  lazy  about 
reading  ad  copy,  but  it  seemed  to  have 
paid  off  and  the  company  claims  that 
HPD  gained  a  20  per  cent  sterling  share 
of  the  meal-replacement  market  in  the 
year  since  it  was  launched.  Indeed  Uni- 
cliffe claim  that  between  HPD  and  their 
Limmits  range  they  have  "cornered"  50 
per  cent  of  this  market.  They  are  plan- 
ning to  add  new  lines  to  the  Limmits 
range  this  year,  including  new  chocolate 
flavour  Limmits  biscuits  with  bran. 

Both  HPD  and  Limmits  will  be  sup- 
ported with  heavy  television  advertising 
and  in  the  women's  Press.  Unicliffe  have 
also  produced  a  magazine,  The  Slimming 
Question,  which  is  sold  through  chemists 
only  (lOp).  "The  editorial  policy  of 
the  magazine,"  says  Nick  Gibbon, 
marketing  manager  for  Unicliffe,  "is  to 
encourage  slimmers  to  turn  to  the 
chemist  for  impartial  advice".  The  mag- 
azine is  free  to  the  chemist  and  comes 


in  packs  of  50  with  its  own  dispenser. 

Each  HPD  "meal"  is  said  to  contain 
only  125  calories,  and  over  50  per  cent 
of  those  calories  are  provided  by  protein 
which  helps  control  "between-meal 
pangs".  It  is  only  available  in  one  flavour, 
which  is  to  say,  no-flavour,  but  each  tin 
contains  a  leaflet  with  a  variety  of  flav- 
ouring suggestions. 

As  well  as  adding  50  per  cent  more 
protein  to  their  formulation  Slender  are 
introducing  the  "six-day  diet  plan"  as  a 
"new  total  diet  package".  This  has  been 
produced,  says  the  company,  to  assist 
those  who  find  dieting  particularly  diffi- 
cult because  of  problems  of  boredom  and 
the  need  to  plan  a  slimming  programme. 
Each  pack  (£2.82)  contains  12  sachets  of 
six  flavours,  a  diet  information  leaflet, 
weight-loss  recorder  and  a  height /weight 
chart.  A  serving  of  Slender  is  recom- 
mended for  breakfast  and  lunch  from 
Monday  to  Saturday  and  there  are 
recommendations  for  an  "appetising 
evening  meal"  for  each  of  the  days.  And 
of  course,  good  old  psychology  again — 
you  get  a  day  off  for  good  behaviour. 
The  launch  of  the  Slender  "six  pack"  is 
being  supported  with  a  programme  of 
colour  double-page  spreads  in  slimming 
and  young  women's  magazines. 

Slender  now  have  eight  flavours  to 


stave  off  dieters'  boredom — chocolate, 
coffee,  strawberry,  vanilla,  raspberry, 
chocolate  malt,  banana  and  new  Slender 
with  bran.  This  has  been  added,  they  say, 
due  to  the  growing  recognition  of  the 
importance  of  fibre  in  the  diet.  Slender 
has  traditionally  been  the  biggest  tele- 
vision advertiser  in  this  market  and  this 
year  they  will  be  spending  £330,000  out 
of  a  total  media  spend  above  and  below 
the  line  in  excess  of  £900,000,  on  a 
national  television  campaign  to  coincide 
with  the  pre-summer  slimming  period. 
This  is  not  to  say,  however,  that  Slender 
or  any  of  its  team  mates  are  summer- 
only  purchases.  It  is  true  that  women 
become  more  obsessive  about  dieting 
with  the  onset  of  sunbathing  weather, 
but  all  these  foods,  particularly  Slender 
with  its  hot  milk  option,  are  now  all- 
year-round  products. 

Slimgard,  introduced  to  the  UK  from 
Australia  by  Unipharm,  made  a  more 
gentle  attack  on  the  market  at  first.  This 
is  also  mixed  with  water  and  that  has 
become  its  main  advertising  tack.  They 
claim  that  milk  is  fattening  and  that 
it  is  therefore  silly  to  mix  it  with  a 
slimming  food.  Slimgard  is,  however,  a 
"milky"  drink  in  that  the  addition  of 

Continued  on  p12 
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water  merely  dilutes  the  instant  skim 
milk  and  dried  whole  milk  it  contains.  Tt 
seems  to  me  that  psychology  plays  its 
part  here  too — a  hungry  fatty  can  think 
of  a  drink  mixed  with  milk  as  more  of  a 
"food"  fhan  one  mixed  with  water. 

Ayds  slimming  plan,  an  appetite  sup- 
pressant, manufactured  by  Cuticura 
Laboratories  Ltd,  is  also  being  supported 
by  a  heavy  advertising  campaign.  The 
company  says  that  the  £350.000  spring 
television  campaign,  has  already  proved 
"extremely  successful"  in  increasing  sales. 
Comments  brand  manager.  Tan  McDon- 
ald: "With  the  current  television  com- 
mercial we  have  endeavoured  to  show 
that  slimming  does  not  necessarily  mean 
a  drastic  change  of  eating  patterns.  We 
emphasise  that  to  lose  weight  effectively 
the  slimmer,  with  the  help  of  Ayds, 
should  gradually  re-train  the  appetite  to 
expect  less,  but  keeping  a  balanced  diet." 

The  advertising  for  Slender  talks 
about  this  re-education  process  as  well. 
It  is  indeed  what  slimming  is  really  all 
about.  A  product  which  has  helped  many 
women  re-train  their  taste  buds,  if  noth- 
ing else,  is  PLJ  from  Beecham.  This 
spring  PLJ  is  being  relaunched  to  posi- 
tion the  brand  firmly  as  an  aid  to  slim- 
ming, says  the  company.  Both  the  original 
sharp  and  slightly-sweetened  varieties 
have  re-designed  labels  emphasising  the 
slimming  positioning  of  the  brand.  In 
addition  a  major  on-pack  promotion  is 
being  mounted  this  month  (April)  offer- 
ing customers  a  special  booklet  contain- 
ing slimming  hints  and  money-off 
vouchers  worth  £1  redeemable  against  a 
selection  of  products. 

Ashe  Laboratories  have  been  beavering 
away  at  this  market  with  their  brands 
too;  Bisks — said  to  have  grown  by  over 
20  per  cent  in  volume  terms  in  1979  in- 
creasing its  market  share  by  13  per  cent 
— Simbix  meal-in-a-glass  with  a  sales 
growth  of  over  30  per  cent  reflecting  the 
successful  repackaging  of  the  product,  the 
testimonial  style  of  advertising  and  the 


policy  of  strong  below-the-line  support, 
says  the  company.  Sucron  showed  an  in- 
crease of  26  per  cent  in  sterling  terms 
and  all-in-all,  including  their  sales  of 
Simbix    bran    plan    and    Trihextin  G, 

It  is  planned  to  extend  the  Bisks  range 
this  year  and  to  triple  advertising  ex- 
penditure with  three  new  advertisements 
aimed  at  specific  target  groups.  Trihextin 
G  has  already  been  advertised  on  tele- 
vision in  the  Granada,  ATV  and  Trident 
areas.  New  flavours  are  also  going  to  be 
added  to  the  Simbix  meal-in-a-glass  range 
this  year  and  the  testimonial  style  of 
advertising — the  Mary-Anne  Potter  story 
— is  being  continued. 

Ashe  are  putting  their  biggest  push  be- 
hind Sucron  this  year.  An  advertising  ap- 
propriation of  around  £|m  is  expected  to 
increase  Sucron  sales  "by  at  least  35pc". 


Carnation  estimate  that  the  sweeteners 
market  was  worth  over  £10m  In  1979, 
having  doubled  in  value  since  1976.  Their 
Slender  sweeteners  were  launched  last 
vear  in  two  sizes— 300  (£0.43)  and  700 
(£0.81) — and  in  a  slim  black  pack  de- 
signed to  be  "convenient  and  smart  for 
both  the  lady's  handbag  and  the  man's 
pocket". 

Sweetex  was  another  product  re- 
launched last  year  and  product  manager 
Graham  Gilbert  comments:  "The  year 
1980  promises  to  be  important  for 
artificial  sweeteners  and  for  Sweetex  in 
particular.  This  is  mainly  because  of 
growing  concern  about  healthy  living  and 
the  need  for  good  dietary  habits  linked 
to  increased  public  awareness  of  the  need 
to  control  sugar  intake." 

The  1980  advertising  campaign — "Take 
Sweetex — Take  the  lumps  out  of  your 


life"  will  appear  on  television.  It  high- 
lights four  recognisable  life  situations, 
illustrating  some  of  the  embarrassing 
problems  that  lumps  can  cause.  Says 
Graham  Gilbert:  "We  believe  that  the 
time  is  absolutely  right  to  update  the 
Sweetex  brand  image  for  the  1980s. 
Linked  to  mis  we  have  also  one  com- 
pletely new  selling  aid — the  Sweetex 
Calorie  Club  which  we  launched  in 
December  1979."  The  club  is  designed  to 
provide  members  with  regular  up-to-date 
help  and  advice  on  slimming,  keeping 
trim  and  healthy  living. 

Wellcome  repackaged  Saxin  liquid  last 
year  and  the  company  say  that  it  had 
an  "immediate  uptake".  They  estimate 
that  the  liquid  sector  of  this  market  to- 
gether with  granulates  and  powders 
makes  up  9  per  cent  of  the  total,  but  that 
most  liquid  sweeteners  suffered  from 
problems  of  leakage.  Extensive  trials 
were  carried  out  before  the  relaunch  to 
ensure  that  this  problem  had  been  over- 
come. 

Other  products  on  your  shelves  to 
which  insecure  ladies  with  a  slim  wish 
might  gravitate  include  Bran  Slim  from 
Thompson  Medical — who  have  also  now 
introduced  Balance,  a  chocolate-flavoured 
liquid  meal  replacement.  Cider  vinegar 
goes  through  phases  of  being  recom- 
mended by  women's  magazine  writers  as 
a  slimming  aid  and  we're  probably  just 
about  getting  to  the  time  of  year  when 
it'll  be  mentioned  again. 

Health  &  Diet  Food  Co  Ltd  also 
market  a  couple  of  slimming  aids — 
Bilson,  a  pre-digested  protein-mix  used 
to  replace  one  or  two  meals  daily  and 
the  FSC  products — Formula  3  +  6  in- 
gredients of  which  are  said  to  help  break 
food  down  more  quickly  and  "extra  hi- 
potency"  Formula  3  +  6  with  added 
nutrients. 

And,  of  course,  don't  forget  to  sell  the 
would-be  slimmer  a  pair  of  scales  to  en- 
courage her.  Waymaster  manufacture  a 
particularly  robust  one,  just  in  case,  and 
also  produce  a  dietary  scale  (model 
324D)  which  they  say  has  become  the 
accepted  machine  for  use  in  conjunction 
with  slimming  because  of  its  ability  to 
weigh  small  amounts  accurately  and 
clearly.  With  any  luck  your  customer  will 
be  the  small  amount  needed  to  be 
weighed  in  a  few  months'  time. 
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